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I  *1 1  •  1  1  ■  ing  firm,  who  has  been  associated 

ifirfOrSOll  I  Jdl  I V  tlGCTS  '^*th  Mr.  Ingersoll  in  organizing  the 

VAAA  j  u  p^g^  treasurer. 

_  __  ,  George  Lyon,  formerly  of  Scripps- 

Joard  of  Directors  j.,  unm 

Feb.  1  advertising  production  manager 

Several  of  Wealthiest  U.  S.  Families  Represented  the  New  York  Daily  News,  h^i- 

ness  and  production  manager  of  P.M. 

.  .  .  Executives  Named  ...  New  Daily  to  « 

Criticize  News  Handling  oi  Other  N.  Y.  Papers  St“e^rwTh.„°di",iS:' 

Thomas  Maitland  Cleland,  art  di- 

By  WALTER  E.  SCHNEIDER  rector.  Mr.  Cleland  designed  Fortune 

and  Scribner’s  Magazine  and  also  de- 

IW  DETAILS  of  personnel,  policy  Of  particular  interest  is  the  fact  signed  the  typography  of  P.M. 
and  management  of  Ralph  McA.  that  Chester  Bowles,  board  chairman  Charles  Tudor,  assists 

igersoll’s  five-cent  New  York  eve-  of  Benton  and  Bowles,  and  William  of  Life,  art  editor. 

Ing  newspaper  scheduled  to  start  Benton,  who  with  Mr.  Bowles  organ-  William  Benton,  in  cl 
dilication  Jime  1  were  outlined  to  ized  the  advertising  agency  bearing  and  distribution  policy. 


Charles  Tudor,  assistant  art  editor 
of  Life,  art  editor. 

William  Benton,  in  charge  of  sales 


Iditor  &  PuBiSHER  by  Mr.  Ingersoll  their  names,  both  will  be  members  of  Otho  J.  Hicks,  advertising  column- 
feb.  28.  the  board.  Mr.  Benton  resigned  from  ist.  Mr.  Hicks  resigned  Feb.  27  as 

The  names  of  18  of  the  20  directors  the  agency  four  years  ago  and  is  manager  of  the  Management  Division 
f  Publications  Research,  Inc.,  chosen  currently  vice-president  of  the  Uni-  of  the  National  Retail  Dry  Goods  As- 


the  board’s  organization  meeting  versity  of  Chicago. 


sociation  to  join  P.M.’s  editorial  staff 


t  week  were  announced  by  Mr.  Mr.  Ingersoll  announced  that  Mr.  effective  March  1.  His  column  will 
jersoll.  .On  the  board  of  directors  Benton  is  now  on  leave  from  the  report  daily  on  the  news  in  consumer 
f  represented  several  of  the  wealth-  University  of  Chicago  and  will  be  in  advertising.  This  innovation  of  the 
t  families  of  America.  These  fam-  charge  of  sales  and  distribution  pol-  paper,  which  itself  will  carry  no  ad- 
*  were  among  the  subscribers  to  icy  of  the  new  daily.  A  circulation  vertisements,  was  announced  recently. 


e  $1,500,000  stock  issue  of  the  new  manager  for  the  paper,  which  gen 
ilishing  firm,  which  was  oversub-  erally  is  spoken  of  as  “P.M.”  prin 
ribed  by  $1,000,000,  according  to  Mr.  cipally  for  identification  purposes  unti 


manager  for  the  paper,  which  gen-  In  addition  to  handling  this  daily 
erally  is  spoken  of  as  “P.M.”  prin-  digest  of  advertised  items  in  other 
cipally  for  identification  purposes  until  newspapers,  Mr.  Hicks  will  work  in 
the  actual  name  of  the  daily  is  se-  an  editorial  capacity  with  other  con- 
lected,  will  be  chosen  by  Mr.  Benton  sumer  news  departments  of  P.M. 
later,  Mr.  Ingersoll  said.  To  "Review"  N.  Y.  Dailies 

Mr.  Winters  is  a  half-ovmer  and  ingersoll  disclosed  to  Editor  & 

executive  vice-president  and  secre-  that  one  feature  of  the  new 

tary  of  E^in,  Wasey  &  Company,  ^  department 


Mr.  Ingersoll  expressed  the  belief  lected,  will  be  chosen  by  Mr.  Benton 
hat  it  was  “unique”  in  American  later,  Mr.  Ingersoll  said, 
mmalism  for  a  newspaper  to  have  Mr.  Winters  is  a  half-owner  and 
s  many  wealthy  families  represented  executive  vice-president  and  secre- 
0  the  board  of  directors  as  in  the  tary  of  Erwin,  Wasey  &  Company, 
sse  of  the  new  daily.  Inc.,  advertising  agency.  John  L. 


*  of  the  new  daily.  Inc.  advertising  agency  John  L.  review  other  newspapers 

Board  Members  l^eb  ^  connected  with  the  Carl  M. 

Members  of  the  board  announced  .  "  o  os  an  o  >  ow  or  theatre.”  Their  efficiency  in  the 

Owen  B.  Winters,  Chester  brokerage  house.  The  book  ^blish-  handling  of  the  news  and  standards  of 
owles,  Marshall  Field,  Mrs.  Louis  represented  by  M.  Lm-  ^^iting  will  be  discussed  critically  in 


handling  of  the  news  and  standards  of 
writing  will  be  discussed  critically  in 


'vrvTzvw,  AvxaAosAdii  X.' iCAu,  1  C*  t-  i.  i.  £  C*  o  wxxbiiiK  wxii  iix 

rimbel,  Daniel  McCarthy,  Deering  Schuster.  Partner  of  Simon  &  column.  Readers  of  P.M. 

lowe,  John  L.  Loeb,  Harry  Scher-  f  ^  referred  to  the  best  stories  in 

»an,  M.  Lincoln  Schuster,  Mrs.  Marion  ®  '  the  other  papers,  he  said. 

\iT  T  Mr.  Weiss  and  Mr.  Wharton  are  mem-  ,  _  ,  , 

^nwald  Stem,  Nathan  W.  Levin,  ,  ,  ,  .  „  ,  Cohen  Cole  Buy  the  Journal- American  today, 

ohn  Hay  Whitney,  Garrard  Winston,  the  mw  lirm  ot  Gohen,  Cole,  Corum 

Benton,  Harry  Cushing,  Louis  S”  was^nexaSe  quoted  ty  T 

Mr.  Ingersoll,  interviewed  less  than  Ingersoll  of  the  type  of  comment  the 
Of  _ i  i _ j  _  15  minutes  after  he  had  moved  from  press  column  will  contain. 


[]ggj.3(,jj  ivir.  ingersoll,  inierviewea  less  man 

Of  the  two  additional  board  mem-  ^ 

•ers  to  be  chosen,  Mr.  Field,  grandson  2401  14  West  4ffih  Street,  to  a 

i  the  founder  of  Marshall  Field,  f  .PR  Aft^nth  fl^r  of 

3iicago,  will  name  one.  The  twen-  tbe  same  building,  also  disclosed  sev- 
ieth  director  z.,ni  Mr  eral  executive  appointments  supple- 


“We  don’t  regard  ourselves  as  com- 

i  the  foiin^for  /^f  Mo.-cV.oTi  vTioiri  larger  suite  on  the  ntteentn  noor  ot  petitors  with  any  other  paper  in  New 
Wo  r.me  oil  twl  ’  the  same  building,  also  disclosed  sev-  York,  any  more  than  Life  is  competi- 

^tnev  millionaire  cnorfcman^ now  meriting  those  announced  in  January  commented.  Its  in  a  class  by  itself, 
koducin'e  movips  in  H^vwooH  ni<!  when  financing  of  the  paper  was  com-  Taking  no  advertising,  we  re  not  in 
Moo  f  Hollywood.  Dis-  fSee  E  &  P  Jan  20  nave  competition  for  advertising.  In  fact, 

Aboard  hldicftes^tharthr^S”^^^  4>-  To  date,  the  officers  and  execu-  our  section  on  advertising  news  is 
C ..  ,  Indicates  that  the  Field  and  .  nersonnel  are  as  follows-  based  on  advertising  in  other  papers 

Pbitney  families  are  among  the  larger  personnel  are  as  ollows.  e  _ 


*ockholders. 

Rosenwald  fortune  will  be  rep 


List  of  Executives 

Mr.  Ingersoll,  president  and  editor. 


and  we’ll  make  trade  for  the  other 
papers.” 

sented  by  two  board  members,  Mrs.  He  was  formerly  publisher  of  Time.  ,  -^^fbough  the  newspaper  s  plant  has 
Rosenwald  Stern,  daughter  of  Harry  Cushing,  vice-president.  Mr.  annoimcement  of  the 

^  late  Julius  Rosenwald,  one-time  Cushing  is  vice-president  of  E.  H.  iTvf’ 

^dent  of  Sears,  Roebuck  &  Co.,  Rollins  &  Co.,  New  York  bankers,  and  Ingersoll  said,  .^ked  about  the 
^  Mr.  Levin,  who  is  manager  of  has  been  active  during  the_  past  year 

Rosenwald  Family  Association,  in  financing  the  paper.  He  is  on  a  ^  . 

^  organization  handles  71  trusts  of  leave  of  absence  from  the  banking  To  Print  with  Chilled  Ink 

"flatly  fortune.  firm,  Mr.  Ingersoll  said.  “We  have  great  hopes  and  expecta- 

Daniel  McCarthy,  an  executive  of  David  Mackie,  secretary.  He  is  a  tions  for  the  new  printing  process 


firancinrthe  he  said  confidently:  _ 

ave  of  absence  from  the  banking  To  Print  with  Chilled  Ink 

•m,  Mr.  Ingersoll  said.  “We  have  great  hopes  and  expecta- 

David  Mackie,  secretary.  He  is  a  tions  for  the  new  printing  process 


Great  Atlantic  and  Pacific  Tea  member  of  the  law  firm  representing  using  Velo  ink,  or  chilled  ink,  and  a 


vitopany  and  a  nephew  of  George  and  Mr.  Ingersoll. 


hot  foimtain.  The  paper  will  be 


^  Hartford,  founders  of  that  firm,  Donald  F.  Stewart,  formerly  of  printed  on  letterpress. 


represent  the  holdings  of  George  Haskin  and  Sells,  New  York  account- 
itington  Hartford.  Mrs.  Louis 


Mr.  Ingersoll  declined  to  elaborate 


of  New  York,  will’  be  the 
?^^ntative  of  the  Gimbel  family 
®^>artment  store  fame. 

^rering  Howe  and  Garrard  Winston 
**®^®*'s  in  the  law  firm  of  Sher- 
,  Sterling,  New  York,  attor- 

^  tor  the  National  City  Bank.  Mr. 

was  in  President  Coolidge’s 
^reas^  Undersecretary  of  the 


HARTFORD  PHOTO-OFFSET  DEBUT  NEXT  WEEK 

HARTFORD,  CONN.,  Feb.  28 — “Teaser”  ads,  on  the  delayed  announce¬ 
ment  plan,  have  been  placed  in  the  Hartford  (Conn.)  Courant  by  Wil¬ 
son  and  Haight,  local  agency,  for  Hartford  Newsdaily,  afternoon  photo¬ 
offset  tabloid  which  will  make  its  debut  here  next  week.  Date  of  publica¬ 
tion  has  not  been  revealed.  ’The  campaign,  in  which  only  the  words  “News 
Daily,”  or  the  initial  “ND,”  with  six  or  seven  words  of  explanation,  are 
used,  has  been  running  in  the  Courant  several  weeks. 


further  on  the  new  process.  He  said, 
however,  that  the  paper’s  executives 
are  now  making  up  the  first  “war 
dummies.” 

The  present  dummies  were  made 
up  before  the  outbreak  of  the 
war  in  Europe  and  did  not  take  into 
account  its  coverage. 

The  breakdown  of  space  allot¬ 
ments  for  the  various  departments 
also  is  engaging  the  nucleus  of  the 
paper’s  executive  staff.  There  will  be 
13  departments  and  the  usual  news¬ 
paper  departments  such  as  movies, 
theatres,  art,  music  and  books,  and 
the  press  department,  making  a  total 
of  19. 

The  man  in  charge  of  each  depart¬ 
ment  will  have  the  title  of  editor  and 
each  will  pick  his  own  assistant  or 
staff,  Mr.  Ingersoll  explained.  Fur¬ 
ther  than  the  fact  that  the  man 
handling  national  affairs  will  be 
known  as  the  “national  news  editor” 
he  would  not  elaborate  upon  the  va¬ 
rious  departments  in  which  the  news 
will  be  handled. 

“There  will  be  no  such  thing  as  a 
general  reporter  on  the  paper,  “the 
editor  explained.  “Thus  it  will  be 
easier  hiring  a  staff  for  a  departmental 
paper  because  all  staff  members  will 
be  picked  for  and  assigned  to  special 
duties.” 

3,500  Applicants  for  60  Jobs 

There  have  been  3,500  written  ap¬ 
plications  and  himdreds  of  phoned 
inquiries  for  “about  60”  jobs  avail¬ 
able,  all  of  which  are  editorial.  The 
paper  will  have  no  advertising  depart¬ 
ment. 

Mr.  Ingersoll  declared  “everyone 
will  get  a  hearing”  but  pointed  out 
that  production  details  have  resulted 
in  the  postponement  of  interviews  of 
applicants  from  March  1  to  April  1. 
He  said  applicants  should  write  to 
George  Lyon,  editor.  Both  Mr.  In¬ 
gersoll  and  Mr.  Lyon  will  devote  the 
month  of  April  to  seeing  prospiective 
executives  and  staff  members. 

He  also  annoxmeed  that  the  paper 
has  signed  a  10-year  contract  with  the 
United  Press. 

■ 

Guild  Membership  and 
Jobs  Denied  to  Two 

Philadelphia,  Feb.  26 — The  Phila- 
delphia-Camden  Newspaper  Guild  has 
rejected  the  application  for  member¬ 
ship  of  Susan  Spratt  and  Albert  Dale, 
recently  employed  by  the  Philadelphia 
Inquirer,  and  who  under  the  guild 
shop  contract  were  required  to  join 
the  guild  within  30  days  to  retain  em¬ 
ployment,  according  to  an  announce¬ 
ment  made  in  the  Guild  Letter  of 
Feb.  24. 

“The  applications,”  the  Guild  Letter 
said,  “were  rejected  and  the  manage¬ 
ment  notified  as  a  result  of  informa¬ 
tion  sent  here  by  the  Newspaper  Guild 
of  Chicago,  where  Spratt  and  Dale 
were  employed  on  the  strike-boimd 
Hearst  newspapers.  Their  rejection 
met  the  requirements  of  Article  10, 
section  9,  of  the  ANG  constitution, 
which  follows: 

“‘Applicants  for  membership  shall 
not  be  admitted  imtil  the  local  in  the 
city  of  their  last  employment  has  been 
consulted.  If  an  applicant  has  worked 
in  or  for  a  shop  which  was  on  strike, 
and  applies  for  membership  in  an¬ 
other  city,  the  local  shall  obtain  the 
approval  of  the  local  in  the  city  where 
he  so  worked  before  admitting  him  to 
membership.’  ” 
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Crawford  Tells  Guild 
Attitude  on  Closed  Shop 

"Guild  Shop"  Favored,  He  Tells  Committee  .  . 
Denies  Coloration  of  News  by  Guild 
Members  .  .  .  Guild  Files  Brief 


MAKING  HIS  first  appearance  before 
a  Congressional  committee  since  his 
election  to  the  presidency  of  Amer¬ 
ican  Newspaper  Guild,  Kenneth  Craw¬ 
ford  Feb.  ^  told  the  House  labor 
committee  that  the  guild  does  not 
favor  the  “closed  shop”  but  must  have 
the  “guild  shop”  if  it  is  to  attain  its 
ends. 

No  attempt  is  made  to  negotiate 
contracts  providing  that  publishers 
may  hire  only  guild  members,  he 
said,  but  insistence  is  expressed  that 
persons  employed  must  join  the  guild 
within  a  fixed  period. 

“Under  that  arrangement,”  Craw¬ 
ford  explained,  “publishers  actually 
pick  our  members  for  us.” 

Mistakes  Made 

Mr.  Crawford  said,  in  part;  “I  do 
not  deny  that  we  have  made  some 
serious  mistakes.  We  are  a  young 
union  and  we  are  pioneering  in  a  new 
field.  Some  of  our  problems  were 
unique.  But  we  are  sincerely  and 
honestly  trying  to  work  them  out  and 
don’t  believe  that  oiu-  severest  critics 
will  accuse  us  of  racketeering,  of  any 
lack  of  democracy  in  our  organization 
or  of  failure  in  oiu-  main  job.  We 
now  have  something  like  20,000  mem¬ 
bers  and  almost  200  contracts  in  force. 
We  have  established  through  collec¬ 
tive  bargaining  better  standards  than 
ever  before  obtained  in  the  newspaper 
industry. 

“Actually,  the  term  closed  shop  as 
used  to  describe  our  contracts  is  a 
misnomer.  We  have  no  closed  shops, 
technically  speaking.  We  try  to  get 
guild  shops — that  is,  we  permit  the 
employer  to  hire  anyone  he  wants  to 
write  news  and  editorials.  But  we 
ask  that  after  an  employe  has  been 
with  the  paper  for  30  to  90  days,  he 
must  become  a  member  of  the  guild  in 
order  to  hold  his  job. 

“Many  publishers  have  fought  us 
with  something  like  fury  on  the  closed 
shop  issue — and  some  of  them  have 
frankly  confessed  that  they  did  so 
because  they  feared  that  closed  shops 
would  make  us  too  strong.  Most  of 
them,  however,  profess  to  see  a  threat 
against  freedom  of  the  press. 

“We  have,  of  coxirse,  been  forced 
to  make  use  of  the  strike,  our  ulti¬ 
mate  weapon,  in  some  cases.  We 
could  not  have  got  what  we  have  with¬ 
out  doing  so.  But  I  do  not  know  of 
a  case  where  a  man  has  been  denied 
emplojrment  in  a  closed  shop  because 
we  have  refused  him  a  card,  but  I  can¬ 
not  say  drfinitely  that  it  has  not  hap¬ 
pened.  It  might  have  and  in  such 
circumstances  I  believe  it  justified. 

“If  a  man  has  turned  against  us  in 
a  strike  situation,  I  believe  that  we 
do  have  the  right  to  call  him  a  rebel 
against  our  \mion  and  to  deny  him  a 
card  in  the  future. 

Publisher  Discrimination 
“On  the  other  side,  of  course,  there 
have  been  many  cases  of  publisher  dis¬ 
crimination  against  guild  members. 
Various  Labor  Board  cases  will  show 
how  many  of  them  there  have  been — 
a  great  many. 

“I  appeal  to  you  to  give  us  a  chance 
to  work  out  this  problem  for  our¬ 
selves.  We  are,  believe  me,  as  con¬ 
scious  of  our  obligations  and  as  alert 
+o  abuses  of  pwwer  as  anyone.  All  we 
ask  for  is  a  chance  to  bring  up  our 


union  under  the  same  rules  applied 
to  other  unions.” 

On  the  subject  of  possible  guild 
coloration  of  news,  it  was  testified  in 
part; 

Mr.  Robert  Ramspeck  (committee 
chairman):  What  would  happen  to  a 
member  of  the  guild  if  officials  of 
the  guild  wanted  him  to  color  the 
news  and  he  refused  to  do  it? 

Mr.  Crawford:  Well,  it  could  not 
happen. 

Mr.  Ramspeck:  Suppose  they  did, 
just  as  a  hypothetical  matter.  Sup¬ 
pose  it  did  happen,  what  would  be 
the  situation? 

Mr.  Crawford:  Mr.  Chairman,  he 
would  raise  so  much  hell,  it  would  be 
terrible.  Nobody  is  gagged  in  the 
newspaper  guild.  You  should  come 
to  one  of  our  meetings;  your  sessions 
of  the  House  are  nothing! 

Mr.  Ramspeck:  Do  you  recall  the 
testimony  before  the  Smith  Commit¬ 
tee  where  it  was  claimed  that  some 
man  was  working  on  a  Cincinnati 
paper,  1  believe  it  was,  who  was  a 
member  of  the  guild  who  was  going 
to  suppress  news  in  regard  to  some 
hearing  before  the  Labor  Board? 

“It  Never  Happened" 

Mr.  Crawford:  I  have  taken  the 
trouble,  Mr.  Chairman,  to  look  into 
that  Cincinnati  testimony  some¬ 
what. 

I  think  I  can  say  without  any  equi¬ 
vocation  at  all  that  Phillips,  the  man 
who  said  that  he  had  persuaded  guild 
members  on  a  Cincinnati  newspaper 
not  to  print  a  story  because  he  did  not 
like  it,  was  talking  entirely  through 
his  hat.  It  never  happened. 

There  was  another  case,  a  Cincin¬ 
nati  case,  which  was  brought  up  by 
an  editorial  in  the  Saturday  Evening 
Post.  The  Saturday  Evening  Post  said 
that  a  decision  unfavorable  to  the 
Labor  Board  was  handed  down  in 
Cincinnati,  which  is  true — in  the  Cin¬ 
cinnati  Federal  Court.  That  decision 
got  very  little  national  publicity  and 
the  Post  editorial  made  two  assump¬ 
tions;  first  of  all,  that  since  it  got  no 
publicity,  and  was  an  important  story, 
it  must  have  been  suppressed  by 
lawyers  for  the  National  Labor  Rela¬ 
tions  Board;  in  the  second  place,  that 
if  that  did  not  happen  and  they  were 
not  siu^  it  had,  it  undoubtedly  had 
been  done  by  guild  members  sympa- 


EDITOR  &  PUBUSHER 
CALENDAR 

March  5-9 — News  Photogra¬ 
phy,  convention,  Kent  Univer¬ 
sity,  Kent,  O. 

March  19-20 — Central  States 
Circulation  Managers’  Assn., 
convention.  Palmer  House,  Chi¬ 
cago. 


thetic  with  the  National  Labor  Rela¬ 
tions  Board. 

Well,  so  far  as  our  end  of  it  is 
concerned,  I  have  checked  up,  not 
with  guild  members,  but  with  pub¬ 
lishers  in  Cincinnati,  and  I  can  say 
also  that  there  is  nothing  to  that. 
There  was  a  local  election  in  Cin¬ 
cinnati  that  day  and  news  being  rela¬ 
tive,  the  decision  of  the  Court  was 
lost  in  the  shuffle  and  the  local  elec¬ 
tion  news  was  important.  Our  mem¬ 
bers  just  had  nothing  to  do  with  it  and 
I  am  sure  from  what  I  know  about 
it  that  the  Labor  Board  lawyers  had 
nothing  to  do  with  it. 

Mr.  Ramsbeck:  Do  you  have 
membership  in  all  of  the  Cincinnati 
papers? 

Mr.  Crawford:  In  that  particular 
case  there  was  not  even  a  member  of 
the  guild  who  was  in  a  position  to  do 
anything  about  it.  We  did  have  a 
few  scattered  members  in  Cincinnati, 
but  there  was  nobody  who  could  have 
suppressed  that  news  who  was  a 
guild  member. 

No  Closed  Shop 

Mr.  Ramspeck:  Do  you  have  any 
guild  or  closed  shop  in  Cincinnati? 

Mr.  Crawford:  No. 

Mr.  Ramspeck:  Mr.  Crawford,  it  is 
true,  as  you  stated,  is  it  not,  that 
every  newspaper  has  a  policy,  just 
like  a  department  store  has,  or  almost 
every  other  business? 

Mr.  Crawford:  Surely. 

Mr.  Ramspeck:  Is  it  not  also  true 
that  practically  every  newspaper  plays 
up  or  plays  down  a  particular  story  in 
accordance  with  that  policy? 

Mr.  Crawford:  Certainly. 

Mr.  Ramspeck:  In  other  words,  the 
— one  newspaper  will  put  a  story  on 
the  front  page  and  a  newspaper  in  the 
same  city  will  put  the  same  story  in 
the  back  of  the  paper;  is  that  true? 

Mr.  Crawford:  Surely. 

Mr.  Ramspeck:  Why  is  that  true? 

Mr.  Crawford:  Well,  every  news¬ 
paper  has  its  editorial  policy.  Every 
newspaper  to  a  certain  extent,  I  think, 
colors  its  news  to  conform  with  its 
policies;  some  newspapers  do  much 
more  than  others.  I  do  not  think  any 
of  them  avoid  it  entirely.  When  you 
go  to  work  for  a  newspaper,  you  pres¬ 
ently  know  what  its  policy  is  and  you 
write  to  conform  with  that  policy.  The 
man  who  works  on  the  newspaper  ac¬ 
cepts  that  situation  usually. 

Mr.  Ramspeck;  Is  it  not  true  that 
newspapers  by  and  large  cater  to  a 
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particular  type  of  citizenship?  f, 
instance,  one  newspaper  may  cater  i 
businessmen  and  another  may  cat; 
to  the  masses. 

Mr.  Crawford;  Most  of  them  ) 
businessmen,  however. 

Mr.  Ramspeck:  And  they  hand- 
their  news  in  accordance  with  tk 
policy,  is  not  that  true? 

Mr.  Crawford:  Yes. 

The  American  Newspaper  Guild  it- 
jected  itself  into  the  situation  ft. 
week  by  filing  with  the  committee  j 
memorandum  arguing  against  ar 
change  in  the  Wages  and  Hours  lai 
which  would  remove  workers  in  gui 
departments  of  newspapers  from  ftt 
jurisdiction  of  the  law. 

The  memorandum  was  filed  at  tb 
time  in  view  of  reports  from  Wash¬ 
ington  that  many  employer  organi¬ 
zations  are  seeking  to  induce  the  nei 
administrator.  Col.  Philip  Fleming,  li 
make  new  interpretations  which  wonlt 
eliminate  many  categories  of  workw 
from  the  scope  of  the  act,  particularij 
newspaper  white  collar  workers  and 
all  persons  receiving  average  pay  i 
$150  a  month  or  more. 

The  guild’s  memorandum  was  pn- 
pared  by  A.  J.  Isserman,  guild  coun¬ 
sel,  who  noted  that  considerable  as¬ 
sistance  in  the  preparation  of  the  re¬ 
search  material  was  given  by  the 
late  Nathan  L.  Goldberg,  then  assist¬ 
ant  editor  of  the  Guild  Reporter.  Ik 
brief,  101  pages  long,  consists  of  a 
close  analysis  of  most  of  the  questions 
that  have  caused  confusion  concern¬ 
ing  the  appropriateness  of  applying 
the  act  to  editorial  and  commerdi 
department  workers  on  papers.  Mainly 
the  questions  are  those  put  forwari 
by  die  American  Newspaper  Pub¬ 
lishers  Association  brief  of  Oct  11 
1938,  which  seeks  to  exclude  prac¬ 
tically  all  workers  in  guild  depart¬ 
ments. 

■ 

N.  Y.  Times  Magazine 
Has  "Double  Page  1" 

The  New  York  Times  Sunday  Maga¬ 
zine  is  now  carrying  a  “double  bc^ 
page,”  with  page  one  featuring  a  pie 
ture  and  caption  only,  and  page  three 
devoted  to  the  lead  article  which  for¬ 
merly  ran  on  the  first  page. 

Although  the  Feb.  18  and  Feb.  Z 
issues  each  carried  a  war  picture  as 
a  cover  under  the  magazine’s  logotype 
the  front  page  will  be  devoted  to  otbff 
timely  picture  subjects  in  the  future 
according  to  Lester  Markel,  Sunday 
editor.  Page  three  also  carries  die 
magazine  logotype  over  the  illustratec 
lead  article. 

Page  two  will  be  available  for  either 
a  full  page  ad  or  three  columns  of  »d‘ 
vertising.  At  intervals  in  the  pa* 
Mr.  Markel  said,  a  front  page  ptetui* 
cover  was  used  whenever  page  ^ 
was  sold  for  a  full  page  ad,  and  d* 
arrangement  “appealed  to  us  so  ^ 
we  made  it  permanent.”  A  new  col' 

umn  entitled  “About - ”  which  fe' 

tures  interesting  sidelights  on  thing 
in  the  news,  has  been  carried  on  p>P 
two  with  various  one  and  two  colu® 
ads  xmder  the  new  make-up.  K  ^ 
be  carried  in  the  back  part  of  tw 
magazine  when  a  full  page  ad  is  u^ 

on  page  two.  “About - ”  is 

written  by  staff  members  and  contnb- 
utors. 

Jane  Cobb,  daughter  of  the 
Frank  Cobb,  chief  editorial  writer  ® 
the  New  York  Evening  World 
Joseph  Pxilitzer,  and  later  its  e^' 
is  writing  “Living  and  Leisure,  ^ 
of  three  new  columns  added  recent? 
The  other  coliunns  which  have  o*' 
come  established  features  of 
azine  are  “Parent  and  Child,”  by  Ca^ 
erine  Mackenzie  and  “Vichials  ** 
Vitamins,”  by  Mrs.  Kiley  Taylf 
These  three  writers  have  “be® 
tually  attached  to  the  staff,"  * 
Markel  said. 
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Block  to  Share  Profits 
Of  Agency  With  Aides 

Publisher  Announces  Plan  to  Give  Percentage 
of  Earnings  to  25  Members  of  "Special"  Firm's 
Staff ...  To  Reward  Others  Later 


PAUL  BLOCK,  president  of  Paul 
Block  and  Associates,  one  of  the 
I  largest  of  the  special  newspaper  rep- 
resentative  or- 

ai  ganizations,  dis¬ 
closed  to  Editor 
&  Publisher  this 
week  that  he 
is  arranging  to 
place  all  the  men 
who  have  been 
with  his  firm  of 
newspaper  rep¬ 
resentatives  for 
a  period  of  time, 
and  those  who 

- - -  have  shown 

Paul  Block  loyalty  and  abil¬ 

ity,  on  a  profit- 
iharing  basis.  “It  really  means  I  am 
iung  them  in  as  partners,”  said  Mr. 
Blodt.  ‘‘because,  eventually,  the  profit- 
sharing  business  will  be  changed  into 
stock-sharing. 

“For  the  present  it  will  not  include 
everyone,  but  about  25  of  my  associ¬ 
ates  will  be  included  now,  and  in  the 
not  far  distant  future,  I  hope  others 
of  the  organization  will  also  share  in 
this  partnership  arrangement.” 

To  Announce  Names  Later 
Mr.  Block,  in  an  interview  in  New 
York,  declined  at  this  time  to  divulge 
the  names  of  those  he  has  chosen  to 
share  in  the  profits  immediately.  At 
some  later  date  he  promised  to  furnish 
a  list  of  those  who  have  become  his 
partners  in  the  special  agency,  but  he 
pointed  out  that  “not  all  of  them 
know  it  yet”  although  they  will  be  ad¬ 
vised  of  it  before  the  week' is  over. 

^ere  are  nine  offices,  in  New  York. 
Chicago,  Detroit,  Boston,  Philadelphia. 
Cincinnati,  San  Francisco,  Los  Ange¬ 
les  and  Seattle,  and  there  are  more 
than  40  in  the  organization,  Mr.  Block 
said. 

■“At  least  half  of  this  number  will  be 
included  in  the  plan,”  he  said,  “and  I 
at  a  later  date  to  add  to  this  half 
from  the  others  who  are  not  in  on 
It  now.” 

Those  selected  from  the  New  York 
office  for  “partnership”  will  be  ap¬ 
prised  of  this  by  Mr.  Block  at  a  lunch- 
wn  he  plans  to  give  on  Saturday  of 
ffiis  week,  Herbert  W.  Moloney,  vice- 
Pr«ident  and  sales  manager,  Cor- 
Regan,  secretary  of  the  firm. 
^  Charles  Boyle,  vice-president,  are 
“Pmg  him  to  select  those  from  the 
M*"  who  will  be  included. 

Mr.  Block  said  the  percentage  of  the 
^encys  profits  shared  “will  not  be 
*  same  for  each  man  chosen.”  The 
®ount  depends,  he  explained,  on  the 
poye  s  time  with  the  firm,  his  loy- 
"fy  and  his  ability. 

Based  on  Sales  Ability 

T  picked  never  has 
®  Mr.  Block  said.  “He  is 

®  ®^f®srnan.  This  plan  is  based 
TKa*’  ability  rather  than  titles. 

^  believe  interests  our 
publishers  most.” 

17  and  Associates  represent 

Ci  ^'"^®Papers.  The  list  includes  the 
Pittsburgh  Post- 
T’oleifc  ’  'P^i^aram-Gazette, 

^caster  fPa  I  Oregonian, 

I  port  (r  Newspapers,  Bridge- 

P°st-Telegram,  Wichita 
Son  r.  Herald  &  Express, 

fCah  Oakland 

ost  Enquirer,  San  Antonio 


Light,  Milwaukee  Sentinel,  Toledo 
Times,  Syracuse  Herald  -  Journal, 
Newark  Star-Ledger  and  Philadelphia 
Evening  Public  Ledger. 

“For  some  years,”  Mr.  Block  told 
Editor  &  Publisher,  “I  have  been 
planning  to  give  either  a  profit-shar¬ 
ing  arrangement  or  a  stock  division 
among  those  who  have  helped  me 
build  our  special  agency.  But  I  did 
nothing  because  for  the  last  few  years 
the  agency  made  no  money  and  so 
there  was  no  profit  to  share.  The 
reason  for  this  was  that  national  ad¬ 
vertising  had  dropped  down  substan¬ 
tially  below  what  it  was  some  years 
ago  and  there  also  were  some  rather 
large  newspaper  mergers,  such  as  the 
New  York  American,  Chicago  Herald 
&  Examiner  and  the  Washington  Her¬ 
ald.  Their  loss  to  us  cut  a  big  hole 
in  our  income. 

"But  in  the  last  year  not  only  has 
business  improved  but  we  have  added 
some  strong  newspapers  to  our  list — 
the  Portland  Oregonian.  Syracuse 
Herald-Journal  and  Philadelphia  Eve¬ 
ning  Ledger.  So  now,  being  again 
in  a  position  to  do  what  I  wanted  to 
do  before,  I  am  in  the  midst  of  ar¬ 
ranging  this  profit-sharing  plan  as 
already  stated.  It  will  not  only 
include  the  heads  and  executives  but 
to  a  large  degree  the  salesmen,  and 


the  plan  is  so  arranged  that  if  the 
men  are  with  us  three  years  from  now 
the  profit-sharing  percentage  will  be 
changed  into  stock.” 

At  least  fifteen  of  the  men  picked 
by  Mr.  Block  to  date  have  been  with 
the  agency  more  than  20  years,  and 
some  of  these  have  been  associated 
with  him  for  more  than  25  years. 
Cornelius  Regan,  the  secretary,  has 
been  with  the  firm  “almost  from  the 
first  day  I  started.  Charlie  Boyle, 
Herbert  Moloney.  Sam  Schmid,  Her¬ 
bert  Haskell,  Bill  Schmidt,  and  Carl 
Sitta  of  the  Detroit  office  have  been 
with  me  for  more  than  twenty-five 
years,”  Mr.  Block  said.  The  agency 
was  started  40  years  ago  as  Paul  Block, 
later  becoming  Paul  Block,  Inc.,  an4 
still  later  adopting  the  present  name. 

N.  Y.  Sun  Adds  to 
Promotion  Staff 

Addition  of  four  persons  to  the  New 
York  Sun's  promotion  department  has 
been  announced  by  Kenneth  Mason, 
promotion  manager.  Bringing  the 
total  to  16,  the  department’s  new  mem¬ 
bers  are  Doris  Larsen,  statistical  typ¬ 
ist  and  receptionist;  A.  Donald  Brice 
and  William  Carley,  copywriters,  and 
Robert  Fox,  artist. 

Brice,  a  graduate  of  the  University 
of  Notre  Dame,  joined  the  department 
after  three-and-a-half  years  with 
Time  magazine.  Carley,  formerly  a 
reporter  on  the  Buffalo  (N.  Y.)  Eve¬ 
ning  News  and  the  Santa  Monica 
(Calif.)  Evening  Outlook,  went  to  the 
Sun  from  the  San  Francisco  office  of 
J.  Walter  Thompson.  Fox,  an  adver¬ 
tising  artist,  served  with  the  Federal, 
Lord  &  Thomas  and  Ketchum,  Mc¬ 
Leod  &  Grove  advertising  agencies. 
The  department’s  offices  also  have 
been  expanded. 


Basic  Newspaper  Group 
Formed  in  Southwest 

Three  Papers  Now  Offering  Frequency  and 
Volume  Discounts  to  Advertisers  .  .  . 

Edgar  T.  Bell,  Oklahoman  and  Times,  Is  President 


WITH  a  nucleus  of  three  of  the  South¬ 
west’s  largest  newspapers — the  Dal¬ 
las  News,  Oklahoma  City  Oklahoman 


M.  M.  Donosky  Edgar  T.  Bell 

and  Times,  and  the  San  Antonio  Ex¬ 
press  and  News — Basic  Newspaper 
Group,  Inc.,  was  organized  at  Dallas 
Feb.  22  to  offer  advertisers,  using  equal 
space  in  members  of  the  group,  dis¬ 
counts  from  individual  paper  rates 
based  on  consecutive  weeks  of  inser¬ 
tion  and  volume  used  during  the  year. 
It  is  effective  April  1. 

Patterned  after  the  selling  structures 
of  radio  netv'orks.  group  supplements, 
and  the  usual  practices  in  the  .sale  of 
newspaper  space  locally,  after  more 
than  a  year’s  study  of  the  purchasing 
habits  and  space  usages  of  leading 
national  advertisers,  “this  plan  is  de¬ 
signed  to  encourage  advertisers  with 
national  distribution  to  use  newspa¬ 
pers  as  their  basic  selling  medium,” 
the  announcement  stated. 


Under  the  plan  it  will  be  possible 
for  an  advertiser  to  earn  both  fre¬ 
quency  and  volume  discounts.  Dis¬ 
counts  will  apply  beginning  with  56 
lines  weekly  and  reaching  a  maximum 
on  contracts  of  100,000  lines — all  ad¬ 
vertising  to  appear  in  each  member 
newspaper. 

“One  non-newspaper  advertiser  is 
already  committed  to  an  extensive  52- 
week  campaign  exclusively  through 
Basic  Newspaper  Group,  Inc.  Another 
is  committed  to  a  schedule  three  to  six 
times  present  newspaper  schedules. 
Marked  interest  has  been  displayed  by 
other  advertisers  and  agencies  to 
whom  the  plan  was  submitted  as  an 
exploratory  measure.”  it  was  an¬ 
nounced. 

This  will  not  preclude  the  use  of  the 
individual  newspapers  by  advertisers 
at  present  rates,  such  business  being 
handled  through  the  usual  channels. 

Officers  elected  for  the  group  were 
Edgar  T.  Bell,  business  manager  of  the 
Oklahoman  and  Times,  president; 
Frank  Huntress,  Jr.,  San  Antonio  News 
and  Express,  vice-president;  M.  M. 
Donosky,  business  manager  of  the 
Dallas  News,  secretary-treasurer. 

An  office  in  New  York  will  be  op¬ 
ened  immediately  under  the  manage¬ 
ment  of  Ralph  Miller,  who  since  1925 
has  been  advertising  manager  of  the 
Farmer-Stockman  of  Oklahoma  City. 
Before  that  he  was  space  buyer  for 
Campbell  Ewald  advertising  agency. 


Stock  Exchange 
Members  Place 
Institutionals 

First  of  Series  of  Eight 
Co-operative  Ads  Appear 
In  Wall  Street  Toumal 

Sponsored  by  27  member  firms  of 
the  New  York  Stock  Exchange,  and 
the  Wall  Street  Journal,  the  first  co¬ 
operative  institutional  advertising  in 
behalf  of  the  Exchange  to  appear  in 
New  York  ran  in  full-page  form  Feb. 
27  in  the  Wall  Street  Journal. 

It  was  the  first  of  a  series  of  eight 
full-page  ads  scheduled,  telling  the 
story  of  the  Stock  Exchange  and  its 
operations.  The  series  is  designed  to 
stimulate  interest  on  the  part  of  in¬ 
vestors  in  the  facilities  which  the 
Exchange  provides. 

Boston  Pioneered 

On  Jan.  3,  the  Boston  News  Bureau, 
New  England’s  only  business  and 
financial  daily  newspaper,  pioneered 
in  a  similar  co-operative  venture  in 
behalf  of  the  Exchange,  40  leading 
brokerage  firms  participating  in  the 
project. 

TTie  New  York  campaign,  as  the  one 
in  Boston,  was  created  in  response  to 
the  widespread  sentiment  among 
members  of  the  Exchange  for  a  vigor¬ 
ous  and  progressive  educational  ap¬ 
proach  to  present  public  relations 
problems. 

The  first  New  York  advertisement, 
which  contrasts  the  role  of  the  Ex¬ 
change  when  the  European  war  broke 
out  last  September  with  that  it  played 
when  the  World  War  began,  carries  a 
line  at  the  bottom  stating  that  “the 
cost  of  this  advertisement  was  shared 
by  the  above  firms  and  the  Wall  Street 
Journal.  The  Exchange  has  made  no 
contribution  thereto.” 

Exchange  Program  Link 

The  series,  however,  a  news  story 
in  the  Journal  states,  “will  adhere  to 
the  philosophy  set  forth  by  the  Ex¬ 
change’s  Committee  on  Public  Rela¬ 
tions  when  it  announced  in  April, 
1939,  that  it  was  encouraging  ‘the 
constructive  and  effective  use  of  ad¬ 
vertising’  by  member  firms.” 

Local  Stock  Exchange  member  firms 
.sponsoring  the  New  York  series  of  ads 
are: 

Carlisle,  Mtrllick  tV  Co.,  I)e  (Joppet  &  Do- 
reiiiii>,  Fenner  &  Beane,  (fo4i<RxMly  &  Co.,  H. 
Ilentz  &  Jacqiieliii  &  I)e  Copl)et,  R.  H. 

Johnson  &  Co..  Josephthal  &  Co.,  Laidlaw  & 
Co.,  McDonnell  &  Co.,  Orvis  Brothers  &  Co., 
I*arrish  &  Co.,  Post  &  Flags,  C.  A.  Fierce  & 
Co.,  Reynolds  &  Co.,  F.  f*.  RiNtine  &  Co., 
Ishields  Si  Co.,  Smith,  Barney  Co.,  J.  E, 
.Swan  Si  Co.,  Thoni.son  &  .McKinnon,  Ward, 
iiniver  ('o.,  WTiite.  Weld  &  Co.  and  Blair 
.S.  Williams  Sr  Co.  Out-of-towti  firms  also 
-|M»nsoring  the  advenisiTig  are  James  E.  Ben¬ 
nett  Sr  Co.  and  Paul  II.  Davis  &  Co.  of  Chi¬ 
cago.  FVancis  Bro.  &  Co.  <if  St.  I.A»uis,  and 
Pntnani  S’  Co.  of  Il.irtford. 


NATHAN  GOLDBERG 

Nathan  Goldberg,  36,  former  asso¬ 
ciate  editor  of  the  Guild  Reporter,  of¬ 
ficial  organ  of  the  American  Newspa¬ 
per  Guild,  and  an  active  labor  leader, 
was  found  dead  in  his  apartment,  210 
Sixth  Avenue,  New  York,  Feb.  23,  an 
apparent  suicide.  Four  gas  jets  were 
opened  in  the  kitchen  where  his  body 
was  found.  He  left  no  notes  and  his 
friends  were  at  a  loss  to  explain  his 
action.  Goldberg  left  the  Newark 
(N.  J.)  Star-Eagle,  now  the  Star- 
Ledger,  in  1937  to  become  associate 
editor  of  the  Guild  Reporter.  He  held 
that  position  until  last  month  when  he 
resigned  to  become  publisher  of  Trade 
Union  Service,  which  publishes  a 
number  of  trade  organs. 
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Line  o’  Type  Column  Has 
Tradition  All  Its  Own 

Charles  Collins,  Chicago  Tribune's  Present 
“Linemaster,"  Is  Daily's  Former  Drama 
Critic  .  .  .  Knew  “B.  L.  T." 

By  GEORGE  A.  BRANDENBURG 


^  TJ ^  Mr.  Collins,  who  is  a  literary  stylist 

[X  XXWLO  I'ight,  enjoys  column  con¬ 

ducting  because  it  offers  him  a  new 
field  of  writing.  After  years  of  re- 
viewing  plays — an  assignment,  he  said, 
“in  which  you  have  your  subjects 
,  pitched  at  you” — column  writing  is 

S  Present  a  grand  antidote.  He  has  introduced 

a  personal  bit  of  whimsy,  patterned 
)rama  after  the  original  Mr.  Pepys’  diary, 

written  by  Samuel  Pepys,  English 
writer.  Herewith  is  a  typical  Collins’ 
“Mr.  Pepys  at  Yuletide:” 

“On  the  Saturday  before  the  Christ¬ 
mas  festival  did  rejoice  at  the  com- 
The  Line”  has  had  pletion  of  my  duties  for  two  days 


“THE  LINE”  in  the  Chicago  Tribune  Since  then  “The  Line”  has  had  pletion  of  my  duties  for  two  days 
has  a  tradition  all  its  own.  We  several  interim  conductors,  all  of  ahead  and  also  at  my  recovery  from  a 
refer  to  “A  Line  o’  Type  or  Two,”  whom  have  maintained  the  traditions  long  and  dragging  influenza;  and  did 

dtllly  COlXimri  of  _  in  \rQ»^f5r»rf  /4ArT**AAc>  oe  rtr»  »v»xf  moo^ 

comment,  verse 
and  quips  pub¬ 
lished  in  that 
newspaper. 

Today’s  Line- 
master  is  Charles 
Collins,  silver- 
haired  veteran 
reporter  and 
drama  critic  who 
has  been  identi¬ 
fied  with  Chi¬ 
cago  newspapers  ,  ...  Linemasters  went  on  vacation.  each  other  on  the  back  and  saying 

since  the  turn  Charles  Collins  “The  column  has  a  tradition — ‘Hew  ‘that  was  a  fine  story  you  wrote’  like 
of  the  20th  cen-  to  the  Line,  let  the  quips  fall  where  they  did  in  years  gone  by.” 

tury.  He  has  been  conducting  ‘"nie  they  may’ — but  I  don’t  attempt  to  Suited  to  Ncwspapering 

Line”  for  the  -Tribune  during  the  follow  it  slavishly,”  remarked  Mr.  Referring  to  his  many  years  in  the 

past  year  and  a  half.  Collins.  I  stay  away  from  the  higWy  newspaper  business,  he  puffed  his 

Mr.  Collms  IS  pecidiarly  fitted  to  over-populated  personality  gossip  field  rtner-like  pipe  contentedly  and 
conduct  the  column,  founded  by  the  and  the  equally  over-populated  ex-  ggjjj. 

late  Bert  L^on  Taylor’  who  ^t  a  previous  of  opinions-largely  poll-  “Ncwspapering  has  been  well  suited 

high  standard  of  literary  excellence  tical.”  » 

for  succe^mg  Linemasters  before  he  Aside  from  its  daily  ‘‘lead”  on  some  question,  why  he 

died  m  1921.  Charlie  Collins  ^ew  timely  or  homely  subject,  and  its  uked  his  job  as  Linemaster,  Mr.  Col- 

T;  ^  ^  sprightly  closmg  line  the  column  ^  letter  from  that  day’s 

Cliff  Dwellers  Club.  Mr.  Collins  was  serves  as  a  medium  for  verse  and  <pj,e  letter  stated- 

on  a  competing  paper  in  those  days,  quips  from  contributors.  To  “make”  ’  ^  *  u 

but  he  became  a  close  friend  of  Tay-  the  Line  is  the  secret  ambition  of  ^  wish  I  had  the  ability  to  tell  you 

lor.  When  the  column  was  started  by  many  readers,  yoimg  and  old,  with  ™  your  column  means  to  me.  I  read 

B.L.T.  in  the  late  ’90’s,  it  appeared  literary  yearnings.  Consequently,  the  “e  political  scandals  and  dis- 
irregularly.  It  was  not  imtil  1907  Linemaster’s  mail  is  heavy.  hon^ty,  war  butch^y,  robberies. 


Charles  Collins 


several  interim  conductors,  all  of  ahead  and  also  at  my  recovery  from  a 
whom  have  maintained  the  traditions  long  and  dragging  influenza;  and  did 
of  the  column  in  varying  degrees  as  go  to  my  club.  Ye  Tavern,  to  meet 
to  style  and  content.  William  Shin-  my  friends  at  a  Wassail  Bowl.  Did 
nick  and  W.  T.  Moore,  both  Tribune  partake  sparingly,  for  I  have  come  to 
rewritemen,  took  turns  writing  the  some  sense  in  such  holiday  mat- 
column.  They  were  followed  by  Jime  ters.  .  .  .” 

Provines,  who  writes  her  own  column.  It  is  his  opinion  that  newspaper 

“Front  Views  and  Profiles.”  She  con-  writers  today  are  less  careful  in  their 
ducted  “The  Line”  until  August,  1938,  writing,  with  the  exception  of  editorial 
when  Collins  took  over  the  duties,  writers,  than  reporters  a  generation 
The  late  Harvey  Woodruff,  Tribune  ago.  “There  doesn’t  seem  to  be  the 
sports  editor  and  originator  of  “In  same  keen  appreciation  of  good  writ- 
the  Wake  of  the  News,”  combined  his  ing  among  present-day  reporters,” 

column  with  “The  Line”  when  former  he  said.  “I  don’t  see  reporters  patting 

Linemasters  went  on  vacation.  each  other  on  the  back  and  saying 

“The  column  has  a  tradition — ‘Hew  ‘that  was  a  fine  story  you  wrote’  like 
to  the  Line,  let  the  quips  fall  where  they  did  in  years  gone  by.” 


don’t  attempt  to 


Suited  to  Ncwspapering 

Referring  to  his  many  years  in  the 


“Newspapering  has  been  well  suited 
to  my  way  of  living.” 

In  answer  to  the  question,  why  he 


“I  wish  I  had  the  ability  to  tell  you 


irregularly.  It  was  not  imtil  1907 
that  “The  Line”  became  a  regular 
daily  feature  in  the  Tribune.  verse,  a  high  percentage  of  which  is  ana  i  reel  aepressw  ana  sniveiy.  lo 

Noted  for  Famous  "Alumni"  terrible,”  he  confided.  “It  is  amazing  blurred  eyes  the  straight  and  nar- 

T.  L  neonle  have  an  itch  to  converged  to  a  width 

The  Line  is  noted  for  its  famous  .,  ^  c  ^  t  imnossible  for  us  to  travel  anv  longer, 

“oi. write  verse.  Only  five  out  of  every  jmpossioie  lor  us  lo  uavei  <iiiy 

alumni  who  have  contributed  to  contributions  are  worthv  of  nub-  ^  ^  b.ine  o’  Type  or  ’Two 

the  column  since  its  founding  by  Bert  lyw  con  trillions  are  wortny  ot  PU  ,  j  ^  thoughts 

licatiou.  Evoiw  once  in  a  while,  a  ana  wiere  i  reaa  my  own  inougm*, 

Taylor.  Among  toe  early  contributors,  ^ew  contributor  noos  un  with  some-  doubts  and  experiences  portrayed, 
who  later  won  fame  and  fortune  as  ,P°P®  ^P  Now,  however,  they  are  colored  with 

newspapermen,  were  Franklin  P.  y  glorified  with  symphonic 

Adams  ( famous  as  conductor  of  toe  A  Creature  of  Habit  on 


nemaster’s  mail  is  heavy.  honesty,  war  butchery,  robberies, 

“About  half  of  the  contributions  are  "lurders,  suicides,  earthquakes,  etc., 
a  biah  ncrcontoap  of  which  is  and  I  feel  depressed  and  shivery.  To 


Taylor.  Among  toe  early  contributors,  .,  .  ,  ’  doubts  and  experiences  portrayed. 

lolnn  ,.,nn  fomo  on,l  fnnlnno  oe  neW  COOtributOr  pOpS  Up  With  SOme-  dHU  eXpCI  leilCCS  pOllIdyW. 

who  later  won  fame  and  fortune  as  _eaii„  «ood”  Now,  however,  they  are  colored  with 

newspapermen,  were  Franklin  P.  glorified  with  symphonic 

Adams  (famous  as  conductor  of  toe  A  Cruaturu  ot  Habit  harmony  by  toe  exquisite  touch  of  an 

“Conning  Tower”  in  the  old  New  Mr.  Collins  told  Editor  &  Publisher  artist.  The  deep  heaviness  is  lifted, 
York  World,  whose  column  now  ap-  that  his  many  years  of  working  on  j^y  inward  fuming  and  seething 
pears  in  toe  New  York  Post);  Keith  a  morning  paper  have  made  him  a  hushed.  My  mental  scales  balance 
Preston,  who  became  a  Chicago  Daily  creature  of  habit.  He  comes  to  work  Q^ce  more.  Lost  faith  no  longer  plays 
News  columnist;  Richard  Henry  Lit-  in  the  afternoon,  having  previously  sQur  notes  on  my  heartstrings.  I  am 
tie.  Tribune  war  correspondent  and  sent  to  the  printer  the  next  day’s  ready  and  willing  to  take  hold  of  the 
later  conductor  of  “The  Line;”  and  column,  aside  from  toe  last  line,  or  steering  Wheel  of  Life  again,  feeling 
Fred  Pasley,  former  Linemaster,  now  closing  quip.  The  last  line  is  the  there  is  still  another  Hand’  resting 
with  toe  New  York  News.  first  order  of  business.  The  column  r  other  than  mine.” 

Mr.  Collins  recalled  in  an  interview  is  proof  read  for  the  next  day  and  “You  can’t  help  but  get  satisfaction 
with  Editor  &  Publisher  that  Franklin  Pto  to  bed  on  toe  editorial  page.  His  from  your  work  when  you  receive 
Adams  was  once  a  life  insurance  sales-  daily  routine  then  calls  for  opening  such  expressions  of  approval  as  that,” 
man  in  Chicago.  Collins  reviewed  the  ibe  mail  and  selecting  contributions  jje  answered. 

play  “Dolly  Varden”  and  referred  to  f?r  future  columns  After  contribu-  ^  Madison,  Ind.,  Mr.  Col- 

Lulu  Glaser,  one  of  toe  principals,  tions  have  b^n  edited  and  headlin^.  j.^  blessed  with 

as  “dainty  as  a  -villanelle.”  This  ref-  the  Linemaster  goes  to  dinner.  Re-  ,  inborn  Hoosier  ability  to  write. 


erence  apparently  inspired  F.P.A.  to 
write  a  pastoral  poem  about  toe  ac¬ 
tress  in  the  form  of  a  French  villan¬ 
elle.  Collins  published  toe  verse  in 
toe  Sunday  paper.  It  was  F.P.A.’s 
first  venture  in  journalism.  He  later 


the  Linemaster  goes  to  dinner.  Re-  TT 

,  .  .  L-  .  -i.  u  _  11..  that  inborn  Hoosier  ability  to  write, 

turning  to  his  typewriter  he  Ji^ly  Prior  to  his  introduction  to  ^malism, 
gets  an  idea  for  a  lead  ‘along  about  .  „  monev  he  ever  earned  was 

11  or  12  o’clock.”  He  writes  h^  when  at  the  age  Jf  18  he  received  $15 
opener,  sends  it  to  the  printer  and  r  „  „  ^ 


opener,  sends  it  to  the  printer  ana 
calls  it  a  day. 

Incidentally,  he  has  recently  de- 


contributed  to  B.L.T.’s  column  and  voted  several  of  his  leads  to  news-  tdueated  in  '-"•'ag® 

shortly  afterward  joined  toe  old  Chi-  paper  terminology,  such  as  toe  mean-  He  received  his  public  school  am 
cago  Mail.  Thus  F.P.A.  was  launched  ing  and  origin  of  “Thirty,”  “Bulldog  college  education,  however,  m  Chi 
.  ttj:*: —  ”  — 1  *1 —  i:l.«  cago.  He  began  newspaper  work  as 


for  a  sonnet  called  “To  toe  Book 
Buyer.” 

Educated  in  Chicago 

He  received  his  public  school  and 


on  his  distinguished  newspaper  career  Edition,”  and  the  like, 
that  led  him  eventually  to  New  York  - 

PRESS  CLUB  HEARS  8  PRESIDENTIAL  CANDIDATES 

The  present  Linemaster  was  in  a  WASHINGTON,  D.  C.,  March  1— The  “National  Press  Chowder  and  March- 
reminis^nt  mood  during  oim  inter-  Club”  came  into  existence  tonight  to  stage  one  ol  the  most  unusual 

view.  He  called  toe  roll  of  honor  of  rallies  of  all  time.  Sharing  the  platform  were  the  following  Presi- 

Dnna^bpv  fnUowed  possibilities:  Thomas  Dewey,  Attorney  General  Robert  H.  Jackson. 

B.L.T.,  conducting  the  feature  under  federal  Security  Administrator  Paul  V.  McNutt,  Re^esentative  Bruce  Bar- 
toe  name  of  “Tantalus.”  Later  Fred  ton.  Senator  Burton  K.  Wheeler,  Senator  Arthur  R  Vandenberg  Postmaster 
Pasley  was  the  Linemaster,  signing  General  James  A.  Farley,  and  Norman  Thomas.  Suggested,  with  little  ex¬ 
toe  column,  “Paz.”  Richard  Henry  pectation  that  it  would  be  followed,  was  the  following  topic  for  five-minute 
Little  signed  his  initials  to  toe  column  limit  speeches:  “Why  I  should  not  be  elected  President  of  the  United  States.” 


for  years,  retiring  in  1936. 


The  rally  was  conducted  in  the  Club  auditorium. 


University  of  Chicago  campus  cot. 
respondent  for  the  old  Chicajo 
Record-Herald.  As  a  student,  he  ms 
one  of  toe  founders  of  the  universih 
paper,  the  Daily  Maroon.  The  daj 
after  he  was  graduated  in  1903,  b 
started  on  the  Record-Herald  as  k- 
porter  and  assistant  to  James  O’Don¬ 
nell  Bennett,  then  drama  critic.  After 
his  cub  days  on  the  Record-Herald 
Mr.  Collins  became  drama  critic  oi 
the  old  Chicago  Inter-Ocean.  Hik 
followed  a  period  of  free  lancing 
theatrical  press  agentry,  a  job 
the  old  Chicago  Evening  Post,  more 
free  lancing  until  1930,  when  he  be¬ 
came  drama  critic  of  the  Chicagt 
Tribune.  He  continued  in  that  poK 
until  he  became  Linemaster  in  1938  1 

Mr.  Collins  has  written  two  bocfc 
“Great  Love  Stories  of  the  Theater’ 
(1911)  and  “Sins  of  St.  Anthony 
(1924),  the  latter  a  collection  of  shw: 
stories.  He  also  collaborated  witk 
Gene  Markey  in  writing  “The  Dark 
Island”  (1927),  an  adventure  story 
In  addition  to  writing  several  one- 
act  plays,  he  wrote  the  libretto  of  i 
musical  comedy,  “One  Girl  in  a  Mil¬ 
lion,”  which  was  produced  on  the 
Chicago  stage  in  1914. 

■ 

H.  E.  Downing  Ntmied 
Treasurer  of  L.  A.  Times 

H.  E.  Downing,  for  many  years  con¬ 
troller  and  assistant  secretary  of  the 
Los  Angeles  Times,  late  last  week  was 

-  elected  treasuru. 

replacing  the 
late  Frank  X. 
Pfaffinger,  who 
died  Feb.  4. 

At  the  same 
time,  T.  B.  Cos¬ 
grove,  attorney 
for  the  Times, 
was  elected  to 
toe  board  of  di¬ 
rectors,  filling Mr 
Pfaffinger’s  post 
in  that  group. 

H.  E.  Downing  Downing 

joined  the  Times 
in  1902  as  an  employe  in  the  auditmg 
and  bookkeeping  department.  He  will 
continue  as  controller  and  assistant 
auditor,  in  addition  to  his  new  duties 
as  treasurer. 

E.  L.  Finley  Heads 
California  Group 

E.  L.  Finley,  publisher,  Santa  Rm* 
(Cal.)  Press  Democrat,  was  re-elected 
president  of  toe  Newspaper  Publish¬ 
ers’  unit  of  the  Redwood  Empire  As; 
sociation  at  the  organization’s  annua- 
meeting  last  week.  A.  C.  Haitunoni 
Willits  News,  retained  the  secretary¬ 
ship. 

Elected  to  serve  as  vice-presidents 
with  one  from  each  county  repre¬ 
sented,  were:  George  T.  Cameron,  St* 
Francisco  Chronicle;  John  Harlan 
Sausalito  News;  M.  Earle  Adarris 
Healdsburg  Tribune;  C.  A.  Carrok 
Calistoga  Calistogan;  Mrs.  E.  J-  Moore 
of  Lake  County;  Paul  Jasper,  Fort*® 
Beacon;  John  A.  Juza,  Crescent  Citi 
Triplicate;  A.  E.  Voorhies.  Grants 
Courier  and  Mr.  Hammond. 

Neal  Van  Sooy,  president,  CMf' 
nia  Newspaper  Publishers  Associa^t^ 
addressed  the  meeting.  Also  spe^ 
were  Friend  W.  Richardson,  presid®" 
California  Press  Association;  dohoj" 
Long,  manager,  (  NPA.  and 
James,  publicity  director.  Golden  Ga 
Exposition. 

BEN  S.  ELROD 

Ben  S.  Elrod,  67,  one  of  the  co-B>- 
ventors  of  the  Elrod  strip-casting^ 
chine,  died  Feb.  24  at  Corpus  Cn^ 
Tex.  and  funeral  services 
Feb.  26.  He  is  survived  by  his  wi 
a  daughter,  two  sisters  and  a 
the  latter  three  living  in  Omaha,  ^ 


If  OR  MARCH  2..  1940 


7 


Courier-Journal 
Embarking  on 
New  Technique 


Enlarged  and  Improved  Staff 
To  Provide  Elaboration, 
Interpretation  of  News 


The  management  of  the  Louisville 
Courier-Journal  has  embarked  on  a 
revolutionary  change  of  content  and 
echnique  with  the  deliberate  inten¬ 
tion,  in  an  unopposed  field,  of  reach- 
new  peaks  of  newspaper  perfec- 


AYER  INVITES  ALL  DAILIES  TO  EXHIBIT 

PHILiADElLPHIA,  Feb.  27 — All  daily  newspapers  in  the  United  States  were 
invited  today  to  participate  in  the  Tenth  Exhibition  of  Newspaper  Typog¬ 
raphy,  to  be  held  in  the  Ayer  Galleries  here  this  Spring.  The  purpose  of  the 
Exhibition,  conducted  each  year  by  N.  W.  Ayer  &  Son,  Inc.,  is  to  recognize 
improvement  in  the  general  appearance  and  readability  of  the  newspaper 
medium.  The  F.  Way  land  Ayer  Cup  and  other  awards  are  offered  annually 
to  those  papers  adjudged  best  in  various  classifications  from  the  standpoint 
of  typography,  press-work  and  general  make-up.  The  publication  date  re¬ 
quired  for  all  entries  will  be  a  week-day  in  March,  chosen  by  lot  from 
among  those  included  in  the  entire  month.  The  date  will  be  drawn  at  the 
end  of  the  month  and  the  publishers  notified  immediately  thereafter.  There 
was  a  total  of  1,328  daily  newspapers  in  the  Exhibition  last  year,  representing 
76%  of  all  the  papers  invited  to  participate.  In  each  of  the  nine  Exhibitions 
held  to  date,  more  than  70%  of  the  dailies  in  the  United  States  have  been 
represented. 


Knight  Sets  Up 
$25,000  Fund 
For  Education 


Akron  Publisher  Announces 
Memorial  to  His  Father, 
Charles  L  Knight 


Akron,  O.,  Feb.  26— A  gift  of  $25,000 
to  establish  the  Knight  Memorial 
Fund  as  a  means  of  helping  deserv¬ 
ing  students  ob- 


Not  only  do  Barry  Bingham,  pres- 
dent  and  publisher;  Mark  Ethridge, 
\Tce-president  and  general  manager, 
and  Herbert  Agar,  new  editor,  have  in 
mind  a  new  circulation  goal  of  150,000 
for  the  end  of  the  year,  but  they  are 
determined  that  the  Courier-Journal, 
its  program  of  advancement,  shall 
accept  the  challenge  against  news¬ 
papers  that  they  meet  present-day 
demands  upon  them  for  news  report¬ 
ing  and  news  interpretation  that  will 
hold  their  audience. 

ftrtonncl  Reorganized 
The  reorganization  of  personnel  is 
m  itself  a  long  story. 

After  Mr.  Agar,  author,  lecturer, 
and  commentator,  who  was  associate 
editor,  succeeded  to  the  editorship 
on  Dec.  15  at  the  death  of  the  veteran 
Harrison  Robertson,  the  changes  began 
to  unfold. 

First  appeared  the  new  “opp  ed” 
page,  linked  with  the  regular  editorial 
page  under  Mr.  Agar's  guidance  and 
containing  articles  and  features  to  give 
hrst  life  to  the  new  idea  of  adapting 
the  news-magazine  technique  to  the 
iwifter  pace  of  the  daily  press.  Both 
VTidicated  and  home -written  local 
and  state  material  appeared. 

Then  Robert  Riggs,  former  copy 
tlesk  head,  was  made  assistant  man¬ 
aging  editor  to  assist  “M.  E.”  Neil 
Dalton,  and  Georgia-born  and  Wash¬ 
ington-trained  Bryan  Collier  was 
taken  off  the  news  staff  and  made  as¬ 
sociate  editor. 

Howard  Henderson,  state  political 
analyst  and  head  of  the  state  capital 
bureau  at  Frankfort,  was  transferred 
into  an  “editorial  correspondent.” 
Allen  Trout,  night  city  editor,  was 
sent  to  Frankfort  to  cover  the  legis- 
lature  and  head  the  capital  bureau 
and  Gerald  Griffin,  Lexington  bureau 
^d,  changed  place  with  A.  Brown 
^^ansdell,  Indiana  editor. 

New  Material 

E.  A.  Jonas,  for  years  editor  of  the 
old  Louisville  Herald  and  then  of  the 
nierged  result,  the  Herald-Post,  is  do 


McIntosh  heads  Texas  publishers 

W.  M.  McIntosh,  publisher  of  the  San  Antonio  (Tex.)  Light,  was  re-elected^ 
president  of  the  Texas  Newspaper  Publishers’  Association  Feb.  24  at  the 
conclusion  of  the  TNPA  semi-annual  convention  held  in  Lufkin.  Frank  W. 
Maybom,  publisher  of  the  Temple  Telegram,  was  re-elected  vice-president 
and  A.  E.  Clarkson,  business  manager  of  the  Houston  Post,  was  re-elected 
treasurer.  C.  W.  Tabb  of  the  Dallas  office  of  the  SNPA  is  secretary.  Galveston 
was  chosen  for  the  September  meeting.  Approximately  50  publishers  and 
their  wives  attending  the  convention  were  shown  through  the  new  $6,000,- 
000  plant  of  the  Southland  Paper  Mills,  Inc.,  where  Southern  pine  is  con¬ 
verted  into  newsprint. 


OFFERS  BILL  TO  OPEN  WPA  HEARINGS  TO  PRESS 

WASHINGTON,  D.  C.,  Feb.  26 — A  bill  to  require  that  hearings  or  meetings  by 
the  Work  Projects  Administration  with  respect  to  grievances  of  relief 
workers  be  open  to  the  public  “and  to  the  press”  has  been  introduced  by 
Senator  Wiley  of  Wisconsin.  Wiley  complained  in  the  Senate  that  at  the 
“instigation  of  a  newspaperman  in  Wisconsin”  he  investigated  the  policy  of 
the  WPA  regarding  these  hearings  and  found  that  decision  on  whether  hear¬ 
ings  should  be  open  or  not  rests  with  officials  conducting  such  hearings. 
“Hearings  where  the  press  is  excluded  violate  a  very  fundamental  American 
concept,”  he  complained. 


tain  a  higher 
education  was 
announced  last 
week  by  John  S. 

Knight,  p  r  e  s  - 
ident  and  editor 
of  the  Akron 
Beacon-Journal. 

The  announce¬ 
ment  of  the  fund 
was  made  by 
Mr.  Knight  as 
the  Beacon  - 
Journal  enter¬ 
tained  700  great¬ 
er  Akron  residents  at  a  dinner  to 
launch  its  music  appreciation  pro¬ 
gram. 


John  S.  Knight 


M.  Hart,  reporter,  Chattanooga  News; 
Tom  Collins,  Atlanta  Journal  staff 
writer,  and  Bland  Taylor,  Cincinnati 
Enquirer  and  formerly  city  editor  of 
the  old  Louisville  Herald-Post,  were 
also  imported  for  various  assignments 
in  and  out  of  the  city  room. 


Sunday  Changes 

Next,  attention  was  paid  to  the 
Svmday  staff  under  direction  of  Cary 
Robertson,  editor,  and  Louis  Dey,  art 
director,  and  a  complete  reorganiza¬ 
tion  effected.  Miss  Marie  Hansen, 
Memphis,  new  graduate  of  the  Uni¬ 
versity  of  Missouri  School  of  Jour¬ 
nalism  and  on  the  Courier- Journal’s 
photographic  staff,  was  added  to  the 
Sunday  crew  along  with  Ed  Edstrom, 
Bennett  Roach,  and  Clifford  Robinson, 
to  assist  Editor  Robertson,  Director 
Dey  and  assistants  F.  E.  Wylie  and 
Ledford  Day,  and  Harold  Roden- 
baugh,  already  in  charge  of  the  roto¬ 
gravure  section. 

Along  with  the  changes  have  been 
carried  on  a  full  battery  of  promotional 
activities  through  the  newspaper’s 
trade  relations  department  under  John 


“We  believe,  too,  that  there  is  a 
place  somewhere  in  provincial  Amer¬ 
ica  for  a  newspaper  that  will  have  the 
intelligence  and  the  influence  equiv¬ 
alent  to  the  Manchester  Guardian  of 
the  old  days.  Such  a  newspaper  will 
go  beyond  a  mere  secretarial  report¬ 
ing  of  local  spot  news  and  the  as¬ 
sembly  of  wire  stuff  dumped  on  the 
telegraph  editor’s  desk. 

“Spot  news  is  important  enough 
but  much  less  important  than  it  was 
before  radio  came  along.  Every  poll 
or  survey  that  has  shown  the  extent 
of  radio’s  encroachment  upon  news¬ 
papers  as  spot  media  has  also  shown 
the  great  imworked  field  of  news¬ 
papers  as  interpreters. 

“We  have  no  fancy  notions  about 
being  a  national  newspaper  in  the 
sense  that  we  can  circulate  nationally, 
but  we  intend  to  dig  under  the  spot 
news  of  what  is  going  on.  We’ll  have 
more  think  pieces  than  ever,  and  in¬ 
stead  of  lumping  them  all  in  the 
Sunday,  we’ll  have  them  daily,  too. 

“We  will  take  advantage  of  new 
facilities  such  as  Wirephoto  and  new 


Memorial  to  Father 

The  fund,  Mr.  Knight  said,  was  to 
be  a  memorial  to  his  father,  the 
late  Charles  L.  Knight,  former  edi¬ 
tor  and  publisher  of  the  Beacon- 
Journal. 

Mr.  Knight  said  plans  to  establish 
the  memorial  fund  had  been  imder 
way  for  some  time.  The  object  is  to 
furnish  means  and  afford  an  oppor¬ 
tunity  to  deserving  young  students 
without  sufficient  funds  to  obtain  a 
higher  education  in  art,  music,  lit¬ 
erature,  science  and  the  profes¬ 
sions. 

A  committee  will  be  named  by  the 
Beacon-Journal  to  receive  and  study 
the  applications  of  students  for  help 
from  the  fund.  Mr.  Knight  said  this 
committee  would  be  named  in  the 
near  future  and  it  is  the  hope  of  the 
Beacon-Journal  to  laimch  the  first 
beneficiaries  of  the  memorial  fund 
on  their  high  education  by  the  first 
of  September. 

While  the  help  given  the  students 
will  not  be  considered  loans,  Mr. 
Knight  said  students  often  completing 
their  education,  may  if  they  desire 
repay  the  fund  so  that  a  revolving 
fund  would  be  possible. 


Legal  Advice  Columns 
Figure  in  Pa.  Suit 


Attorneys  for  the  Courier  Herald 
Printing  Company,  Wilkes-Barre,  Pa., 


iM  snwial  .>^,1  traae  relations  aeparimeni  uiiuei  owui  ouv-w  ao  anu  new  o,  ci  j  7 .  . . 

^  tK«  A  •  ^  T  ^  articles  and  Hoagland,  projecting  and  continu-  techniques,  but  basically  we  are  get-  21  filed  objections  to  the  recent 

ical  writpr  ic  ^  Ing  its  campaign  started  more  than  ting  back  to  the  old-fashioned  notion  decision  of  the  Luzerne  County  Courts 

‘«i  writer,  IS  handling  a  comment  col-  _ ^  _ in  which  the  “Freedom  of  thf.  Prece” 


handling 

'“nn  on  city  and  county  politics.  Also 
on  the  “opp  ed”  page  are  Richard 
■eneissen’s  “Bread  and  Circuses”  and 
Trout’s  “Greetings,”  both  local 
‘oatures. 

Then  in  came  the  new  material: 
o|nes  Pope,  for  15  years  managing 


three  years  ago  for  expansion 
Louisville’s  trade  territory. 

In  addition  to  display  advertising  of 
the  developments  in  both  the  Courier- 
Journal  and  the  Times,  the  papers 
are  introducing  the  new  staff  members 
through  page  1  boxes  and  has  put  on 
e<iitor  of  the  Atlanta  Journal,  ToTiirn  the  air  over  WHAS,  radio  station  of 
feporter  again:  George  Burt  former  th®  newspapers,  a  series  of  thrice- 
ptor  of  the  Macon  (Ga.)  News  and  weekly  “C-J  Preview.” 
til  years  assistant  city  editor  of  Mr.  Ethridge  has  stated:  “We  are 
**  Macon  Telegraph,  to  do  general  trying  to  do  two  or  three  simple 
^•gnments  and  features;  Jimmy  things  on  the  Courier-Journal.  One 
“nw,  young  sports  editor  of  the  Rich-  of  them  is  to  reverse  the  trend  which 
wond  (Va.)  Times-Dispatch  and  be-  has  been  running  since  personal  jour- 
that  on  the  Macon  Telegraph  and  nalism  as  such  faded.  In  recent  years 


that  when  you  want  thinking  done,  get 
somebody  who  can  do  some  thinking, 
and  when  you  want  writing  done,  give 
the  job  out  to  somebody  who  can  do 
some  writing.” 


TELEVISION  ADS 


Washington,  Feb.  29 — Commercial 
sponsorship  of  television  programs 
will  be  permitted  beginning  Sept.  1 
FCC  announced  today  with  the  warn¬ 
ing  that  the  commercial  aspects  of 
the  operation  must  be  subordinated 
to  research.  Two  classes  of  licenses 
will  be  in  effect,  the  first  to  carry 


in  which  the  “Freedom  of  the  Press” 
case  was  decided  in  favor  of  the  Lu¬ 
zerne  County  Bar  Association  and  the 
Pennsylvania  Bar  Association.  Bankers 
of  this  state  are  interested  in  the  case 
because  some  banks  have  been  issuing 
books  giving  legal  advice  to  people 
on  the  drafting  of  wills  and  handling 
of  estates  by  executors.  It  is  a  book 
of  this  type  that  was  challenged  by 
the  bar  association.  Luzerne  county 
courts  issued  a  permanent  injunction 
forbidding  the  printing  company  from 
offering  books  of  this  nature  for  sale 
to  the  public. 

For  several  years  newspapers  in 


Ail/i  f  r'  icicgiapii  aina  iiciiuMii  e»a  icvitvi.  it.  .v  .....  ....  ...  .....  ......  ...  ™..j  Philadelphia  and  Pittsburgh  have  been 

T  V®’'sfifution,  to  do  sports;  when  a  man  got  to  be  good  enough  as  forward  technical  investigations  and  printing  special  columns  in  which 

Indianapolis  Times  and  a  reporter  to  get  $40  a  week  some  the  second  to  experiment  in  program  tain  legal  questions  have  been 

Ti.  .  ^  .  -  ...  ,  ,  ,  ,  production  and  technic.  Paid  adver¬ 

tising  may  be  handled  under  the 
second  type  of  license,  and  the  same 
advertising  material  may  also  be 
broadccist  under  type  1,  but  no  charge 
may  be  made  for  the  latter  service. 


‘cage  Times,  to  travel  Southern  In-  brass  hat  stuck  him  on  a  desk  and  de- 
in  search  of  news  and  to  write  prived  the  paper  of  the  thing  for 
^  the  Hoosier  capital.  which  it  had  trained  him.  Too  many 

®f*8htman,  telegraph  editor  of  good  writing  men  have  been  stifled  by 
Post;  William  H.  Eus-  titles.  We  want  to  get  writing  men 
•  copyreader,  from  the  Post;  Russell  back  to  writing  and  see  what  happens. 


cer- 
an- 

swered.  The  har  associations  charge 
that  these  legal  columns  in  the  news¬ 
papers  violate  the  state  law  just  as 
much  as  the  books  barred  from 
sale  by  the  Luzerne  County  court’s 
decision. 


EDITOR 


P  U  B  L  I  S  HEs 


Q  DiitcVMivrvVl  paper  in  New  York  City  at  five  cents. 

€m  Jr  AHoJJUa^II  i  lt?00  Others  on  the  program  included 
^  in*  Mayor  Cornelius  D.  Scully,  Edward  T. 

XtGPOriGrS  IlGCGlVG  Leech,  editor  of  the  Press,  and  Guy  V. 

~  Miller,  second  vice-president  of  the 

American  Press  Society,  who  outlined 
*  X&WUAUO  organization’s  purpose  for  devel- 

t  -—u  oping  newspaper  work  as  a  profession. 

Richard  Lamb,  Gilbert  Thomas.  Post-Gazette  reporter. 

Love  Named  •  .  .  was  toastmaster. 

Wm.  Martin  Retires  Mr.  Love  and  Mr.  Lamb  have  been 

reporters  for  the  Press  for  10  and  six 
Pittsburgh,  Feb.  26 — Two  reporters  years  respectively.  Mr.  Love  came  to 


MobilG  FrGG  PrGss 
CasG  TakGn  to 
SuprGmG  Court 


Richard  Lamb,  Gilbert 
Love  Named  .  .  . 

Wm.  Martin  Retires 


Justice  Department  Seeks 
To  Clarify  Constitutional 
Guarantee 


for  the  Pittsburgh  Press — Richard  J. 
Lamb  and  Gilbert  Love — are  the  co¬ 
winners  of  the  _ _ 


the  Press  in  March,  1930,  after  work¬ 
ing  three  years  for  the  Wheeling 


Washington,  D.  C.,  Feb.  26 — The 
Department  of  Justice  has  gone  to  the 
Supreme  Court  of  the  United  States 


(W.  Va.)  News.  On  the  Press  he  has  in  an  effort  to  obtain  judicial  sup- 


$200  A.  W.  Mel- 
Ion  Award  made 
by  the  Pitts- 

burgh  Section,  ^ 

American  Press  ^ 

Society,  for  “a 
distinguished  ex- 
ample  of  news- 
paper  reporting” 

newspapermen  in 

The  Award  - — - 

was  made  at  a  Richard  J.  Lamb 
dinner  Saturday 

night  attended  by  300  newspaper  ex¬ 
ecutives,  reporters  and  a  representa¬ 
tive  group  of  business  leaders. 
Award  for  Seriet  on  Buildinq 
The  Award  was  given  for  a  series 
of  seven  articles  surveying  the  high 


worked  as  auto  news  editor,  copy-  port  for  its  theory  that  the  constitu- 


reader  and  reporter.  He  is  a  native  tional  guaranty  of  free  press  protects 


of  Chicago,  and  is  37  years  of  age.  newspaper  editors  in  the  discussion 


Mr.  Lamb,  who  is  32.  joined  the  of  local  issues. 


Pittsburgh  Bureau  of  the  United  Press  The  Fifth  U. 


in  1934  and,  in  1937,  transferred  to  the  Appeals  had  dismissed  an  indictment 


staff  of  the  Press  as  reporter  and  re-  under  which  five  persons  had  been 


PyACC  public  disclosures  of  general  wionj. 

doing.  Although  such  wrongdom 
may  not  constitute  a  Federal  crinn 
m  to  it  is  not  until  the  facts  are  fully  n.| 

vealed  that  it  can  be  said  whether* 
not  a  Federal  statute  has  been  vb 
la  ted.  Moreover,  even  if  the  seen, 
rtment  Seeks  ‘"gly  local  wrongdoing  may  not  c*. 

^  .  ,  stitute  a  violation  of  any  existit 

onsntutional  Federal  law,  there  is  a  very  real  m. 

tional  interest  in  having  the  er. 
practice  brought  to  light,  so  4t 
C.,  Feb.  26 — The  Congress  may  consider  the  advisd£. 
ce  has  gone  to  the  ity  of  attempting  to  utilize  appropri# 
the  United  States  Federal  powers  in  combating  fc 
tain  judicial  sup-  evil.” 

that  the  constitu-  As  additional  argument,  Biddle  suk- 
:ree  press  protects  mitted  that  newspapers  are  deterre 
in  the  discussion  from  discussing  national  aflain  i 
suppressed  in  their  comments  upc 
Circuit  Court  of  local  issues.  They  operate,  he  r- 
sed  an  indictment  minded,  through  the  same  policy 
persons  had  been  making  editorial  staffs  as  well  as  d* 


writeman.  Shortly  thereafter,  he  was  penalized  in  a  Federal  District  Court  same  physical  equipment  in  discuss- 


Richard  J.  Lamb 


assigned  to  cover  labor  news  and  he 
still  does. 

Honorable  mention  for  four  other 
examples  of  outstanding  reportorial 
work  on  Pittsburgh  newspapers  also 
were  made. 

First  honorable  mention  went  to 
Miss  Anna  Jane  Phillips  of  the  Post- 


for  allegedly  entrapping  and  beating  ing  local  and  national  wrongs. 
Henry  P.  Ewald  who  had  been  con-  Cited,  too,  was  the  constitutioni 
ducting  an  anti-vice  and  anti-gam-  guaranty  to  each  state  of  a  repub- 
bling  crusade  as  executive  editor  of  lican  form  of  government  and  the  fm 
the  Mobile  (Ala.)  Register  and  Press,  choice  of  representatives  for  govern- 
Indictment  Set  Aside  ment  office,  and  the  argument  was 

On  appeal,  the  Circuit  Court  for  '"^de:  “Since  this  free  choice  is  ren- 
Alabama  ruled  that  Congress  was  dered  illusory  without  adequate  fa- 


ment  office,  and  the  argument  was 
made:  “Since  this  free  choice  is  ren¬ 
dered  illusory  without  adequate  fa- 


Gazette  for  a  series  of  stories  on  a  without  power  to  protect  the  press  in  formation  on  public  issues  sudi  as 


city-within-a-city  organized  by  Negro 
children. 


its  discussion  of  so-called  local  crime 
and  corruption  as  against  interfer- 


The  other  honorable  mentions  went  ^y  private  individuals.  The  in- 


the  effectiveness  of  law  enforcemrc: 
by  the  administration  in  power,  the 
constitutional  guaranty  that  the  state 


r  ,1  -ij.  -  iu  rosi-ijazeue,  lor  nis  scoop  on  me 

^ts  of  gliding  in  Pittsburgh  j^^n  B.  Sutherland  as 

district.  ey  ^e  p  football  coach  at  the  University  of 

Press  last  July  shortly  before  the  Fed-  ..  .  ,  .  „ 


to  A1  Abrams,  sports  columnist  of  the  dictment,  alleging  a  conspiracy  by  ®hall  have  a  republican  form  of  gov- 


Post-Gazette,  for  his  scoop  on  the  j^e  five  defendants  to  deprive  the  ernment  may  be  taken  to  support  4e 


football  coach  at  the  University  of 
Pittsburgh;  to  Joseph  Breig  of  the 
Sun-Telegraph  for  “unusual  and  con¬ 
structive  treatment”  of  a  prospective 
suicide’s  note,  and  Jeannette  Jena,  art 
editor  of  the  Post-Gazette  for  her 
review  of  the  1939  Carnegie  Interna¬ 
tional  Art  Exhibit. 

Mr.  Martin,  the  honor  guest  at  the 
dinner,  began  his  newspaper  career 
as  a  writer  and  printer  on  a  weekly  in 
his  home  town  of  Marion  Center,  In¬ 
diana  County,  nearly  45  years  ago. 

After  a  brief  period  as  a  cub  re- 


editor  of  his  constitutional  rights  of 
freedom  of  speech  and  press,  accord - 


enforcement  of  a  right  of  free  expres¬ 
sion  on  any  local  matter  susceptive 


ingly  was  set  aside  and  the  accused  becoming  an  issue  in  a  local  elec- 


persons  freed. 

The  appellate  court  ruled  that 
neither  the  first  nor  the  fourteenth 
amendments  afforded  any  protection 
against  “private  interference”  with 
freedom  of  speech  and  of  the  press, 
but  that  both  amendments  were 
merely  restrictions  forbidding  inter¬ 
ference  by  the  federal  or  state  gov¬ 
ernments,  respectively. 

It  was  conceded  by  the  court  that 


NamG  Committee 
To  SuggGst  Wages 
For  PapGr  Industry 


Washington,  D.  C.,  Feb.  26— An  in¬ 
dustry  committee  to  recommend  wage 


Pitf«h,.rob  L  CongTcss  has  the  power  to  take  steps  for  the  paper  industry,  appointed  by 

porter  in  Pittsburgh,  he  worked  four  suppression  of  these  the  Wage  and  Hour  Divis^n,  U.  S 


William  T.  Martin 


Gilbert  Love 


years  on  an  Akron.  Ohio,  newspaper, 
then  spent  two  years  on  newspapers  in 
Cleveland  and  Milwaukee.  He  re¬ 
turned  to  Pittsburgh  about  35  years 


the  Wage  and  Hour  Division,  U.  S 
rights  on  subjects  relating  to  the  Fed-  Department  of  Labor,  will  hold  to 
eral  Government,  but  the  justices  first  meeting  here  March  18,  John  A. 
failed  to  find  this  protection  extend-  Lapp^  Chicago  publicist  and  educate: 


1  J  T  •  *  J  ’-leveiana  ana  Miiwauxee.  ne  re-  failed  to  find  this  protection  extend-  Lano  Chicago  nublicist  and  educate: 

era  Grand  Jury  initiated  an  investi-  turned  to  Pittsburgh  about  35  years  j  corruption.  The  S  chSn  of  the  committee,  has 

tion  of  th^  subject,  an  inciuiry  whii^  ago  arid  has  been  here  since.  His  first  assembly  is  protected  by  the  a^noSnced 

IS  resulted  in  numerous  mdictments  editorial  work  was  for  the  old  Pitts-  Constitution,  if  the  purpose  of  the  ^S^“lnmittee  will  investigate  e»- 
id  convictioi^  of  collusion  to  keep  burgh  Sun.  ^ter  he  shifted  to  the  assembly  is  to  petition  Congress  or  nomic  Tnd  competitive  conitions  n 
ices  ig  an  i  -rigging.  an  editorial  writer  and  has  anything  else  connected  with  the  the  industry  as  defined  which  include 

continuously  in  that  capacity  powers  or  the  duties  of  the  national  the  manufacture  of  pulp  paper  an: 


gation  of  this  subject,  an  inquiry  which  ago  and  has  been  here  since.  His  first 
has  resulted  in  numerous  indictments  editorial  work  was  for  the  old  Pitts- 


and  convictions  of  collusion  to  keep 
prices  high  and  bid-rigging. 


check  for  $100  and  a  parchment  certifi¬ 
cate  of  his  Award.  Mr.  Love,  at  pres¬ 
ent  on  a  brief  leave  of  absence  in 
Florida,  sent  a  letter  expressing  his 


on  the  Post  and  its  successor. 


government,  the  court  instanced.  press  board  but  does  not  include  the 
In  the  Ewald  case,  it  was  pointed  making  of  converting  products,  bap 
out,  the  editor’s  campaign  was  pointed  boxes,  etc.  The  industry  employ: 
to  prosecution  under  state  and  local  about  150,000  wage  earners,  and  it  b 
laws,  the  federal  law-enforcement  estimated  that  between  10,000  an: 


GUILD  CERTIFIED 

Washington,  D.  C.,  Feb.  27 — The 


regrets  at  being  unable  to  attend.  He  National  Labor  Relations  Board  today 


wUl  be  presented  his  check  and  cer¬ 
tificate  upon  his  return  to  Pittsburgh. 


announced  that  American  Newspaper  agencies  having  no  jurisdiction  in  the  12,000  of  these  workers  are  paid  1® 


Guild  will  be  certified  as  collective  premises. 


Marben  Graham,  president  of  the  bargaining  agent  for  editorial  em- 


Federol  Implications 


than  40  cents  an  hour,  the  hi^ 
minimum  the  committee  can  reconi- 


.fiS  Solicitor  General  Francio  Biddle,  mend  About  e»t.bll,ta».t.» 


Award,  announced  that  the  Mellon  jf  an  application  to  that  effect  is  filed 
Educational  and  Charitable  Trust  has  within  10  days.  The  Board  had  ord- 


filing  the  petition  for  certiorari,  ar-  included  in  the  industry  with 


agreed  to  offer  the  Award  again  for 
1940’s  “distinguished  example  of  re- 


me  peiitAUii  lUi  eciieiuidii,  di  -  - -  -  - #1  Artfl 

gued:  “Although  the  Federal  Gov-  Production  valued  at  about  Jl.iw 


ered  separate  elections  among  editorial  ent  ha^  no  concelm  with  To<;i 


porting”  by  a  member  of  the  staff  of  News,  and  the  former  selected  the 


an  commercia  emp  oyes  of  the  (.j-ime  as  such,  it  nevertheless  has  a 


one  of  Pittsburgh’s  three  newspapers. 

In  addition  to  announcement  of  the 
Award  winners,  the  dinner  was  made 


guild  while  the  latter  rejected  the 
guild.  If  the  union  desires  to  act  as 
representative  of  the  editorial  em- 


real  and  practical  interest  in  the  dis-  - -  -  —  uj, 

closure  of  evil  and  corruption.  The  P  employes  and  the  P 


000,000. 

TTie  committee  has  18  membeK 
equally  representative  of  the 


ulu&uitr  ui  trvu  diiu  ajua i  uptiuii.  xiitr  »  -  - * - ^ — - •  1  tfU 

impact  of  the  Federal  criminal  laws  employer  membership  ^ 


a  tp<;timnnifll  in  honor  of  William  T  T  i  ’  xu  d  "IT  a  j -  — i  upon  seemingly  local  practices  is  far  Alford,  Continental  . 

a  testimonial  m  honor  ot  Willi^  1.  ployes  only,  the  Board  stands  prepared  mav  at  first  annear  P^ny.  Ridgefield  Park,  N.  J.;  G.  Ak 

Martin,  who  is  retiring  as  chief  edi-  rrom  novel,  wnai  may  ai  nrsi  appear  _ _ ri,ili. 


Martin,  who  is  retiring  as  chief  edi¬ 
torial  writer  of  the  Post-Gazette  after 
nearly  a  half-century  in  newspapering. 
He  is  succeeded  by  C.  W.  Dressier, 
political  writer. 

Martin  Honored 


to  certify  on  that  basis. 


WHIPPLE  IN  HOSPITAL 

Sidney  Whipple,  drama  critic,  New 


irom  novei.  wnai  may  ai  nrjfi  appear  ^ 

to  be  merely  a  local  bucket  shop  may  Goldsmith,  Mead  Corporation, 
turn  out  to  be  a  violation  of  the  Se-  cothe,  Ohio;  Stuart  E.  I^y»  , 
curities  Act  or  of  like  Federal  sta-  nation^  Paper  Company,  New 


tutes;  what  may  at  first  appear  to  be  L.  J.  Parant,  St.  Croix 


York  World-Telegram,  is  in  Lenox  simply  a  disorderly  house  may  mean  P®*^y>  Woodland. 
Hill  Hospital,  New  York,  with  a  double  a  violation  of  the  Mann  Act;  what  Mich 

fracture  of  the  right  leg.  suffered  may  at  first  seem  to  be  political  cor- 
when  he  slipped  on  ice  alighting  from  ruption  of  a  local  nature  may  upon  bach.  Crown  ! 
a  taxi  outside  of  his  home  Feb.  21.  being  brought  to  light  form  the  basis  Francisco. 
George  Ross,  who  does  the  “So  This  for  a  Federal  charge  of  using  the  _  -  -  r. 

Is  Broadway”  daily  column  for  the  mails  to  defraud.  Examples  could  be  LIPP^^ANT 
World-Telegram,  will  review  the  plays  multiplied.  And  throughout  most  of  Walter  Lippi 


Mr.  Martin  was  introduced  by  Oliver  fracture  of  the  right  leg.  suffered 


Keller,  vice-president  and  general  when  he  slipped  on  ice  alighting  from 


violation  of  the  Mann  Act;  what  Michigan 

ly  at  first  seem  to  be  political  cor-  Plainwell,  Mich.;  and  David  J. 

otion  of  a  local  nature  mav  upon  bach.  Crown  Zellerbach  Corpora 


manager  of  the  Post-Gazette,  and  was  a  taxi  outside  of  his  home  Feb.  21 
given  a  large  globe  of  the  world  as  the  George  Ross,  who  does  the  “So  This 


gift  of  the  society.  Is  Broadway”  daily  column  for  the  mails  to  defraud.  Examples  could  be  LIPPMANN  SAILS 

T^e  diners  also  heard  talks  by  H.  R.  World-Telegram,  will  review  the  plays  multiplied.  And  throughout  most  of  Walter  Lippmann,  special  writer  ® 
Knickerbocker,  European  correspond-  while  Mr.  Whipple  is  away,  which  is  the  so-called  local  evils  runs  the  com-  the  New  York  Herald  Tribune,  s®® 
ent  for  International  News  ^rvice  and  expected  to  be  at  least  two  months,  mon  thread  of  possible  prosecution  for  Europe  Feb.  24  aboard  the  1®^ 
former  Pulitzer  Prize  winner,  and  and  Frank  Farrell,  World-Telegram  for  violation  of  the  Federal  income  Rex  from  New  York.  He  will  vtf 


UPPMANN  SAILS 

Walter  Lippmann,  special  writer  ® 
the  New  York  Herald  Tribune,  sa® 


former  Pulitzer  Prize  winner,  and  and  Frank  Farrell,  World-Telegram 
Ralph  McAlister  Ingersoll,  former  Broadway  reporter,  is  arranging  for 


publisher  of  Time  magazine,  who  soon  leading  theatrical  figures  to  write  Mr. 


tax  laws.  Rome,  Paris,  London  and 

“  .  .  .  The  Federal  Government,  Sweden.  He  will  be  gone  until  ffl**' 
therefore,  has  a  most  vital  interest  in  April. 


is  to  start  an  afternoon  tabloid  news-  Whipple’s  Saturday  columns. 


Werner  Tells  How 
It  Feels  Under 
Russian  Bombings 

Cables  Eye-Witness  Story 
Of  Intensive  Air  Raids 
On  Finnish  City 


How  it  feels  to  be  under  one  of  the 
intensive  air  bombardments  of  Fin¬ 
nish  cities  by  Russian  air  bombers 
was  graphically 
described  in  a 
dispatch  Feb.  21 
by  Wade  Werner, 
chief  of  the  As¬ 
sociated  Press 
staff  in  Finland 
covering  the 
Russo  -  Finnish 
war. 

“It  was  at  a 
station  50  miles 
west  of  here 
(Sortavala,  Fin¬ 
land),”  Werner 
wrote.  For  mili¬ 
tary  reasons  the  town  must  go  un¬ 
named,  he  continued. 

A  Hectic  Few  Hours 
“The  place  already  had  been  bombed 
mercilessly  during  the  night,  in  five 
moonlight  raids  between  8  and  11  p.m. 
The  first  thing  I  stumbled  into  on  the 
platform  was  a  bomb  fragment  more 
than  a  foot  long.  I  looked  for  some 
coffee,  found  an  unwrecked  cafe. 

“But  I  barely  was  inside  the  door 
when  the  air  raid  alarm  told  me  that 
the  Soviet  bombers  were  coming  back. 
I  took  shelter  in  the  woods  with  some 
townspeople.  The  ‘all  clear’  sounded 
half  an  hour  later,  but  scarcely  were 
we  settled  in  our  train  seats  before  a 
new  alarm  sounded. 

“Back  toward  the  woods  we  walked, 
half  a  mile  away.  Just  before  we 
reached  the  first  small  clump  of  trees 
we  saw  18  bombers  then  17  more.  I 
made  a  quick  dive  for  the  nearest 
tree  and  hugged  the  ground  beneath 
on  Jan.  4,  the'  RFC  board  of  directors  it.  The  bombers  were  right  over  us— 
formally  assured  the  applicant  that  a  a  minute  later  bombs  fell  around  our 
loan  in  the  amount  asked,  protected  little  clump  of  trees, 
by  a  first  mortgage  in  the  same  Still  More  Bombers 

amount,  would  be  issued  upon  assur-  “Then  there  was  an  ominous  roar 

ance  that  $2,392,500  could  be  6ther-  above  us,  and  15  bombers  again 
wise  raised.  skimmed  overhead.  When  we  looked 

A  report  that  a  general  contract  up  again,  big  fires  at  both  ends  of  the 
has  been  awarded  to  Merritt-Chap-  town  were  burning.  The  ‘all  clear’ 
man  &  Scott,  17  Battery  Place,  New  sounded  again  and  we  returned  to  the 
York,  by  Tennessee  Valley  Paper  station  again. 

Mills  for  the  construction  of  the  mill  “I  swore  I  would  make  no  more 
was  described  as  “a  little  premature”  half-mile  runs  to  the  woods— better 
today  by  J.  A.  Dickinson,  one  of  the  to  take  a  chance  on  the  nearest  ditch, 
engineers  for  the  contracting  firm,  in  Sure  enough,  another  alarm  came.  I 
New  York.  “There  is  such  a  project  ducked  under  the  nearest  freight  car 
and  we’re  identified  with  it,  but  no-  hoped  the  wheels  would  shield 

body’s  dug  any  dirt  yet,”  Mr.  Dickin-  Then  after  the  first  burst  ol 

son  told  Editor  &  Publisher.  “We  bombs,  I  ran  further  across  the  tracks 


DIRECTORS  OF  AUDIT  BUREAU  HOLD  FLORIDA  MEETING 

fedra  Beach,  Fla.  Sitting,  left  to  right:  Verne 
Col.  S.  Ernest  Smith,  Wilkes-Barre  (Pa.)  Times- 
I  ~  ”  in  &  Telegraph:  Bernard 

General  Electric  Co.,  Toronto;  James  N. 
New  York;  Fred  R.  Davis,  General  Electric 


Board  of  directors  of  the  ABC  during  recent  conference  at  The  Inn, 

Joy,  Centralia  (III.)  Sentinel;  O.  C.  Harn.  retired  managing  director,  ( - -  ,  c 

Luder;  Ralph  Starr  Butler.  General  Foods  Corp..  New  York;  Harry  Webster.  San  BernardinoJCal.)  Sui 
C.  Duffy,  Batten,  Barton,  Durstine  &  Osborn,  Now  York;  Harry  Rimmer,  Canadian  C-..-.-.  - -  — 

Skyrock,  managing  director  of  ABC,  Chicago;  Fred  Stone,  The  Parents'  Magazine,  -  ^  l  l 

Co  Schenectady.  N.  Y.  STANDING:  E.  R.  Hatton.  Detroit  (Mich.)  Free  Press:  J.  O.  Carson,  H.  J.  Heinz  Co..  Pittsburgh. 
Pi  •'  Mason  Britton.  McGraw-Hill  Publishing  Co..  New  York;  Fred  R.  Gamble.  American  Association  of  Advertising  Agencies. 
New  York  not  an  ABC  director  but  sitting  in  as  a  guest;  Phillips  Wyman.  McCall  Corp.,  New  York;  W.  J.  J.  Butler.  Toronto 
(Can.)  Globe  &  Mall;  Ebon  GrlfRths,  Socony-Vacuum  Oil  Co.,  New  York;  P.  L.  Thomson.  Western  Electric  Co..  New  York; 
J.  Noel  Macy,  Westchester  County  Publishers,  Inc.,  Yonkers,  N.  Y.;  E.  Ross  Gamble.  Leo  Burnett  Company.  Chicago;  John 
Platt,  Kraft-Phenlx  Cheese  Co.,  Chicago;  H.  H.  Kynett,  Altken-Kynett  Co..  Philadelphia.  Pa. 


Wade  Werner 


$3/420,000  Loan 
To  Newsprint  Mill 
Delayed  by  RFC 


^«ases  the  average  net  paid  circulation  for 
quarter  as  reported  in  Publisher’s  State 
™tut  to  the  extent  of  more  than  2%.  the  tig 
in  Paragraph  8  captioned  ‘Total  Net  Pai<l 
^eluding  Bulk’  shall  carry  the  comment,  ‘See 
28.'  A  cftmplete  explanaticm  shall 
•OCT  be  made  in  Paragraph  28  stating  the  oc- 
for  the  extra  «litions.  the  lUimher  of 
made  for  each  extra  editimi.  the  average 
lor  the  periotl  ati'ectetl.  whether  all  advertising 
carrii'd,  and  if  not.  the  extent  to  which 
was.” 

fn  addition,  the  board  adopted  four 
other  rules,  of  special  interest  to 
**'agazine  publishers,  as  follows: 

the  rule  on  gift  subscriptions  as 
proposed  by  the  committee,  effective 
P*y.  1940;  amplification  of  the  de- 
senption  in  ABC  reports  of  long-term 
subscriptions,  effective  July,  1940; 
e  covering  the  transfer  of  subscrip- 
from  list  of  a  suspended  publi- 
on  to  lists  of  other  publications  as 
P  oposed  by  committee. 

/I^e  board  approved  the  dates  of 
17-18  for  the  1940  annual  ABC 
vention  and  voted  to  hold  its 
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EDITOR  5c  PUBLISHE? 


The  ADVERTISING  SURVEY 

By  WARREN  L  BASSETT _ 

Name  Publicity  Denied  to  Athletic  Teams 


A  LITTLE  OFF  the  beaten  track  is  a 
letter  we  received  this  week  from 
Charles  F.  Dobemeck,  business  man¬ 
ager  of  the  Jeannette  (Pa.)  News- 
Dispatch,  but  perhaps  it  touches  on  a 
problem  which  is  irritating  a  great 
number  of  newspapers.  It  deals  with 

NOTICE 

T«  SponMM  of  Athlotie  Toams, 
■otoholl,  Muhboll.,  Badiot* 
boll,  Bowlins,  Etc. 


AS  3r  AdiKct  rcf»rrae«  to  nUtton’  and  uholMskn'  asms* 
is  fotvr  ii  ehmiaatcd.  as  as  all  r»fer«ncc  to  Hwir  products. 

The  NrwfuDiapaUll  aporu  pate  wiB  «arr>  fsBy  ad  tyfm  of  sports 
■M>wa.  but  in  reCemnt  to  tbo  trams  It  win  br  necessar>  to  use  popular 
names  fmr  of  eommerctalian.  Those  wUI  be  restricted  to  tewsa.  diatrwts. 
•trocts.  animal  names  ,ete..  suab  as  ioannatta.  Penn.  Manor.  Irwin,  Bears. 
Pirates.  Yaftowjacketa  Vioteu.  Cuba.  Unkonw.  and  other  popular  names 
of  similar  backpround. 

The  news  columns  of  a  newspaper  should  remain  free  of  implied  ad- 
xertisinir  There  is  only  one  aaceptiao  to  this  rule,  and  that  ia  in  the 
casct  of  indiMtrial  plnnU  on  which  the  entire  community  depands  for  a 
living.  To  mention  n  few  whoae  company  mme  but  not  products  may  be 
mentioned,  are:  Beunaylvnnia  Rubber  Company.  McKee  GUaa  Company 
Rhiott  Company,  etc. 

For  initanrr  Smith  Hardware  t’akoms  would  be  referred  to  aimply 
a«  (he  ''Unicama.’’  Such  a  team  win  not  be  called  ’’Smiths’*  or  ’’Hardaate” 
nr  a  similar  name 

This  policy  is  in  line  with  newspapers  fenerally  who  are  seeking  to 
rliminate  unfair  bids  for  free  advertising. 

Sineerdy  yours. 

lEANNETTE  NEB’S-DISPATTH 


Blunt  notice  sent  to  local  merchants  by 
Jeannette  (Pa.)  News-Dispatch  sayin9  firm 
names  will  be  deleted  from  reports  of 
athletic  events. 

the  prevailing  custom  of  commercial 
firms  si>onsoring  athletic  teams  and 
getting  continued  publicity  in  the  news 
columns  whenever  the  team  plays. 

Mr.  Dobemeck  says: 

“Many  a  paper  has  been  allowing 
the  sponsorship  of  athletic  teams  by 
small  town  advertisers  to  become  a 
publicity  racket.  A  merchant  who 
ordinarily  used  to  spend  a  meagre 
$165  a  year  in  purchasing  space  found 
that  he  could  sponsor  a  bowling  team, 
a  mushball  team,  a  baseball  team,  and 
finally  a  basketball  team.  This  outfit, 
each  in  its  season,  would  bring  the 
name  of  Smith’s  Hardware  to  the  sport 
page  at  least  twice  a  week — often  on 
72-point  headlines.  Not  bad! 

Paper  "Victimiied" 

“However,  it  was  not  long  until  Mr. 
Smith  discovered  that  he  had  to  keep 
up  with  the  Jones  Florists.  First  it 
was  uniform  shirts,  then  special 
trunks,  then  balls,  and  forfeit  money, 
and  transportation  charges,  etc.,  etc. 
These  teams  developed  sometimes  into 
more  expensive  propositions  than  a 
legitimate  advertising  schedule.  And 
they  were  not  actually  selling  Smith’s 
hardware  articles,  just  his  name. 

“We  were  being  victimized  by  our 
own  generosity  in  giving  this  free  pub¬ 
licity,  thus  allowing  teams  to  approach 
merchants  and  get  them  free  adver¬ 
tising  in  return  for  financial  aid.  The 
loss  was  brought  home  to  us  in  the 
last  two  years  when  three  small  busi¬ 
ness  houses  curtailed  advertising  dras¬ 
tically  ‘because  we  overspent  our 
budget  on  the  mushball  team.’ 

“Recently  we  sent  a  notice  to  all 
stores,  etc.,  who  have  customarily  sup¬ 
ported  teams  or  who  are  in  a  likely 
position  to  be  approached.  We  said 
that  from  now  on  the  paper  would  not 
use  the  commercial  names  of  teams. 

“Surprised!  That  puts  it  mildly. 
We  were  almost  hugged  by  the  very 
merchants  we  thought  would  go  up 


in  arms.  They  asserted  that  the  ‘ad¬ 
vertising’  derived  from  such  an  ex¬ 
pensive  sponsorship  was  not  really 
productive  of  sales  results.  One 
clothier  said:  ‘It  burns  a  fellow  like 
me  up  to  be  tagged  by  ten  mushball 
players  wanting  my  name  for  their 
team,  and  half  of  them  wearing  my 
competitor’s  clothes.’  I  wish  we  had 
done  this  long  ago.  Then  more  adver¬ 
tisers  would  have  had  a  logical  re¬ 
fusal  when  approached  by  embryonic 
athletes.  It  is  fair  to  assume  that  the 
boys  of  today  can  play  without  gor¬ 
geous  raiment,  just  as  you  and  I  did 
in  our  youth.  It  is  fair  to  assume, 
also,  that  these  boys  can  earn  a  few 
p>ennies  to  buy  bats  and  balls,  just  as 
you  and  I  did. 

“The  News-Dispatch  anticipates  a 
big  decline  in  the  number  of  mer¬ 
chant-named  athletic  outfits  for  the 
rest  of  1940  and  for  many  years  to 
come.  It  also  anticipates  a  pickup  in 
revenue  from  some  sources  which 
have  been  ‘bled’  for  the  sake  of  free 
publicity  and  want  the  expenditure 
removed. 

“We  feel  that  our  experience  should 
be  passed  on  to  other  newspapers.” 

Weekly  Classified  Page 

SOME  OF  THE  ANSWERS  to  the 

problem  of  how  a  weekly  newspaper 
can  build  a  classified  advertising  page 
are  supplied  by  E.  H.  Pierce,  manager 
of  the  Mountain  Eagle,  of  Jasper,  Ala. 
Facsimiles  of  some  of  his  page  lay¬ 


outs  were  recently  mailed  out  to  its 
members  by  the  Alabama  Press  Asso¬ 
ciation  under  the  heading  “It  can  be 
done  in  Alabama.” 

As  explained  by  Pierce  he  first 
writes  out  an  ad  to  fit  the  business  of 
the  prospect  called  on.  He  then  ex¬ 
plains  to  this  prospect  that  the  regular 
rate  for  one  insertion  is  25  cents  for 
the  first  15  words  and  one  cent  for 
each  additional  word,  but  that  if  the 
prospect  will  run  the  display  for  13 
weeks  (3  months)  then  a  25%  discount 
will  be  allowed.  Pierce  added  that  in 
building  up  the  page  he  had  only 
three  accounts  fail  to  take  the  13 
weeks  contract.  Thus  his  average  sale 
was  $2.75. 

“The  beauty  of  this  ‘sold’  business,” 
explained  Pierce,  “is  that  it  furnishes 
the  backgrovmd  for  the  usual  run  of 
‘For  Sale,’  ‘For  Rent,’  ‘Lost  and  Foimd’ 
ads  as  well  as  other  drop-in  business. 


But  the  background  is  important,  so 
that  the  other  ads  will  not  look  so 
bare.  Once  we  got  the  page  underway 
it  has  not  been  so  hard  to  keep  up, 
but  we  have  to  develop  new  accounts 
to  take  the  place  of  those  dropping  out. 
There  is  such  a  thing,  however,  of 
developing  a  classified  advertising 
conscience  in  a  community,  so  that 
readers  naturally  turn  to  it  for  their 
needs.” 

An  attractive  masthead  for  the  clas¬ 
sified  page  is  also  quite  helpful.  Pierce 
stated.  His  page  is  termed  “The  Big¬ 
gest  Bargain  Counter  in  Northwest 
Alabama.” 

■ 

Ads  Produced 
500%  Increases 
For  Whiskey 

Detroit,  Feb.  26 — The  new  spring 
advertising  campaign  of  the  Jas.  Bar¬ 
clay  &  Co.,  Ltd.,  of  Detroit,  Mich., 
makers  of 
Sherry  -  Blended 
Caravan  whiskey 
has  been  started 
with  a  selection 
of  140  newspa¬ 
pers  in  99  cities. 

Such  a  cam¬ 
paign,  executives 
of  the  company 
feel  is  justified 
after  their  fall 
and  winter  cam¬ 
paign  in  newspa¬ 
per  advertising 
showed  such  re¬ 
sults  as  an  increase  of  535%  in  the 
Buffalo  territory  for  December  over 
October;  increases  of  279%  in  Con¬ 
necticut,  500%  in  Michigan  and  400% 
in  Pennsylvania. 

These  figures  were  issued  by  New¬ 
ton  E.  Tarble,  vice-president  and  gen¬ 
eral  sales  manager  of  the  company. 

Immcdiat*  Rasaitt 

The  entirely  new  and  “different” 
campaign  put  out  by  the  company  last 
October  in  newspapers  and  trade 
papers  resulted  in  these  percentages, 
Tarble  reported  this  week.  Sales 
soared  almost  immediately  after  the 
advertisements  appeared  in  markets 
selected  for  the  campaign. 

Tarble  gave  two  reasons  for  the 
amazing  success  of  the  campaign. 
“Not  only,”  his  report  stated,  “was  the 
idea  of  ‘Sherry-Blended’  a  new  sell¬ 
ing  appeal  to  the  industry,  but  this 
approach  was  introduced  through  the 
assumption  that  most  people  are  puz¬ 
zled  when  it  comes  to  buying  whiskey 
— so  many  types,  brands  and  classes 
that  it  is  hard  for  the  buyer  to  select 
the  one  that  will  satisfy  him  best.” 

Prominently  in  every  advertisement 
was  displayed  a  well-known  puzzle, 
graphically  illustrated  with  a  com¬ 
plete  explanation  of  how  it  should  be 
solved.  And,  to  further  the  interest 
in  the  puzzle  and  the  advertisements, 
only  those  puzzles  that  could  be 
worked  with  props  found  in  prac¬ 
tically  every  home  have  been  used. 
The  immediate  tie-up  with  the  product 
was  accomplished  by  the  use  of  ad¬ 
vertising  headlines  such  as  “Does 
Whiskey  Buying  Puzzle  You?”,  “If 
Puzzled  When  Buying  Whiskey  .  .  .” 
“Whiskey  Buying  No  Longer  A 
Puzzle.”  Tied  close  to  these  head¬ 
lines  was  the  selling  urge  to  “End 
your  confusion  with  Sherry-Blended 
Caravan.” 

The  success  of  such  a  campaign, 
Tarble  stated,  prompted  the  company, 
and  its  advertising  agents,  Brooke, 


lA/kiskcq*Bui|ing  no  longet  aTuizIc 


New  Caravan  Copy. 

Smith  &  French,  Inc.,  of  Detroit,  tg 
make  the  spring  campaign  even  wider 
and  fuller.  The  new  series  starts  tiw 
month.  “This  new  series,”  Tariile 
stated,  “is  even  more  arresting  tkn 
the  fall  campaign.  The  advertisemcA 
themselves  have  been  enlivened  with 
the  use  of  reverse  treatment  and  ilhs- 
trative  technique,  adding  attentHB 
value  to  the  advertisements.  Easy-te- 
read  copy,  short  and  not  a^gulMnl^ 
tive,  sells  the  product  in  believilfc, 
non-technical  terms.” 

The  fall  campaign  covered  99  newi- 
papers  in  82  cities  and  well-known 
trade  papers. 

The  spring  campaign  has  been  de¬ 
veloped  in  three  space  sizes — 600  lines 
420  lines  and  300  lines.  The  adver¬ 
tisements  are  released  once  a  wedc  in 
the  papers  being  used,  the  space  used 
on  the  schedule  being  governed  by 
the  size  of  the  newspaper,  the  im¬ 
portance  of  its  coverage,  the  size  d 
the  city  and  the  potential  for  this  type 
of  whiskey  in  the  market. 

Even  where  the  majority  of  the  »d- 
vertisements  are  of  the  420-line  or 
300-line  size,  a  600-line  space  unit  s 
included  in  the  schedule  from  time  to 
time  to  lend  weight  to  the  campaign 
Fr«-t*ttwd  Copy 

Aside  from  the  distinctive  difference 
in  the  advertising  theme  itself,  « 
Tarble  explained,  both  in  the  puzzie 
“stopper”  used  and  the  Sherry-Blend¬ 
ing,  good-sized  space  units  have  been 
selected  for  two  reasons.  First  the 
company  does  not  believe  that  an  ad¬ 
vertisement  does  any  good  unless  it  s 
first  seen.  Second,  because  this  cam¬ 
paign  virtually  introduced  Caravan  « 
Sherry- Blended  whiskey.  It  was  fell 
that  sufficient  space  should  be  usri  to 
tell  a  selling  story.  It  is  not  reminden 
advertising. 

Another  interesting  feature  of  tw 
advertisements  in  the  campaign  is  tin' 
the  copy  has  been  pre-tested  with  con¬ 
sumers,  both  men  and  women,  befoK 
a  campiaign  starts.  The  results  ® 
first  time  were  so  satisfactory  that  the 
initial  campaign  was  instigated.  ^ 

“Results  in  sales  are  so  good.”  o®; 
cials  say,  “that  the  strategy 
the  campaign  itself,  the  selection  oj 
newspapers,  the  size  of  the  space  ano 
the  frequency  of  insertion  are  being 
proven  out.” 

In  many  cases  where  the  Sherry" 
Blended  campaign  has  been  re*®^ 
the  newspapers  have  co-operatw  . 
mailing  out  specially  prepared,  fo^ 
page,  newspaper-size  broadsides  to  th' 
trade,  carrying  reprints  of  the 
tisements  and  selling  the  campaign 
dealers. 

(Additional  agency  news  on  pap*  ^ 


We 


I 


We  Philadelphians  make  ours  the  greatest  City  of 
Homes  on  the  American  continent. 

Our  families  and  our  homes  are  our  first  interests. 

Naturally,  the  daily  newspaper  nearly  all  of  us  prefer 
's  a  home  newspaper. 

A  newspaper  that  is  devoted  to  Philadelphia  home 
'iterests  and  home  needs. 

A  newspaper  we  read  with  confidence  and  belief,  for 
complete  and  accurate  news  of  local  events  and  world 
sffairs. 

A  newspaper  we  want  for  itself  alone,  one  that 
requires  no  subscriber  contests  or  premiums  or  prizes  to 
subscribers  to  urge  its  sale. 

Philadelphians  buy  The  Evening  Bulletin  to 
•  .  .  and  read  it  to  huy. 

For  thirty-five  years  The  Bulletin  has  led  all  Phila- 
•^^Iphia  daily  newspapers  in  circulation.  No  subscriber 
'uducements  but  the  newspaper  itself  have  ever  been  used. 


People  want  The  Bulletin  solely  for  its  reading  value. 
And  the  interest  and  confidence  they  have  in  its  news 
and  features  arc  carried  to  the  advertising  in  its  pages. 
To  illustrate: 

An  impartial  research  organization  asked  a  total  of 
34,6->6  people  in  food  markets,  drug  stores,  theaters  and  a 
department  store  in  which  newspaper  they  were  most 
likely  to  look  for  advertising  of  the  things  they  came 
to  buy.  20,011  named  The  livening  Bulletin — more 
than  named  all  the  other  neuspapers  combined  * 
Consider,  with  your  advertising  agency,  the  advantage 
of  using  The  Evening  Bulletin  to  reach  more  homes 
within  Philadelphia  and  its  retail  trading  area  than 
with  any  other  daily  newspaper'*  at  one  of  the  lowest 
costs  per  reader  anywhere! 

•Cnmplrte  information  about  rrernt  surveyit  ma<Ie  by  Ross  federal  Research  Corporation 
furnished  on  request. 

of  Tt:e  Evening  Bulletin's  circulation  is  WlTIflX  Philadelphia  and  its  retail  irad  ng 
area  (A  B  C). 


Glif  (horned-- 

nearltf  er^rtfAudt/  reoiA 


M  Cop 


Copyf.g  t9i0,  bu.Utin  C:.mpany,  Philadelphia 


12 


EDITOR  &  PUBLISH 


IT'S  Suc+f  A-  Ci_EAN 
dC.oof<}n<f  Paf>ep!« 


Frank  Schroth 
Gains  Title  To 
Brooklyn  Eagle 


ing  the  present  location  of  the  mate¬ 
rials  and  papers.  A  $250,000  actio  i 
was  instituted  by  Publishers  Service 
on  Feb.  14  in  Federal  Court  against 
Alderton  and  others,  charging  oipy- 
right  infringement  (see  E  &  P,  Feb.  IV, 
page  4). 

■ 

Advertisers  Lose  Suit 
Against  Akron  Paper 

Akron,  Feb.  26  —  T 


Los  Angeles  News  Prints  8-Page  Tabloid 
T  .  If  Uir  On  Standard  Press 


I  OHIO  **»*”1«#  A  mL^Xm  'The  New  York  Journal- American 

f  ,  II  11  T'N  ^  on  Sunday,  March  3,  will  publish  an 

Xu  to  ZilUJOy  It  aper  S-page  tabloid  advertising  section  an¬ 
nouncing  the  opening  of  Interlaken 
The  News  to  Print  10  Edi-  Gardens,  the  Fred  F.  French  Manage- 
tons  DaUy  .  .  .  Forced  Com-  ment  Company’s  new  suburban  apart- 
‘  ment  community  at  Eastchester, 

binotion  Rote  Westchester  County,  New  York. 

,  .  This  tabloid  section,  the  first  of  its 

Uis  Angeles,  Feb.  29^n  Ap^  1  published  by  the 

the  Los  Angeles  Daily  News  and  its  journal-American,  consists  of  six  in- 
^ternoon  running  mate,  the  Evening 

News,  will  become  an  all-day  paper  four-color. 

Its  name  changed  to  The  Neies  and  ,j,he  entire  run  of  more  than  1,000,000 
advertising  accepted  only  in  combma-  Joumal- 

tion  to  run  male  ons.  American’s  regular  standard-size  page 

The  step  marks  completion  of  a  presses — two  tabloid  pages  measuring 
gradual  plan  started  when  the  old  o^e  full-size  page. 

Post-Record  was  purchased  by  the  Ten  thousand  additional  copies  of 
Daily  News  Jan.  7,  1935,  it  was  stated  section  will  be  used  as  mailing 
by  Robert  L.  Smith,  vice-president  pieces  and  for  other  promotional  pur- 
and  general  manager.  poses  by  the  French  company. 

The  other  steps  were:  ■ 

February  4,  1936,  Post-Record  EX-SALESMAN  SUED 

moved  to  Daily  News  Building,  name 

changed  to  Evening  News,  format  Publishers  Service  Co.,  Inc.,  dis- 
changed  to  Daily  News’  six-column  tributor  of  the  “World’s  Greatest  Mu- 
tabloid  size.  ”  offer,  on  Feb.  23  commenced  a 

March  1,  1938,  classified  advertis-  replevin  suit  in  New  York  Supreme 
ing  placed  on  a  forced  combination  Court  against  John  H.  Alderton,  Jr., 
basis;  Sept.  15,  1939,  editorial  de-  formerly  a  salesman  in  its  employ, 
partments  and  features  of  both  pa-  ond  now  president  of  Music  You  En- 
pers  were  consolidated.  joy.  to  recover  from  him  possession 

of  a  long  list  of  materials  and  papers 
40-Cent  Rote  which  it  is  claimed  belong  to  Publish - 

With  this  step  the  shift  to  an  all-  ers  Service.  On  Feb.  27  Publishe\-s 
day  paper  was  virtually  completed  Service  posted  a  bond  and  obtained  a 
except  that  advertising  was  still  be¬ 
ing  sold  separately.  The  editorial 
consolidation  is  claimed  to  have  elimi¬ 
nated  almost  all  of  the  duplicate  cir¬ 
culation.  Since  then,  too,  more  than 
80%  of  advertising  has  voluntarily 
run  in  all  editions  morning  and 
evening. 

The  combination  rate,  40  cents,  now 
in  effect,  will  be  continued  for  con¬ 
tract  advertisers. 

The  News  will  print  10  daily  edi¬ 
tions,  the  present  “race  final,”  which 
appears  from  Wednesday  to  Satur¬ 
day  during  the  Santa  Anita  season, 
becoming  permanent  and  appearing 
also  on  Monday  and  Tuesday. 

Composing  room  employes  have 
voted  to  change  from  a  two-chapel 
to  a  one-chapel  set-up  subject  to 
International  approval. 

The  new  signature  logotype  will  be 
in  the  distinctive  script  now  used  by 
the  Daily  News  and  will  include  the 
circled  picture  of  a  camera  which  ap¬ 
pears  in  the  evening  logotype.  Ibe 
volume  and  serial  numbers  of  the 
oldest  of  the  papers  will  be  continued, 
through  which  the  News  will  trace 
its  history  as  the  second  oldest  paper 
in  Los  Angeles. 


Title  to  the  Brooklyn  Daily 
passed  yesterday  from  the  trur 
~  Green,  to  the  F.  D 


Charles  C. 

_  '■  1.  The  latter  compajivi 

headed  by  Frank  D.  Schroth,  ; 
present  publisher  of  the  paper. 

The  Eagle  passed  into  the  hands 
the  U.  S.  District  Court  in 


Contending  that  Corporation, 
newspapers  may  publish  “whatever 
advertisements  they  deem  to  be  in 
their  best  interests,”  Common  Pleas 
Judge  Oscar  A.  Hunsicker  this  week 
had  quashed  a  suit  brought  by  ad-  last  year.  A  successful  bid  fa 
vertisers  in  the  Akron  Beacon-Jour-  paper  was  made  by  Mr.  Sdr 
nal,  attempting  to  regulate  restric-  Jan.  15. 

tions  on  theater  advertising.  The  title  of  the  property  was  f 

The  suit  was  a  mandamus  action  mally  passed  February  28,  and 
brought  by  the  Independent  Theater  new  company  is  now  in  con^! 
Group  against  the  Beacon- Journal  in  control  of  the  paper, 
an  attempt  to  compel  the  paper  to  At  the  same  time  the  Brook 
sell  them  group  advertising.  Eagle  purchased  from  the  Union  C 

The  theater  owners  charged  that  tral  Life  Insurance  Company 
the  Beacon-Journal  sells  advertising  building  at  24  Johnson  Street  ' 
to  other  organizations  with  no  restric-  life  insurance  company  as  mortgi. 
tions  as  to  minimum  space,  and  there-  foreclosed  the  mortgage  on  both 
fore  was  imposing  “unreasonable  and  front  and  the  rear  Eagle  buildi 
discriminatory”  restrictions  on  their  some  weeks  ago.  The  Schroth  gn 
advertising  space.  purchased  the  rear  building,  used 


Airplane  Fully  Equipped 
for  Newspaper  Work 


Largest  chair  ski  tow  in  the  ^ail 
world  will  be  that  now  he* 

ing  built  for  Mt.  Mansfield,  ^  ^ 

\  t~,  by  the  Tramway  di* 

\ision  of  the  American  Steel  L 

9  in  a  series  of  giant  “chair 
tows”  designed,  constructed 
erected  by  this  com- 
From  26  steel  towers  ijr 

sunk  in'  an  endless  ” 

rope,  one  thick  ^ 

carry  83  swinging  chairs 
moving  .500  feet  a  minute. 

Skiers  will  be  liftetl  2.032  feet — almost  half  a  mile — in  12  mini 
swinging  chairs  will  pick  up  and  deliver  203  passengers  per  hoi 
stopping. 

This  “non-slop”  idea  is  l\|>ical  of  the  Yankee  ingenuity  whirl 
tinually  creating  new  products  to  meet  new  demands,  keeps  ^ 
widely  diversified  industries  also  on  a  “non-stop”  basis.  V 
518  industrial  plants  make  an  amazing  variety  of  products  fr 
to  corsets,  wrenches  to  wallpaper,  piillman  cars  to  valentines — at 
nearly  30.000  workers  at  a  per  capita  wage  which  for  the  past 
years  has  exceeded  the  state  average  by  12.06  jier  cent. 


Fastest,  most  completely  equipped 
plane  ever  used  for  newspaper  work. 
Cruising  range  1,000  miles,  cruising 
speed  205  M.P.H.;  top  speed  230 
M.P.H.  2-position  propeller,  retractable 
landing  gear,  automatic  pilot,  complete 
blind  flight  instruments  and  night  flight 
equipment.  60-Watt  Western  Electric 
transmitter  for  both  voice  and  code; 
special  4-band  receiver.  Complete 
Fairchild  camera  equipment,  specially 
mounted  in  wing  to  be  operated  by 
pilot.  Vertical  mapping  equipment. 
550  H  P.  motor.  Plane  and  motor 
flown  only  820  hours;  200  hours  since 
major  overhaul.  For  particulars  write 


This  rich  industrial  market,  concentrat¬ 
ing  a  population  of  433,000  in  the  city 
and  average  18-mile  retail  trading  .an-a. 
is  effectively  covered  through  The 
Telegram-fiazette  alone.  (iirriilation 
127,662  average  net  paid  daily  for  la-t 
quarter  of  19.39. 


stSStr  *  ^  ineeliiuiirally 

coni  plot  e  — 
f,vcps 

i clean.  Ii-irihlc. 

'W  the  latest  in 
^  ,  machines  for 

I  ^  each  vital  depart 

.. '  ,  ment,  stereotypine 

. -c  If  11  efficiency  .  .  .  even  uni- 

formity  of  ink  coverage. 
THE  DAY  offers  its  readers  a  mechani¬ 
cally  fine  newspaper  EVERY  ISSUE. 
Result — reader  response  .  ,  .  attrac- 
tively  reproduced  advertising. 


THE  TELEGRAM-GAZETTE 


George  F.  Booth.  Publisher 
Paul  Block  and  .\s.sociates.  National  Represr-ntativei 

OWNER.S  OF  RADIO  STATION  WTAG 


General  Manager 

THE  DETROIT  NEWS 


Detroit,  Mich. 


HOW  CHICAGO  DEPARTMENT  STORES  AND  SPECIALTY  SHOPS  HAVE 
INCREASED  THE  TRIBUNE’S  PROPORTION  OF  THEIR  TOTAL  EXPENDITURES 
FOR  WOMEN  APPEAL  ADVERTISING  IN  NEWSPAPERS 

52% 


YOU  sell  more  to  women,  according  to  the  long-tenn 
experience  of  Cliicago  retailers,  when  you  address 
thru  the  medium  from  which  they  are  accustomed 


I  In  1937,  Chicago  department  stores  and  specialty  shops 
prabijK'd  placed  in  the  Tribune  46%  of  their  total  expen¬ 
ditures  for  women-appeal  advertising  in  newspapers. 

In  1938,  they  increased  the  Tribune’s  proportion  to  48%. 

Last  year,  they  boosted  the  Tribune’s  share  to  52% 
■~niore  than  they  apportioned  to  all  other  Chicago  new  s- 
papers  combined. 

Here  is  evidence  that  Tribune  readers  make  up  Chi- 
8  biggest  and  best  market  for  virtually  everything 
^ught  by  women  .  .  .  that  no  matter  what  you  sell  or  to 
"hom  you  sell,  you  get  greater  returns  when  your  ad  ver¬ 


ier  selling. 

Seven  days  a  week,  the  Tribune  has  more  than  1,000,000 
circulation.  Right  in  Chicago  and  suburbs,  every  day  of 
the  week,  the  Tribune  sells  more  than  800,000  copies. 
This  is  from  335,000  to  500,000  more  copies  than  are  sold 
in  Chicago  and  suburbs  by  other  Chicago  newspapers. 

Tribune  circulation  is  full-market  circulation  which 
penetrates  into  every  neighborhood  and  suburb  of  Chi¬ 
cago,  reaching  women  in  every  income  level.  It  is  a  circu¬ 
lation  so  large  and  representative  of  so  much  buying 
power  that  it  constitutes  practically  the  entire  Chicago 
market  for  many  advertisers. 

To  get  the  greatest  returns  for  your  money  in  Chicago, 
build  your  campaign  around  the  Tribune.  Rates  per 
100,000  circulation  are  among  the  lowest  in  America. 


Januory  average  net 
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Delivery  Costs 
To  Outside  Area 
Often  Expensive 

Survey  Shows  How  Papers 
Strive  to  Reduce 
Excess  Expense 

By  GEORGE  A.  BRANDENBURG 

From  a  western  circulation  manager 
recently  came  the  suggestion  that  a 
symposium  be  conducted  on  the  ques¬ 
tion  of  cost  of  truck  and  automobile 
transportation  in  outside  areas.  He  is 
especially  concerned  in  what  circu¬ 
lators  consider  the  maximum  that 
should  be  spent,  as  compared  with  cir¬ 
culation  gross  income. 

In  an  effort  to  answer  to  this  circu¬ 
lation  manager,  we  staged  a  modest 
round-up  on  transportation  costs,  ob¬ 
taining  replies  from  six  widely  scat¬ 
tered  circulators,  representing  both 
metropolitan  and  small  dailies.  Their 
replies  are  as  diversified  as  their  in¬ 
dividual  problems  and  because  of  the 
intimate  nature  of  the  subject,  we  are 
not  going  to  mention  their  names  or 
newspapers. 

Uses  Combination  Delivery 

Perhaps  one  of  the  best  answers  to 
the  problem,  from  the  standpoint  of 
the  manager  particularly  interested  in 
reducing  transportation  expenses,  is 
that  from  an  evening  newspaper  with 
approximately  323,000  circulation  in  a 
three-paper  city.  He  suggests  a  com¬ 
bination  truck  delivery  system,  stat¬ 
ing: 

“It  is  our  experience  that  no  definite  cost 
limitation  can  be  set  for  truck  and  automobile 
transportation  in  outside  areas,  unless  a  news¬ 
paper  has  the  field  to  itself.  With  two  or 
more  papers  operating  on  a  highly  competitive 
basis,  costs  are  of  secondary  consideration. 

“The  solution  of  this  problem,  which  we 
have  worked  out  to  our  satisfaction  in  our 
particular  field,  is  combination  runs,  with  each 
paper  paying  its  share  of  the  expense.  This 
certainly  is  a  much  saner  operating  arrange¬ 
ment  than  having  two  or  more  partially  loaded 
trucks  covering  identical  routes. 

“Although  we  do  not  keep  costs  on  this 
delivery,  we  are  certain  the  cost  per  pound  is 
not  excessive,  but  even  though  it  were,  com¬ 
petition  would  be  the  deciding  factor.” 

Another  circulator,  representing  an 
evening  paper  of  54,000  circulation 
with  no  local  competitor,  points  out 
two  factors  to  be  considered,  first,  the 
territory  productive  for  the  advertiser; 
second,  how  much  of  the  total  trans¬ 
portation  cost  is  to  be  charged  to  out¬ 
lying  territories.  He  contends  that  if 
a  territory  is  producing  for  the  adver¬ 
tiser,  it  is  worth  maintaining  even  if  it 
costs  the  newspaper  more  for  trans¬ 
portation  than  is  received  from  the 
wholesale  rate.  Likewise,  if  a  motor 
vehicle  makes  a  long  trip  to  cover  out- 
of-town  carriers,  the  cost  should  be 
pro-rated  against  all  the  papers  de¬ 
livered  on  that  trip. 

He  continues; 

Definite  Curb  on  Costs 

“On  any  extensions  which  we  make  on  these 
truck  routes  not  on  a  direct  route  from  town 
to  town,  we  try  to  get  the  cost  of  soliciting  and 
delivering  papers.  This  means  that  we  have 
to  have  five  customers  to  a  mile  to  break  even 
or  show  a  little  profit  on  any  new  mileage 
added. 

“Part  of  our  trudcs  operate  on  a  mileage 
basis,  delivering  to  motor  subscribers  wlio  pay 
the  office  in  advance  for  their  subscriptions. 
They,  also,  carry  the  R.  F.  D.  mail  and  carrier 
bundles  to  all  the  town  through  which  they 
pass.  At  the  present  time  we  pay  Syic  per 
mile  for  this  type  of  delivery  which  figures  out 
on  an  average  of  .004c  per  paper  delivered. 

“Our  other  motor  delivery  routes  are  oper¬ 
ated  on  the  Little  Merchant  plan.” 

Still  another  circulator,  with  a  com¬ 
bination  evening  and  morning  paper, 
totaling  nearly  46,000  circulation,  with 
no  competition  locally,  operates  on  the 
basis  they  should  not  spend  any  more 


than  they  take  in  on  truck  transporta¬ 
tion  to  dealers  outside  the  city.  He 
figures  it  costs  that  newspaper  10.8 
cents  to  print,  deliver,  supervise,  and 
promote  a  one-week’s  subscription. 
The  papers  have  5,000  subscriptions 
that  net  14  cents  weekly;  12,000  that 
net  nine  cents  a  week. 

“The  absolute  maximum  that  we  will 
spend  in  any  town  on  motor  trucking 
is  the  amount  we  take  in,”  he  states. 

“Our  cost  for  motor  deliveries  to  rural  sub¬ 
scribers  is  rather  an  unkn<)wii  figure.  We  have 
a  few  hundred  people  who  live  along  the  hard 
road  and  receive  their  papers  from  the  bundle 
truck  as  it  goes  by.  This  truckman  does  not 
slop,  merely  throws  the  jape-r  out  as  he  passes. 
Since  the  truck  is  already  going  and  is  being 
paid  for  from  another  standpoint  we  consider 
that  these  subscribers  are  actu.ally  delivered 
free. 

“The  last  question  was  the  exjiense  of  pro¬ 
motion  and  supervision.  Our  supervision  costs 
us  $18.27  per  thousand  per  week.  This  covers 
a  standing  group  of  road  men  who  do  all  sorts 
of  things,  carry  on  promotion  activities,  install 
new  dealers,  collect  bills  and  generally  repre¬ 
sent  the  newspapers,  even  including  R.  F.  D. 
subscriptions  and  classified  advertising.  These 
fellows  are  not  definitely  responsible  for  any 
R.  F.  D.  or  classified,  but  actually  do  produce 
some  in  their  travels  up  and  down  the  country. 
Our  promotion  expense  for  the  entire  year  of 
1939  in  a  group  of  towns  in  which  we  have 
roughly  17,000  circulation  amounted  to  $3,874. 
This  amount  of  money  was  not  evenly  spread 
throughout  the  entire  territory  but  was  pumped 
into  a  group  of  what  we  termed  strategic  towns. 
We  are  not  working  for  more  mas.s  total  cir¬ 
culation  but  are  interested  in  establishing  our 
Itaper  in  several  towns  where  it  does  not 
have  as  much  circulation  as  we  feel  it  should.” 

Hat  Large  Rural  Coverage 

A  circulation  manager  with  a  morn¬ 
ing  and  Sunday  paper,  averaging 
about  49,000  circulation  and  covering 
a  wide-spread  rural  area,  asserts  the 
extent  to  which  a  newspaper  operates 
truck  and  motor  routes  is  determined 
by  the  service  rendered  by  common 
carriers,  rather  than  by  a  definite  per 
cent  of  the  gross  circulation  income. 
He  relates  his  paper’s  experience  as 
follows: 

“We  operate  seven  trucks  and  automobile 
routes.  It  is  necessary  that  we  continue  this 
service  regardless  of  cost  if  we  are  to  give  our 
subscribers  within  our  trade  territory  the  best 
possible  delivery  service,  and  if  we  are  to 
maintain  the  very  heavy  circulation  coverage 
that  we  desire  in  this  territory. 

“These  routes  range  from  110  to  285  miles 
round  trip  daily  for  a  total  of  8,694  miles  per 
week.  The  cost  of  this  operation  is  $411.40 
per  week  for  .0473c  per  mile.  These  seven 
routes  deliver  approximately  20,000  papers  per 
day,  delivery  being  made  both  to  carriers  and 
postofficcs  within  our  trade  area. 

“We  have  not  taken  into  consideration  the 
cost  of  operating  these  trucks  as  compared  to 
our  circulation  gross  income,  because  it  is 
absolutely  essential  that  we  maintain  these 
routes  because  of  the  curtailment  of  other 
means  of  transportation  in  recent  years,  since 
they  enable  us  to  deliver  the  latest  possible 
edition  of  the  paper  into  the  territory. 

“These  seven  routes  are  operated  by  inde¬ 
pendent  contractors  on  a  yearly  contract  basis. 
Each  contractor  provides  and  maintains  full 
equipment,  including  insurance,  extra  vehicles 

Circulation 
for  January 

292q989 

was  the  average  net  paid  daily 
circulation  of  The  Baltimore  Sun 
(morning  and  evening  issues)  dur¬ 
ing  the  month  of  January,  1940. 


January  circulation  of  The  Sun¬ 
day  Sun  averaged  198,203  per 
Sunday. 

Eoerything  in  Baltimorm 
Rtvolott  Around 


Morning  Evening  Sunday 


for  emergency,  and  relief  drivers.  We  do  not 
operate  motor  delivery  routes  for  direct  deliv¬ 
ery  to  rural  subscribers. 

Uses  Independent  Hanlert 

A  metropolitan  circulator,  with  an 
evening  six-day  paper  of  approxi¬ 
mately  153,000  circulation,  has  a  com¬ 
bination  contract  arrangement  with 
delivery  companies  who  haul  other 
merchandise.  Under  such  arrange¬ 
ment,  the  paper’s  average  cost  amounts 
to  three  cents  a  mile,  which  includes 
everything.  He  adds,  however: 

“What  perccnt.ige  of  circulation  revenue 
should  be  spent  compared  with  the  gross  or 
wholesale  income  is  a  hard  question  to  answer. 
The  type  of  territory,  the  demands  of  adver¬ 
tisers,  the  publisher’s  idea  of  valuable  circula¬ 
tion  areas  all  must  he  taken  into  eonsideration. 
You  could  arbitrarily  set  up  a  percentage  figure 
to  apply  to  these  costs,  but  in  my  estimation 
you  would  not  l>e  able  to  follow  it  100  jiercent. 
In  my  estimation,  if  an  area  should  be  opened 
up  and  developed,  it  should  be  seriously 
checked  in  advance  fur  costs  and  other  devel¬ 
opment  possibilities.  If  it  fails  to  stack  up, 
forget  about  it;  if  it  does,  give  it  the  works:” 

From  a  metropolitan  paper  in  Can¬ 
ada,  having  an  evening  circulation  of 
nearly  220,000  and  a  Saturday  total 
of  383,000,  comes  a  reply  based  on  con¬ 
ditions  somewhat  different  than  those 
generally  found  in  U.  S..  He  states,  in 
part,  as  follows: 

“I  would  point  out  that  in  Canada  the  post¬ 
age  rate  on  newspapers  is  IJic  per  lb.  for  any 
distance  whatsoever,  and  there  is  a  surcharge 
on  tlie  advertising  section  of  newspapers  when 
the  advertising  content  exceeds  55%  of  the 
total  content.  When  a  newspai)er  exceeds  55% 
advertising  it  pays  a  rate  of  4c  per  lb.  on  the 
advertising  portion  and  ll4c  per  lbs.  on  the 
editorial  portion.  Von  can  see  from  these  fig¬ 
ures  that  our  postage  rate  is  slightly  higher 
than  154c  a  lb.  as  we  have  to  pay  the  adver¬ 
tising  surcharge  a  few  score  times  each  year 
out  of  305  issues  turned  out. 

“When  we  are  working  on  transportation 
costs  we  always  work  on  the  basis  that  we 
will  not  pay  a  higher  rate  than  postage  charges 
to  get  our  papers  to  anyone.  Our  idea  is  to 
keep  the  cost  of  transportation  by  train,  truck 
or  bus  as  far  below  the  postage  figure  as  pos¬ 
sible.  We  have  some  truckers  hauling  our 


puhlicatiuiis  for  the  following  rates:— 2Sc 
ewt;  35c  a  cwt;  4dc  a  cwt;  50c  a  cwt; 
cwt;  $1.00  a  cwt.  ’  ‘ 

“I  don’t  know  of  any  circulation  man  at 
goes  into  the  question  of  tran-jiortatioii  a, 
as  being  limited  to  a  certain  jierccntage  of 
circulation  gross  income.  Most  of  the  chapi 
know  in  circulation  work  all  consider  traj 
portatiun  costs  on  the  laasis  of  cost  per  pap. 
When  it  comes  to  analyzing  the  costs  of 
own  truck  fleet  of  more  than  50  trucks, 
work  on  a  basis  of  number  of  papers  . 
per  mile,  certainly  not  on  the  basis  of  a  e 
tain  percentage  of  the  circulation  p, 
income.” 

■ 

L.  A.  Times  Employes 
Issue  Own  Paper 

Los  Angeles  Times  employes  beg^ 
issuing  their  own  paper  Feb.  15  wk- 
an  8-page  tabloid.  “Among  Ourselves 
made  its  appearance.  The  publicatk 
is  a  monthly  devoted  to  activities  ( 
the  newspaper’s  official  family,  whic 
numbers  1^.  Don  Taylor,  eitor  if 
the  Times’  “Merchandiser,”  is  edilc 
of  the  new  paper,  which  probably  wE 
jump  to  12  pages  next  issue.  Bob  Ma’ 
ris,  classified,  and  El  Thomas,  dispb; 
department,  are  associate  editors. 

Each  month  one  of  the  Times  regu¬ 
lar  columnists  will  make  a  guest  ap¬ 
pearance  down  the  left-hand  side  i 
page  one.  Other  regular  features  k- 
clude  “Strictly  Confidential,”  a  group 
of  four  thumb-nail  biographic  d 
Times  executives  and  employes,  me 
a  “One  Man’s  Job”  feature  describici 
various  occupations  in  the  plant 

“Among  Ourselves”  is  a  revivslof 
a  former  employes’  paper  of  tilt 
same  name,  which  was  published  un¬ 
til  1933. 

DROPS  SATURDAYS  . 

With  its  March  2  edition,  the  01- 
roy  (Calif.)  Evening  Dispatch  discon¬ 
tinued  publication  of  its  Saturdsf 
issue  and  went  on  a  five-day  scheduit 


EXCLUSIVE 

DISPLAY  ADVERTISING 

ACCOUNTS 


570  OF  THESE  WERE  NATIONAL  ADVERTISEIIS 

★  ★ 

IN  CENTRAL  OHIO 
ADVERTISERS 
WHO  KNOW  ALL 
THE  ANSWERS  SAY: 

“The  DISPATCH 
ALONE  is  all  you  need’ 

Address  the  National  Advertising 
Dept,  for  information  about  this 
newspaper  and  the  market  it  serves. 

Hispatdi 

CMARA  ti  ORMSBEE,  National  Representatives 
NI.W  YORK  DETROIT  CHICAGO  ATLANTA 

SAX  FRA.XCISCU  I.OS  AXCF.LES 


Daring  1939  THE  COLUMBUS  DISPATCH  emd 


OR  MARCH  2,  1940 


The  Washington  (D.C.)  Market 
Has  ‘‘What  It  Takes”  To  Make 

Business 

/ 

A  population  of  nearly  a  million — who  spent  last  year  a 
reliably  estimated  $4()2,()0(),00().()()  with  Washington 
merchants  for  those  things — luxuries  and  commodities 
— that  people  of  means  and  culture  demand  for  gracious 
living.  It  is  a  concentrated  Market,  comprising  the 
National  Capital  and  the  25-mile  shopping  radius  into 
Maryland  and  \drginia. 

A  Market  That  Has  “What 
It  Takes”  to  Create  Demand 

The  Star — a  clean,  acceptable  newspai)er — going  regu¬ 
larly  Evening  and  Sunday  into  these  homes — and  that 
through  1939  carried  43.2%  of  ALL  advertising  printed 
in  ALL  the  Washington  newspapers.  And  for  the 
eighth  consecutive  year  led  the  entire  country  in 
adv  ertising  lineage. 

Don*t  overlook  the  possibilities  of  Americans  No,  I  Market — and 
THE  STAR  is  the  **  MU  ST**  medium  for  successful  coverage, 

%\\t  feemtig  ^hf 


With  Sunday  Morning  Edition 

New  York  Office 

DAN  A.  CARROLL  WASHINGTON,  D.  C. 

no  E.  42n<l  St. 


Chicago  OfRce 
J.  E.  LUTZ 
Tribune  Tower 
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EDITOR  &  P  U  B  L  I  S  H  ER  IfOF 


Iowa  Daily  Offers 
Space  Bonus  Plan 
To  Advertisers 


MUton's  New  Paper  NEW  AP  MEMBERS 

•p  Oi  l  The  following  newspapers  recently 

OlOn  OOOn  began  receiving  Associate  Press  ser- 

George  Fort  Milton,  for  14  years  vice,  having  been  elected  to  member- 


Charges  Distortion  By 
Communist  Guildsmen 

Deliberate  distortion  of  news  by 


publisher  of  the  Chattanooga  News,  ship  by  the  board  of  directors:  Santa  Communist  guild  members  is  charged 


1 U  UOdS  elected  president  of  the  Ano  (Cal.)  Register;  Vallejo  (Cal.) 

The  Council  Bluffs  (la.)  Nonpareil  Chattanooga  Newspaper  Corporation,  Evening  News,  and  the  Rome  (Ga.) 

has  adopted  a  certificate  plan  of  mer-  organized  to  publish  the  new  Evening  News-Tribune,  receiving  a  pony  ser- 

chandising  co-operation  for  national  Tribune.  He  said  publication  will  vice, 

advertisers  in  the  form  of  a  space  start  between  March  5  and  12.  ■ 

tenus  to  be  used  for  one  of  the  two  Roger  E.  Nicholson,  former  circu-  PlorTrinr  PrrHorcrtn 
followmg  purposes:  lotion  manager  of  the  News,  was 

(1)  Dealer  tie-ins  for  those  adver-  elected  secretary  of  the  new  company.  TTinrr  r^rrflirtfiSt 


tisers  having  general  distribuUon  and  members  of  the  Board  of  Direc- 

desiring  to  have  their  products  men-  ^  addition  to  Milton  and  Nichol- 

tioned  m  the  retail  advertismg  of  p  ^lark,  Jr.,  Alfred 

^alers.  (2)  Space  m  the  newspaper  Mynders,  Arch  Underwood  and  Har- 


E.  Nicholson,  former  circu-  PottorSOXl  ization  in  which  Communist  memben 

manager  of  the  News,  was  3j.g  particularly  active,”  the  report 

secretary  of  the  new  company.  SUGS  King  FeotureS  states,  adding: 

lembers  of  ^e  Board  of  Direc-  Washington,  D.  C.,  Feb.  26— Eleanor  “Some  reporters  frankly  informed 

M.  Patterson,  publisher  of  the  Wash-  the  committee  that  it  would  be  diffi- 
Arclf  llndprwood'^and  Har-  ingtonTimes-Herald,  has  _  petitioned  f^lt  them  to  get  acetate  ste 


by  Assemblyman  Sam  Yorty  of  Cab- 
fomia,  in  the  report  of  his  “Little  Dies 
Committee.” 

As  a  result  of  a  series  of  hearing 
held  in  Los  Angeles  County,  the  guild 
was  found  to  be  “another  labor  organ¬ 
ization  in  which  Communist  members 
are  particularly  active,”  the  report 
states,  adding: 

“Some  reporters  frankly  informed 


Mynders,  Aren  underwood  and  liar-  ,  ,  ,  .  ^  *  e  into  their  naoers  because  of  hiphi.r 

for  promotion  purposes  m  the  sarne  ^  ^  3ll  employes  of  Philadelphia  Court  of  Conimon  Pape^  ^a^e 

proportion  as  requested  by  the  ad-  the  News;  George  Berke,  manager  of  injunction  restraining  c^nSimS  Sl^rs  oror  CoS^T 

vertiser  ms  pace  IS  offered  instead  the  Dixie  Savings  Stores;  Roy  C.  Key-  Syndicate,  Inc.,  from  ^^nj^^SatSzem  in 

of  broadsides,  letters  to  Ae  trade  and  president  of  the  local  chapter  tvT 

other  forms  of  merchandising  co-op-  gf  Pressmen  and  Assistants’  P^^hlisher  of  the  purportinz  tc 

..  .  .  u  .u  Union  of  North  America;  Dr.  J.  B.  V?r'  desS  ?L  heLiigrof  yS  am 

The  certificates  are  issued  by  Ae  Killebrew  and  Maj.  Phil  B.  Whitaker  was  paid  by  Mrs.  Patterson  be-  J^^Jgg  An?eks  CouSy  pSv 

ne^paper  eiAer  dmec^  and  Jere  Tipton,  attorneys.  S^^wed  the  effeef  wh^^^^^^ 


mittee  in  Los  Angeles  County  plainly 


retailers  or  through  the  national  ad¬ 
vertiser’s  salesmen  on  the  basis  of 


Milton  said  all  equipment  had  been 


The  Times-Herald  publisher  relies  showed  the  effect  which  Communist 
upon  a  clause  of  her  King  contract  censorship  can  have  on  part  of  the 


one  for  each  50  lines  of  national  ad-  which,  according  to  the  petition,  pro-  Pf  “  at  the  present  time 

vertising,  when  the  order  is  for  500  ^ad  been  started.  The  News  sus-  ^ides  that  no  competing  publisher  „  f  actually  riv^ed  the  Peoples 
lines  or  more.  Tie-ins  secured  under  publication  last  Dec.  16  when  gj^gU  j^g  offered  the  services  at  a  price  rank  distortion, 

this  plan  are  for  either  one  inch  or  were  purchas^  lo^er  than  the  one  submitted  to  the  ^our  conmittee  feels  that  news- 

one-half  inch,  depending  on  the  size  R°y  P^i^lisher  of  the  original  contracting  party.  paper  publishers  are  making  a  nus- 

of  the  campaign.  For  the  second  pur-  Free  Press.  McDonald  is  now  pub-  The  Times-Herald  cancelled  the  take  m  not  more  frankly  exposmf 


Times-Herald  cancelled  the 


“These  actually  rivaled  the  ‘People's 
World’  in  rank  distortion. 

“Your  committee  feels  that  news¬ 
paper  publishers  are  making  a  mis¬ 
take  in  not  more  frankly  exposing 


;;.srspa;eTav;itabre  lishing  his  daily  under  the  name  King  Featured  contract their  difficulties  with 

~  ^  .....  .  Ai  Py0SS  ^  m  .m  11  IflRTTIPfl  Tn  TlllhllP  CPT*llil 


basis,  one  inch  for  each  100  lines  of  i-rcss.  ^ 

national  copy. 

Other  Iowa  dailies  are  considering 

the  plan,  according  to  Bert  WiUiams,  ^nCipman,  nOCKlOra 
Nonpareil  advertising  manager,  who  Ad  Chief.  Dies 
has  perfected  the  certificate  idea.  i  tj  /^u 


i,ews-rree  rress.  gftgr  failure  to  negotiate  a  price  re-  t°  P'^hlic  scrutiny,”  there- 

"  duction,  and  the  service  was  sold  to  ^  ^  ^ 

Chapman,  Rockford  “J,  “'’’connoiiy,  president  of  King  CREDIT  MEN  ELECT 

Ad  Chief.  Dies  Features,  told  Editor  &  Publisher  that  At  a  meeting  of  the  Newspaper 

Mrs.  Patterson  “has  no  basis  for  a  Credit  Managers’  Association  Feb.  20 
Charles  Russell  Chapman,  48,  ad-  suit”  adding  that  she  had  informed  at  the  Advertising  Club  in  New  York 
vertising  director  of  the  Rocfcjord  King  by  letter  of  discontinuance  of  City,  the  following  officers  were  elected 
(Ill.)  Register-Republic  and  Morning  ^j^g  service  and  that  under  such  a  con-  for  the  year  of  1940:  Harold  J.  Loomis. 


FRANK  SMITH 

Frank  Smith,  69,  mechanical  su- 


Charles  Russell  Chapman,  48,  ad- 


perintendent  of  the  Philadelphia  Eve-  ®  board  ot  dRion  it  was  customary  to  offer  the  New  York  World-Telegram,  chair- 

ning  Bulletin,  died  Feb.  28  in  the  of  the  t^  newspapers  and  service  elsewhere.  This  was  done  man;  Hubert  Davies,  Brooklyn  Daily 

University  of  Pennsylvania  Hospital  station  WROK,  died  from  a  ^^g  result  Mr.  Meyer  purchased  Eagle,  vice-chairman;  A.  P.  Linzey, 

there  after  a  one-week  illness.  He  5“‘iden  heart  attack  Feb.  27  at  Miami  fyjgu,  York  Post,  secretary-treasurer. 

held  a  number  of  patents,  including  - - “Z - 

the  original  one  on  the  application  of  three  weeks  .  ^  ^  M  M  M 

rubber  rollers  to  high  speed  rotary  '"P  ^  Mi 


presses,  a  device  now  almost  univer- 


Son  of  the  late  Roscoe  S.  Chapman, 


sally  adopted.  A  native  of  England,  if 

he  stowed  away  on  a  passenger  ship  ^apman  jom^  Ae  Morning  Star 
to  reach  America  when  he  was  18.  He  business  staff  m  1912  He  served  in 
obtained  a  iob  sweenine  the  nress-  various  positions  with  the  Monnng 
room  of  the  Chicago  Da%  NeJs  and  ^tar,  ^e  Star  and  Register-Gazette, 
later  became  pressroom  foreman  and  smee  1930  had  been  advertising 
there.  He  went  to  the  Bulletin  from  ° 

the  Chicago  Post  in  1918  after  he  ister-Republic.  He  also  was  secretary 
gained  a  reputation  as  a  “trouble-  °  ^  newspapers. 


gamed  a  reputation  as  a  trouble-  ..  j  i-  ^  j 

shooter”  in  mechanical  departments.  ,, 

,  the  World  War  and  had  an  overseas 

BUNN  NAMED  V-P  record  of  18  months.  His  wife,  Mrs. 

Hester  Homer  Chapman,  and  his 
Benjamin  F.  Bunn  has  been  elected  stepmother  were  with  him  at  the  time 
vice-president  of  the  Geo.  H.  Morrill  of  his  death.  Funeral  services  were 
Company  Division  of  General  Print-  held  March  1. 
ing  Ink  Corporation.  In  addition  to 

his  general  duties  as  vice-president,  _ _ _ 

Mr.  Bunn  will  continue  to  function  as 

eastern  manager  of  the  Geo.  H.  Mor-  %  A  #  I  I  I 

rill  Co.  Division.  | 

A  man  with  a  passion 
figures  who  can  dig 
You  Can  Sell  BOTH  statistics  and  create 

^  dramatic  selling  stories 

Dnios  Larqest  Market  which  will  help  sell  ad- 

— Greater  Cleveland  vertising  for  a  metropol¬ 

itan  newspaper  in  a 
large  Eastern  city. 

Ohios  Second  Larqest  if  you  think  you're  the 
iM  I  .  man,  tell  us  why.  There  s 

Market  a  job  for  you  in  our  pro- 

-26  Adiacent  Counties  department. 

„  It's  all  confidential,  of 

Witll  tll9 

course. 

CLEVEUUiq  PLAIN  DEALER  .  .... 

ChveloBd’g  Hama  Mewtpapf  ^  DOX  ZtO,^ 

_ _  Editor  &  Publisher 


BUNN  NAMED  V-P 


You  Can  Sell  BOTH 

Dhios  Larqest  Market 

—Greater  Cleveland 


Ohio  s  Second  Larqest 
Market 

—26  Adjacent  Counties 
with  the 

CLEVELAND  PLAIN  DEALER 

Clevefearf't  Haaw  Mewspapt 


CAN  YO 

8tAT  IT. 


The  Courier- Journal  and  The  LouisvUle  Times,  offeriui^ 
largest  combination  morning-evening  and  the  largest  SiuM 
circulation  in  the  South,  gives  a  density  of  coverage  thtu 
hard  to  equal  anywhere  in  the  Nation  .  .  . 


•  They  deliver  1  paper  to  every  3.4  units  > 
Louisville  population  daily  .  .  . 

•  They  reach  95%  of  all  homes  in  a  city  of 
than  350,000  people  .  .  . 

•  They  deliver  1  paper  to  one  out  of  ovefy^ 
homes  in  Kentuckians'^  every  Sunday  .  • 

*Kentuckiana  includes  practically  all  of  Kentucky  andi  -^ 
portion  of  Southern  Indiana. 

YES — you'll  get  coverage  for  your  advertising  dolhf^^"' 


SJje  (Cottritr-^onrnal  r  Owners  and  Opefoton*! 

The  Louisville  Times  I  WHAS 

REPBESENTED  NATIONALA,Y  BY 
THE  BRANHAM  COMPANY 


50,000  WATTS 
BASIC  CBS  oun^ 


R  MARCH  2,  1940 
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First  in  Industrial  Output,  W^ges, 
and  in  United  States  Recovery 


•  Wayne  County  (Detroit)  ranked  by  the  U.  S.  Department  of  Commerce 
recently  as  Number  One  (1)  in  industrial  wages  in  the  country. 

•  More  recently,  the  U.  S.  Department  of  Commerce  reported  that 
Wayne  County  led  the  whole  country  in  recovery  between  1929  and 
1937.  In  fact,  Wayne  County  {Detroit)  was  the  only  county  in  the  U.  S.  to 
produce  goods  with  a  dollar  and  cents  value  greater  than  in  19291 

•  So  you  have  a  proven  market  capable  of  absorbing  goods  in  vast 
quantity,  easily  available  to  you  through  a  medium  with  the  greatest 
circulation  coverage  in  10 years — The  Detroit  News. 

•  Today  The  Detroit  News  gives  you  access  to  more  homes  than  any 
other  newspaper  in  Michigan  and  more  homes  than  The  News  has  ever 
before  been  able  to  offer  you.  Test  your  sales  plan  in  this  great  market 
now — through  its  peak  medium — The  Detroit  News. 


THE  HOME  NEWSPAPER 
New  York:  I.  A.  KLEIN,  Inc;  Chicago:  J.  E.  LUTZ 
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EDITOR  &  PUBLISH  EE 


The  Clue 

that  Trapped  the  Heirs 

of  Huey  Long 


ON  THE  MORNING  OF  JUNE  7,  1939,  a  hot 
tip  came  in  to  the  city  desk  of  the  New 
Orleans  States,  evening  newspaper  sister  of 
the  famous  Times-Picayune. 

When  a  truck  drove  up  before  a  half-built 
house  in  the  suburbs  and  began  unloading 
window  sash,  the  States’  photographer  was 
hiding  behind  a  hedge.  The  picture  he  got 
touched  off  a  string  of  giant  firecrackers  that 
blew  hundreds  of  Louisiana  politicos  out  of 
the  public  trough. 

►  For  the  license  plate  proved  that  the  truck 
belonged  to  Louisiana  State  University— and 
the  half-built  house  belonged  to  the  wife  of 
a  colonel  on  the  governor’s  staff.  Just  a  drop 
in  the  bucket  of  graft  that  the  political  heirs 
of  Huey  Long  had  been  passing  around  for 
years.  But  the  first  case  that  could  be  proved 
— libelproof,  airtight. 

That  night  64-year-old  Jim  Crown,  the 
States’  fighting  editor,  sat  down  on  his  bed 
and  sobbed— reaction  from  months  without 
respite  in  the  front-line  editorial  trenches. 
“At  last  we  get  a  break!” 


►  With  the  fuse  once  lit,  the  firecrackers  kept 
popping  around  the  cowering  Longsters. 
Three  men  committed  suicide;  more  than 
200  faced  federal  and  state  indictments.  It 
had  been  a  great  spree,  but  thanks  to  the 
battling  Picayune  papers,  it  was  all  over. 

*  *  *  * 

They’re  in  the  great  American  tradition,  the 
dignified  old  Times-Picayune  and  the  rip¬ 
roaring,  rough-and-tumble  New  Orleans 
States.  They  have  a  line  behind  them  that 
reaches  back  to  Ben  Franklin  and  Sam 
Adams  and  Tom  Paine. 

When  Jim  Crown  strides  around  his  office, 
dictating  editorials  at  the  top  of  his  leather 
lungs,  Greeley  and  Dana  keep  step  with  him. 
Pulitzer  and  Nast  pound  him  on  the  back. 
And  through  him  William  Lloyd  Garrison 
speaks  again;  “I  am  in  earnest.  I  will  not 
equivocate;  I  will  not  excuse;  I  will  not  re¬ 
treat  a  single  inch;  and  I  will  be  heard!” 

►  Courage  is  probably,  next  to  truth,  the 
greatest  quality  that  a  newspaper  can  have. 
For  the  world  abounds  in  forces,  actions, 


events,  and  people  before  which  neither  man, 
nor  newspaper,  nor  the  Newsmagazine,  can 
be  coldly  objective.  Silence,  indifference, 
genteel  or  amiable  omissions  are  not  true 
impartiality— they  are  just  what  the  forces 
of  corruption  or  stupidity  want,  the  broth  m 
which  they  thrive. 

►  Time  has  never  believed  that  icy  indiffer¬ 
ence  or  “pure  objectivity”  is  either  possible 
or  desirable  in  news  reporting.  Any  colorful 
humanized  story  contains  something  of  the 
mental  attitudes  and  judgments  of  the  men 
who  wrote  and  edited  it. 

But  over  and  above  this  is  the  sense  of 
heightened  responsibility  that  characterizes 
these  times,  as  it  has  other  periods  of  crisis. 
These  days  are  big  with  destiny  for  our  coun¬ 
try  and  the  world.  And  the  Newsmagazine 
in  this  era  has  a  deep  and  peculiar  responsi¬ 
bility.  It  is,  in  a  sense,  the  national  news¬ 
paper;  it  has  the  same  obligation  to  all  the 
pieople  of  the  U.  S.  that  the  best  dailies  fe*' 
toward  the  people  of  their  cities.  That  oblig® 
tion  means  more  than  finding  and  condemn¬ 
ing  the  things  that  are  wrong.  It  also  means 


^  > 


finding  and  supporting  the  things  that  are 
right. 

►  It’s  not  so  easy  as  it  sounds.  The  world  of 
right  and  wrong  dresses  in  shades  of  gray. 
The  pepper-and-salt  of  ordinary  human  na¬ 
ture  . .  .  the  protective  coloration  of  the 
rascal . . .  the  unprepossessing  garments  that 
can  hide  a  clean  white  motive. 

Studying  that  gray  crowd-picture,  pene¬ 
trating  its  disguises,  throwing  a  searchlight 
here  and  an  X-ray  there,  is  part  of  time’s 
job.  TIME  queries  its  reporters  and  corre¬ 
spondents  again  and  again;  “What’s  behind 
this?  Who’s  behind  it?  Give  us  the  back¬ 
ground.”  TIME  listens  to  people— all  kinds  of 
Poople,  with  all  kinds  of  causes  and  crusades 
~balances  their  ideas  against  events,  against 
knowledge,  horse  sense,  and  plain  old  Ameri¬ 
can  morals. 

And  sometimes  when  every  possible  scrap 
uf  fact,  every  line  of  expert  and  inexpert 
opinion  is  on  the  table,  TIME  editors  still 
rtnss  the  last  train  home,  trying  to  decide 


what’s  right,  who’s  right,  and  how  to  let  the 
people  know  it. 

►  Judgments  arrived  at  this  way  are  not  in¬ 
fallible,  for  nothing  human  is.  But  they  are 


genuinely  responsible.  Essential  to  people 
who  share  time’s  attitudes— stimulating  to 
people  who  don’t.  And  backed  by  the  cour¬ 
age  of  conviction. 


This  is  the  first  of  a  series  of  advertisements  in  which  the  Editors  of  TIME  are  seeking  to  give 
newspaper  and  magazine  readers  a  clearer  picture  of  the  world  of  news-gathering,  news-writing, 
and  news-reading-and  the  part  TIME  plays  in  helping  people  to  grasp,  measure,  and  use  the 
history  of  their  lifetimes  as  they  live  the  story  of  their  lives. 


TlNVf- 


—  THE  WEEKLY  NEWSMAGAZINE 


E  D  I 


NEWSPAPER  NETWORK 

THERE  IS  NOTHING  essentially  new  in  the 

announced  plan  of  three  leading  dailies  of  the 
Southwest  to  sell  space  to  national  advertisers  on 
a  “network”  basis.  The  idea  of  selling  space  on  a 
single  rate-card  has  been  applied  with  varying  suc¬ 
cess  by  many  newspaper  supplements  during  the 
I)ast  25  years.  More  tentatively,  it  has  been  at¬ 
tempted  in  the  past  by  some  chain  newspapers. 
Network  sales  of  time  are  standard  in  radio. 

More  novel  as  a  newspaper  procedure  is  the  of¬ 
fer  of  frequency  and  volume  discounts  to  national 
advertisers,  although  it  is  not  without  precedent. 
Large  New  York  pajiers  for  years  have  been  sell¬ 
ing  their  space  to  national  advertisers  on  quantity 
discounts  comparable  to  those  offered  by  the  new 
Basic  Newspaper  Group,  Inc.  The  practice  has 
not  been  common  in  other  cities,  where,  for  the 
I>ast  20  years,  national  advertising  has  generally 
been  on  a  flat-rate  basis.  In  all  but  a  few  cities, 
the  bulk  of  newspaper  advertising  has  been  sold  to 
local  retailers  on  schedules  providing  both  fre¬ 
quency  and  volume  discounts. 

Some  newspaper  repre.sentati\es  have  expressed 
the  fear  that  the  new  scheme  would  hamper  the 
sale  of  space  to  national  advertisers,  by  creating 
the  notion  that  newspaper  flat  rates  are  too  high. 
We  have  also  heard  it  said  that  unscrupulous 
sjjace-buyers  will  sign  contracts  for  large  volume, 
thereby  earning  the  minimum  rate  on  the  space 
usi'd,  but  will  fail  to  use  the  volume  contracted 
for.  That,  of  course,  would  bring  back  the  old 
short-rate  evil,  which  the  flat  rate  was  designed 
to  eliminate  many  years  ago. 

Editor  &  Publisher  favors  any  technique  which 
will  bring  back  to  newspapers  the  advertising 
volume  lost  to  other  media  during  the  past  ten 
years.  If  the  network  and  sliding  scale  arrange¬ 
ment  can  do  that,  fine.  Fine,  provided  it  does  not 
create  other  problems,  destroy  confidence  in  news¬ 
paper  rates  as  a  whole,  or  bring  back  the  old 
blackmail  of  the  short  rate.  It  is  up  to  its  pro¬ 
ponents  to  prove  that  it  will  do  none  of  these 
things. 

On  the  other  hand,  the  defenders  of  the  flat 
rate  and  the  sale  of  individual  newspaper  space 
against  network  sales  have  some  proving  to  do. 
Under  the  prevailing  system,  or  in  abuse  of  it, 
national  advertising  has  been  bootlegged  at  the 
lower  retail  rates  into  newspapers,  or  it  has  gone 
to  other  media  which  do  not  have  the  dual  rate 
system  of  newspapers.  That  weakness  of  the 
newspaper  rate  structure  has  cost  newspapers 
volume  and  it  has  cost  them  revenue  on  the  vol¬ 
ume  they  carried.  No  one  can  call  it  ideal  as  it 
has  o|)erated  since  1932. 

Recovery'  of  newspaper  volume  is  important, 
and  the  plan  which  is  most  likely  to  attain  it  is 
the  one  which  permits  or  subtly  compels  adver¬ 
tisers  to  use  newspapers  most  economically  and 
efficiently.  No  advertiser  is  going  to  buy  100,- 
000  lines  to  save  5%,  unless  he  can  use  100,- 
000  lines,  or  unless  his  agent  is  trying  to  bilk  the 
newspaijer.  Nor  will  advertisers  contract  for  6, 
13,  26,  or  52  W'eeks  unless  their  sales  dispositions 
are  made  accordingly.  It  may  be  that  the  new 
group  can  lead  to  newspapers  a  number  of  ad¬ 
vertisers  who  do  work  that  way.  If  so,  they’ll 
have  the  publishers’  blessing. 

The  ideal  rate-card,  to  us,  would  provide  one 
rate  for  all,  subject  only  to  selling  cost,  com¬ 
mission,  and  cash  discount  on  commissionable 
business.  That  seems  far  away  now’,  but  it  may 
come  with  a  rush  if  the  new’  proposal  raises  the 
evil  genii  that  its  critics  predict. 


Yet  they  seek  me  daily,  and  delight  to  know  my 
ways,  as  a  nation  that  did  righteousness,  and  forsook 
not  the  ordinance  of  their  God. — Isaiah  LVTII:2. 


IS  NEWS  COLORED? 

COLORING  OF  NEWS  by  reporters,  through 
Guild  memliership,  or  by  publishers,  through 
ownership,  got  quite  an  mring  at  the  hearing  of 
the  House  Lalxir  Committee  last  week.  Mr. 
Kenneth  G.  Crawford,  Washington  correspondent 
of  the  New  York  Post  and  the  Nation,  and  presi¬ 
dent  of  the  American  Newspaper  Guild,  was  em¬ 
phatically  certain  that  there  has  been  no  coloring 
by  Guild  members,  no  behest  to  do  so  by  Guild 
officials  or  by  CIO  officials.  On  the  other  side,  he 
gave  members  of  the  committee  to  understand, 
in  answer  to  iiot-tcx)-intelligent  questions,  that 
“every  newspaper  to  a  c*ertain  extent  colors  its 
news  to  conform  to  its  policies;  some  newspapers 
do  much  more  than  others.  I  do  not  think  any 
of  them  avoid  it  entirely.” 

Mr.  Crawford  qualified  that  later.  He  must 
have  realized  that  his  words  conveyed  a  meaning 
to  non-newspaper  jieople  that  they  would  not 
have  for  writers  or  publishers.  Most  new’spapers 
have  policies.  That  is,  they  believe  that  certain 
tendencies  and  the  people  w  ho  represent  them 
stand  for  the  good  of  the  paper’s  clientele,  and 
that  others  do  not.  No  one  questions  the  pro¬ 
priety  of  expressing  those  view’s  on  the  editorial 
page,  or  of  pving  them  prominence  in  the  news, 
so  long  as  opposing  views  are  not  suppressed  or 
di.storted.  But,  w’e  believe  that  Mr.  Crawford 
would  find  it  hard  to  prove  that  newspapers  gen¬ 
erally  color — i.e.,  manipulate,  distort,  or  suppress — 
news  to  conform  with  editorial  policies.  The  ex¬ 
ceptions  are  conspicuous. 

Mr.  Crawford  ahso  referred  to  the  recent  U.  S. 
Court  decision  which  was  not  reported  for  the 
nation’s  newspapers  from  Cincinnati.  It  was  a 
decision  which  strongly  criticised  the  Labor  Rela¬ 
tions  Board  for  biased  treatment  of  disputes  be¬ 
fore  it.  Two  Cincinnati  papers  carried  brief  stor¬ 
ies  when  the  decision  was  rendered.  The  Asso¬ 
ciated  Press  sent  a  story  overhead  to  a  paper  in 
the  locality  most  concerned.  The  wires  did  not 
touch  the  story  otherwise.  Mr.  Crawford  told  the 
committee  that  he  had  investigated  the  matter 
and  that  the  news  of  the  court  decision  was  “lost 
in  the  shuffle”  due  to  an  important  local  election 
the  .same  day. 

Mr.  Crawford  will  have  tf)  pardon  one  yawn. 
Tlie  local  election  might  have  been  an  excuse — 
a  jKKir  excu.se — if  the  court  story  had  been  over- 
l(w)ked  by  the  Cincinnati  newspapiers.  It  wasn’t. 
The  Enquirer  and  the  Times-Star  gave  it  routine 
coverage.  The  wire  services  were  not  protected 
on  it  by  their  Cincinnati  correspondents — and  it 
can’t  be  claimed,  with  much  seriousness,  that  an 
election  in  Cincinnati  monopolized  the  entire 
w  orking  day  of  these  men.  We  hope  we  are  doing 
no  one  an  injustice  in  feeling  that  the  slip  was 
due  to  negligence,  w’ilful  or  otherwise. 

The  guild  has  few’  members  in  Cincinnati,  Mr. 
Crawford  said,  and  none  were  in  a  position  to 
affect  the  handling  of  the  court  story.  Be  that  as 
it  may,  the  storj’  was  not  sent  to  new’spapers, 
and  the  incident  strikes  us  as  hav’ing  point  in  a 
di.scussion  of  news  coloration. 

New’s  can  also  be  suppressed  just  by  not  see¬ 
ing  it  happen. 


1  A  L 


FOR  THE  RECORD 


W’HILE  WE’RE  ON  the  subject  of  the  GuiH 
we  should  like  to  add  a  mite  to  Preadeal 
Crawford’s  information.  He  testified  before  tk 
House  Labor  Committee,  on  the  strength  of  dati 
from  the  international  office,  that  he  knew  of  oolj 
one  case  in  which  a  guild  member  had  bea 
dropped  or  expelled,  and  thereby  lost  his  employ 
ment  temporarily  on  a  guild  shop  paper. 

About  30  months  ago.  Editor  &  Fubusbb 
learned  of  another  case.  An  editorial  empkm 
of  the  Philadelphia  Record  declined  to  pay  asse» 
ments  levied  for  a  guild  strike,  as  a  matter  oi 
principle.  His  belief  in  the  guild  as  an  institudoc 
was  evidenced  by  his  payment  of  regular  dues. 
He  was  adjudged  not  in  good  standing  by  tbe 
guild  unit,  and  his  discharge  from  the  paper  wl; 
a  natural  consequence  under  the  guild  shop  pro¬ 
vision.  Maybe  things  are  done  otherw’ise  now. 

This  week,  however,  another  Philadelphia  stor; 
tells  of  tw’o  people  being  refused  membership  k 
the  Philadelphia  Inquirer  unit,  presumably  be 
eause  they  had  worked  on  a  strike-bound  new.^ 
paper  in  Chicago.  The  guild’s  operation,  under¬ 
standably,  provides  for  exchange  of  information 
on  the  history  of  applicants  for  transfer;  it  also 
makes  loyalty  to  the  organization  paramount  to 
any  other  qualifications.  That’s  good  trade  union¬ 
ism,  but  it  is  a  guild  policy  that  cannot  be  ac 
c-epted  as  valid  by  competent  newspaper  writers 
or  conscientious  employers. 
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NO  FOE  OF  ADVERTISING 

WE  .\RE  GLAD  to  get  a  categorical  denial  by 
Donald  E.  Montgomery,  Consumers’  Counsel 
of  the  Department  of  Agriculture,  of  Bruce  Bar¬ 
ton’s  charge  that  he  is  conspiring  to  discredit  ad¬ 
vertising  as  an  institution  and  a  business  instru¬ 
ment.  His  remarks  before  the  Consumer  Educa¬ 
tion  .\ssociation  w’ere  forthright,  non-political 
and  expressed  thoughts  that  have  been  held  and 
sjK)ken  by  many  people  dependent  on  advertising 

Plenty  has  happened  to  justify  Mr.  Barton’s 
idea  that  some  forces  in  Washington  have  wished 
to  discredit  advertising,  and  thereby  hamstring 
the  printed  and  spoken  media  for  which  it  fur¬ 
nishes  the  sinew  s  of  life.  That  dream  has  been 
dreamed,  but  we  have  never  believed  it  had  the 
.slightest  chance  of  becoming  a  reality.  As  Mr 
Montgomery  pointed  out,  advertising  is  one  of 
the  oldest  and  most  fundamental  of  human  rela¬ 
tionships,  and  a  conspiracy  to  “destroy”  it  iswei 
on  the  silly  side. 

Advertising  can  stand  investigation,  plenty  of 
it,  with  confidence  that  it  will  come  out  whole. 
The  sins  which  have  been  attributed  to  it  are  not 
innate.  They  are  the  by-product  of  the  rapd 
miKlern  development  of  advertising,  and  they  di^ 
apiiear  or  change  their  nature  in  response  to  public 
thought.  The  present  consumer  activity  is  one 
manifestation  of  that  public  thought,  and  adver¬ 
tising  w  ill  respond  to  it  when  its  purposes  are 
clear,  and  not  clouded  by  political  smoke  screens 


GIVING  IT  AWAY 

THE  DAILY  HERALD  of  Biloxi  -  Gulfport 
Miss.,  recently  had  a  story  on  a  publiatj 
campaign  for  the  Mississippi  Coast.  The  pres 
agent,  whose  fee  was  $3,000,  reported  that  hk 
efforts  had  obtained  space  valued  at  $123,659-®^ 
in  new  spapers,  valued  at  card  rates.  We  dissot 
Newspapers  may  have  been  saps  enough  to 
that  much  space  away,  but  the  Mississippi  Co**' 
got  no  such  value.  Free  publicity  is  to  adver¬ 
tising  what  counterfeit  money  is  to  the  produd 
of  the  Mint. 
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Chicago  Tribune  -  New  York  News  &u/,w,k 


Dudley,  are  parents  of  a  boy  bom 
Feb.  19  in  Mission  Hospital,  Hunting- 
ton  Park.  To  celebrate  the  occasion, 
Mr.  Dudley  issued  a  special  pocket- 
size  edition  of  the  “Storkville  News” 
giving  a  humorous  account  of  the 
event. 

J^Herald,  was  tendered  a  surprise  George  V.  Dolliver,  Sr.,  former 
party  by  his  manager  and  editor  of  the  Battle 
i^H  associates,  mem-  Creek  (Mich.)  Moon-Journal,  has 
bers  of  his  staff  been  appointed  editor  of  the  Battle 
V  and  friends  Feb.  Creek  Enquirer,  which  has  absorbed 

fc  ■  24  on  the  occa-  many  of  the  features  of  the  Moon- 

|L.,  A  sion  of  his  80th  Journal. 

^  V  John  J.  Mead,  Sr.,  publisher  of  the 

hearty  and  ac-  Erie  (Pa.)  Daily  Times,  and  Mrs. 
tive,  the  genial  Mead,  are  at  the  Hotel  Champ  Carr, 
'  publisher  re-  Lauderdale,  Fla.,  for  the  remainder 

ceived  hundreds  ^he  winter.  John  J.  Mead,  Jr., 
®  ^  congratula-  vice-president  and  managing  editor 
HHslk  tory  messages  gf  Times,  was  recently  appointed 

-  ^  '  from  friends  jj  member  of  the  Pennsylvania  State 

"■•flti  T.  Sfraughn  from  all  parts  of  Park  and  Harbor  Commission. 

M  L  12  tv.  Ted  Dealey,  recently  named  pres- 

Maachester  B^dy,  publisher  of  the  ^  ^  the  Dallas  (Tex.)  Morning 

Angeles  Daily  and  Evening  News  ^  g  ^ 

.s  principal  speaker  at  ^e  annual  ^  fellow-members  of  the 

wspaper  Day  m^Ung  of  the  Ad-  o^Has  chapter  of  Sigma  Delta  Chi. 
^smg  Club  of  Los  Angeles  Feb.  ,  .1.  M.  Moronev. 


FOLKS  WORTH 
KNOWING 


iONAL 

nON 


FRANKLIN  R.  BRUNS,  Jr.,  in  a  paper 
recently  read  before  the  American 
Philatelic  Congress,  urged  that  some 

_  organization  as- 

sume  responsi- 
bility  insofar 
stamp  exhibi- 
tions  were  con- 
cemed,  and  seek 
to  establish  a 
system  of  exhib- 
its  on  a  national 
basis,  closely 
patterned  after 
the  American 


news- 


In  The  Business  Office 


pointed  adver-  ■■ 

tising  manager  merchandising  and  sales  departments 
of  the  Sacra-  of  newspapers  at  Memphis,  Tenn.,  and 
men  to  (Calif.)  El  Paso,  Tex. 

Union,  filling  ^  q  ^^bey,  advertising  manager, 
®  ^  Geneva  (N.  Y.)  Daily  Times,  has  re- 

existmg  since  .  turned  to  his  desk  after  having  been 

.  rocm  -  confined  for  several  weeks  with  a  heart 
came  busmess 

manager  last  „  .  , 

year.  Before  his  Thor  Smith,  promotion  manager, 
connection  with  Francisco  Call-Bulletin,  has  been 

the 


•wman,  editor,  of  the  Richmond 
(Va.)  News-Leader,  have  been  named 
yr.orary  vice-presidents  of  the  Con- 


cerate  Women’s  Monument  Asso- 
^tion,  which  is  seeking  a  $25,000 
."ptopriation  from  the  Virginia  Gen- 
I  al  Assembly,  now  in  session,  for 
■e  erection  of  a  monument  to  women 
‘  the  Confederacy  on  Chimborazo 
•ork,  Richmond. 

E^ard  J.  Stackpole,  Jr.,  president 
w  the  Harrisburg  Telegraph,  has  been 
from  Brigadier  General  to 
in  the  Pennsylvania 
and  is  being  placed  in 
^  uic  leteiiuy-organized 

Cavalry  Division. 

.  publisher  of  the 
City  (Mich.)  Record-Eagle, 
appointed  program  chair- 
‘3,Ii  annual  National 
at  Traverse  City  July 


Rocky 

—  - -  Mountain  News, 

Cyrui  A.  Moore  the  new  ad 
manager  for  17 
ears  had  directed  the  advertising, 


National  Guard _ 

^“®^d  of  the  recently-organized 


A.  C.  Batdorff, 

^  been  _ _ 

of  thrTsth 
aerry  Fes 
18.19,  and 
No^  G.  Henthome, 
(Okla.)  Woi 
Jones,  associate 
‘’^ne,  ar 
l^Mmittee 


The  Correct  Thing 


—  the  correct,  modern  and 
.sensible  ETIQUETTE  fea¬ 
ture  with  the  unusual  reader 
response.  .\n  excellent  atten¬ 
tion-getter  because  all  subjects 
and  problems  are  photogra¬ 
phically  illustrated.  Edited 
by  Elinor  Ames,  writer  and 
lecturer  on  good  manners, 
this  popular  family  feature  is 
available  daily  and  Sunday. 
Write  for  proofs  and  price — 


to  be  on  duty  April  25-27 
hwest  Aviation  Conference 

E.  Jordan,  former  pub- 
Ellsworth  (Me.)  Daily  News 
ire  fk”  “"“"unity  newspapers  be- 
kn’,  4®  Harvard  Square  Business 
eb.  2Q°“^tion  in  Cambridge,  Mass. 

^our  Althen,  editor.  Two  Rivers 
honored  Feb.  21 
M^itowoc,  Wis.,  Junior  Cham- 

'ork  fft,.  “outstanding 

'Or  the  community.” 

Dudlev.  zi _ _ .. _ 


Elinor  Ames 


Power 
— plus 


pace 


TARZAN 

The  fascination  TARZAN  holds 
for  readers  comes  in  part  from  its 
dramatic,  spectacular  power  — 
Tarzan’s  own  gigantic  strength 
and  elemental  courage,  the  gor¬ 
geous  and  pitiless  jungle-world  he 
dwells  in,  the  stirring  and  memor¬ 
able  romances  he  encounters 
there. 

But  the  pace  of  the  TARZAN  nar¬ 
rative  is  likewise  enthralling.  It 
does  not  move  toward  a  climax; 
it  races  toward  it  with  a  lion’s- 
charge  rush.  The  power  of  TAR¬ 
ZAN,  plus  this  pace,  has  put — 
and  keeps — it  in  first  place. 

★ 

Edgar  Rice  Burroughs  begins  a 
brilliant  new  adventure  in  the 
TARZAN  daily  strip  on 

MARCH  15th 

For  advance  proofs  of  this,  or  for 
color  samples  of  the  Sunday  page, 
please  write  to 

FEATURE 

SYNDICATE 

220  EAST  42NO  STREET 
NEW  YORK  CITY 
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EDITOR  &  PUBLISHED 


FO  I 


PERSONALS 

continued  from  page  21 


of  the  Syracuse  Post-Standard,  has 
been  nominated  by  Governor  Lehman 
as  a  trustee  of  the  New  York  State 
College  of  Forestry,  Syracuse  Uni¬ 
versity. 

Walter  G.  Pfalfenberger,  adver¬ 
tising  director,  Los  Angeles  Times, 
and  Don  Belding,  vice-president.  Lord 
&  Thomas,  were  speakers  at  the  sec¬ 
ond  annual  conference  of  the  fifth  dis¬ 
trict  Junior  Pacific  Advertising  Clubs 
Association,  held  in  Los  Angeles 
Feb.  24. 


EDITOR  &  PUBLISHER 

Every  Saturday  Since  1884 


Howard  L.  Bush,  advertising  man¬ 
ager  of  the  Hillsdale  (Mich.)  Daily 
News  for  the  past  10  years,  has  pur¬ 
chased  the  Montpelier  (Ohio)  Lead¬ 
er-Enterprise,  a  weekly  newspaper, 
from  O.  W.  Carolus,  publisher  for  the 
past  25  years.  Mr.  Bush's  successor 
on  the  Daily  News  is  John  Schmidley 
of  Fort  Atkinson,  Wis.,  formerly  with 
the  advertising  departments  of  the 
Racine  (Wis.)  Journal  -  News,  the 
Royal  Oak  (Mich.)  Tribune,  and  the 
Columbus  (Ohio)  Citizen. 

Henry  J.  Conland,  assistant  circula¬ 
tion  manager,  Hartford  (Conn.)  Cou- 
rant,  and  son  of  the  president  and 
publisher,  and  Mrs.  Conland,  are 
parents  of  a  son  bom  last  week  in  the 
Hartford  Hospital.  The  youngster  has 
been  named  after  his  grandfather,  and 
becomes  Henry  H.  Conland  II. 


iurludimc  Tke  Journalist,  merged  1007;  Newspaper- 
dam,  merged  1025;  Tke  Fourtk  Estau,  merged  1027. 
Title*  Patented,  Registered  Conteou  Coprrighted 
T»t  EDITOR  *  PUBLISHER  CXDMPANY,  Imc. 
Jahu  Wkicbt  Blown,  President 
Jambs  Wbicbt  Bbowh,  Jb,  Fiee  President 
Cbablbs  B.  Gboombs,  Treasurer 
Cbas.  T.  Stuabt,  Secretary _ 


In  The  Editorial  Rooms 


General  Ofkes: 

Seventeenth  Floor  Old  Timet  Building 
43ad  Street  and  Broadway.  New  York  Cty.  N 
Telephones: 

BRyant  0-3052,  3054,  3055  and  3058 

Tbb  Oldest  Publisbebs’  and  ADvaaTtsaat’ 
_ JoUBSAL  IN  AmBBICA _ 


Abtbub  T.  Robb,  Editor;  Wabbbn  L.  BAtsBTT, 
Mianatint  Editor;  Robbbt  U.  Bbown,  News  Editor; 
Waltbb  E.  Scbneidbb,  AssoeUu  Editor;  Jobn  J. 
Clougbbb,  Stbebbn  j.  Moncbab,  Jacb  Pbicb, 
Fbanb  Fbblman.  Mas  S.  L.  Dake,  Liorarian. 

Jambs  Wbiobt  Bbown,  Jb..  PuUisker;  CBABLaa  B. 
Gboombs.  General  Manater;  Cbablbs  T.  Stuabt. 
Adaertisini  Director;  Gbobob  H.  Stbatb.  Circulatian 
J/asanr;  Louts  A.  Fontainb.  Qatsi/ied  Uanater; 

JoBB  JOBNSON.  Placement  Manater, _ 

N^ashintton,  D.  C.  Carretpondent:  Gbnbbal  Pbbbs 


AasocuTioN,  Jambs  J.  Butlbb  and  Gbobob  H. 
Manniho.  Jb..  1376  National  Press  Chit  Bldt-, 
Phone  Metropolitan  1080. _ 


Ckicato  Editoe:  Gbobob  A.  Bbandbnbubo.  021 
Lasndon  Guaeantee  and  Accident  Buildint,  360  NortM 

Uickiian  Ate.,  Td.  Dearborn  6771. _ 

Paci/ie  Coast  Correspondent: 


_ ,  _  Camfbbll  Watson, 

3183  Derty  Ssr/rlBerkeley,  Cat,  Telephooe:  Thorn- 
wall  5^7;  Rbn  Tatlob.  1216  Norti  NoUrt  Boul, 
Lot  Angdet,  Teh^honc,  Hempstead  6723.  Adoer- 
titint  Representatioe:  Duncan  A.  Scott  8t  Co..  Mills 
Buildint,  San  Francisco;  Telephooe  Sutter  1303; 
Western  Paeidc  Buildint,  Lot  Angeles,  Telephooe 

PfospM  107a  _ 

London  0/ice:  Vbba  Cbandleb,  7  St.  Martins  Mews, 
Trafalgar  Square,  London.  W  C  2.  England,  Tele¬ 
phone;  Temple  Bar  3006.  Paris,  France  Corresjfon- 
dent:  Bbbnbabd  Raonbb,  25  Bue  Reniu^in,  Tele¬ 
phone  Etoile  07-70.  Paris,  France,  Business  Ofice 
Bepeesentatiee:  Stdnbt  R.  Clabbb,  International 
Senricc,  76  Bue  des  Pelits-Ckamps,  Telephone  Opera 

66-27.  _ 

Far  tastem  Correspondent. 


Hans  R.  Iobansbn, 
0-0  Osaka  Mainichi,  Osaka.  jM>an  and  Jambs  Sbbn, 
P.  O.  Boi  107,  Chung  King,  Chit 


DtsFLAT  ADVBBTitiNO  rates  effective  Dee  1,  1037: 
86c  per  agate  line  or  series  of  insertions  at  follows: 


Sixes 

Lines 

Acare 

1 

Time 

L  6 

Timet 

13 

Timet 

26 

Timet 

63 

Timet 

Pile 

672 

8276 

8234 

8220 

8206 

8182 

XPefc 

336 

154 

131 

123 

116 

103 

KP*ie 

168 

85 

72* 

68* 

64* 

67 

MPete 

84 

56 

47* 

44* 

41* 

37 

V*PmJ 

42 

33 

28* 

26H 

34* 
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I  tiaB|e  «)umn  forw-two  line  rata  maker  card  at 


tesexj- 

a  coat  of  per  sreek  earns  at  low  a  rate  on  a  62 
ahne  batit  at  any  other  schedule  namely,  6182  per 
PSm;  8103  half  page;  857  quarter  page  *^arter, 
cum  and  sixteenth  pages  mutt  be  on  deSnite  copy 

CLASStnBD  Ratbs:  00c  per  agate  line  one  time;  7dc 

par  agate  line  four  timet. _ 

inuATioNa  Wanted:  60c  per  agate  line  one  time; 
40c  per  agate  line  four  timet  (count  6tc  words  to 

the  line). _ 

SuBSCBiPTWN  Rates;  By  mail  payable  in  advance 
United  States  and  Island  Pottettiont,  84  per  year; 
Canada,  84.60;  Foreign,  85. 

Club  Ratbs:  The  dob  rate*  are  applicable  to  all 


aabscriptiont  in  any  one  organization — whether  paid 
fer  by  the  company  or  individoalt.  Two  tubterip- 
tiont  to  separate  addi  esses  for  one  year  each  or  one 


I  ^arate  addi  esses  tor  one  year 
sabteription  for  tsro  years,  87;  three  tubteriptioot  to 
s^arate  addresses  for  one  year  each  or  one  aubscrip- 
don  for  three  yeara  810;  nve  or  mote  aobteriptiont 
ia  one  group  to  dinerent  addreaaet  for  one  year  at 
8k00  each  or  individual  subacriptioo  for  five  years  at 
816  (X);  additional  aubteriptiont  on  the  tame  batit — 

namely  three  dollars  each _ 

Members 


.  iTA  Adver¬ 
tising  Federation  of  America,  National '  Editorial 
Association.  National  Better  Business  Bureaus  and 
the  Audit  Bureau  of  Circulations  with  an  average 
audited  net  paid  “ABC”  at  follows; 


Six  Months 

Ended 

Net 

Paid 

Tout  Dis¬ 
tribution 

Dec.  31, 

1639 . 

12.227 

13,069 

1938 . 

12;i41 

13,053 

1937 . 

11,738 

12,779 

1936 . 

10,855 

12,064 

1935 . 

10,178 

11,206 

1934 . 

9,651 

10,607 

1933 . 

8,625 

9,819 

1932 . 

9,337 

10,488 

1631 . 

10,116 

11,120 

m 

1930 . 

10,403 

11,417 

1929 . 

10,180 

11,564 

GEORGE  E.  SOKOLSKY,  New  York 
Herald  Tribune  columnist,  last  week 
was  guest  lecturer  before  the  State 
University  extension  division  of  Mas¬ 
sachusetts.  He  spoke  on  “This  Chang¬ 
ing  World  of  Ours.”  The  State  De¬ 
partment  of  Education  sponsored  the 
lecture  in  co-ojieration  with  the  Ad¬ 
vertising  Club  of  Boston. 

Ben  White,  photographer  in  the  Los 
Angeles  bureau  of  International  News 
Photos,  received  serious  back  injuries 
in  a  head-on  automobile  collision  in 
Los  Angeles  Feb.  22. 

Walter  L.  Browne,  city  editor.  Bat¬ 
tle  Creek  (Mich.)  Moon-Joumal,  will 
become  state  editor  of  the  Grand 
Rapids  (Mich.)  Herald,  March  1.  He 
had  been  city  editor  of  the  Moon- 
Journal  for  the  past  10  years. 

Harry  Glasheen,  sports  editor, 
Lowell  (Mass.)  Evening  Leader,  and 
Bill  Cunningham,  Boston  (Mass.) 
Post  columnist  and  sports  writer,  were 
speakers  at  the  Lowell  Y.M.C.A. 
Father  and  Son  banquet  Feb.  22. 

Joseph  K.  Shepard,  night  police  re¬ 
porter,  Indianapolis  Star,  been  re¬ 
elected  president  of  the  Indianapolis 
Newspaper  Guild  to  begin  his  third 
term. 

Lloyd  Tupling  has  been  named 
Idaho  manager  for  United  Press  with 
headquarters  at  Boise.  He  succeeds 
William  McMenamin  who  joined  the 
Salt  Lake  City  staff. 

Dwight  L.  Oliver,  telegraph  editor, 
Kalamazoo  (Mich.)  Gazette,  was  in¬ 
stalled  as  president  of  the  Press  Club 
of  Kalamazoo,  Feb.  14  at  a  banquet  in 
the  Columbia  hotel.  Other  new  of¬ 
ficers,  all  from  the  Gazette  are:  Lowell 
C.  Plasterer,  news  editor,  vice-presi¬ 
dent;  Irene  Stilson,  assistant  society 
editor,  and  George  W.  Cain,  reporter, 
secretaries. 

Paul  F.  Ellis,  former  EIditor  &  Pub¬ 
lisher  correspondent  and  rewrite  man, 
Philadelphia  Evening  Bulletin,  re¬ 
turned  to  work  recently,  following  a 
thyroid  operation. 

Vance  Bell,  farm  editor  and  as¬ 
sistant  news  editor  at  the  Delauire 
(Ohio)  Gazette  for  the  past  six  years, 
has  joined  the  staff  of  the  Ohio 
F armer,  bi-weekly  farm  publication 
published  at  Cleveland.  Bell  will  be 
succeeded  at  the  Gazette  by  Harold 
C.  Reed,  who  has  been  editing  the 
Union  Register  at  Mt.  Gilead,  Ohio. 

Hugh  J.  Lee,  city  editor,  Meriden 
(Conn.)  Morning  Record,  who  ac 


annual  Civic  and  Industrial  council 
meeting  in  Janesville,  Feb.  22. 

Leonard  Krueger,  former  police  re¬ 
porter  for  the  Nebraska  State  Journal, 
Lincoln,  has  joined  the  staff  of  the 
Beatrice  (Neb.)  Sun,  succeeding  Wal¬ 
ter  Rowley,  who  joined  the  Omaha 
(Neb.)  World-Herald. 

Allen  Hyatt  has  rejoined  the 
Spartanburg  (S.  C.)  Herald  news 
staff  after  an  absence  of  several 
months  in  connection  with  educational 
activities. 

Clyde  Weatherwax,  until  recently 
county  court  house  reporter  of  the 
Battle  Creek  (Mich.)  Moon  Journal, 
has  joined  the  staff  of  the  Marshall 
(Mich.)  Evening  Chronicle,  succeed¬ 
ing  Richard  Chapman. 

Harold  Mueller,  of  the  Oklahoma 
City  Daily  Oklahoman  and  Times 
staff,  was  named  president  of  the 
Oklahoma  Safety  Council  at  its  an¬ 
nual  meeting  Feb.  24  at  A.  and  M. 
College,  Stillwater. 

Tom  Laird,  sp>orts  editor,  San  Fran¬ 
cisco  News,  is  author  of  the  feature, 
“The  Last  of  the  DiMaggios”  which 
appeared  in  last  week’s  Collier’s. 

Cliff  Potter,  veteran  San  Antonio 
(Tex.)  Light  reporter  and  president 
of  the  San  Antonio  Newspaper  Guild, 
has  resigned  to  become  a  N.L.R.B.  in¬ 
vestigator. 

Frank  King,  state  editor,  Hartford 
(Conn.)  Courant,  and  Mrs.  King,  are 
parents  of  a  boy,  born  in  Hartford 
Hospital  last  week. 

Johnny  Bradberry,  of  the  Atlanta 
(Ga.)  Constitution  sports  staff  for  the 
past  several  years,  has  been  promoted 
to  assistant  sports  editor. 

Robert  Tuckman,  sports  writer  for 
the  Rutland  (Vt.)  Herald,  has  joined 
the  Associated  Press  bureau  at  Al¬ 
bany,  N.  Y.  Robert  C.  Wilson  suc¬ 
ceeds  him. 

A1  Sharp,  of  the  Chattanooga 
(Tenn.)  Times  sports  staff  and  secre- 


Wedding  Bells 


MISS  ANNAMAE  JULIA  DONAHLl 
secretary  to  chief  editorial  write 
Reuben  Maury,  New  York  Da.) 
News,  and  Joseph  Patrick  Fay,  ^ 
Long  Island,  at  Somerset,  Pa.,  Feb.  1 
Theodore  Glick,  advertising  sta* 
Coming  (N.  Y.)  Leader,  to  Miss  Lor 
raine  Swenson  of  Coming  recently  j 
Lambs  Creek,  Pa. 

Harvey  O’Connor  Dinkins,  city  ed.l 
tor  Winston-Salem  (N.  C.)  Joamtl 
and  Miss  Ruth  Blair,  of  Boone,  N.  C.f 
recently. 

Miss  Helen  Kraushaar,  society  ed.| 
tor,  Marshall  (Mich.)  Evening  Chro',-1 
icle,  and  Richard  Stout,  member  of  tlt| 
daily’s  advertising  staff,  Feb.  22. 


#l)ituarp  1 1 


tary-treasurer  of  the  Tennessee  State 
Golf  Association,  resigned  Feb.  24  to 
join  the  sports  staff  of  the  Atlanta 
(Ga.)  Constitution. 


Special  Editions 


BLOOMSBURG  (PA.)  MORNING 
PRESS,  Feb.  22,  25th  Farm  and  38th 


STANLEY  W.  McFARLAND,  (L| 

comptroller  and  director  of  Feder¬ 
ated  Publications,  Inc.,  died  in  For 
Huron,  Mich..  Hospital  Feb.  24,  fol¬ 
lowing  a  long  illness.  Federated  Pub¬ 
lications  includes  the  Lansing  Swi 
Journal,  the  Battle  Creek  Enquire- 
News,  the  Grand  Rapids  HcraU.  anii| 
the  Newspapier  Engraving  Company 
of  Grand  Rapids,  all  of  Michigan.  He 
had  been  with  Federated  Publicatiori 
since  1933,  after  a  business  careers 
banker,  automotive  executive,  and 
real  estate  operator. 

Franklin  Coe,  68,  former  magazine 
publisher,  died  at  his  winter  home  in 
Clearwater,  Fla.,  Feb.  20.  At  onetiine 
he  published  Town  &  Country,  h- 
ternational  Studio,  House  Beoutijii 
and  Home  &  Field,  all  W.  R.  Heais 
publications.  He  began  his  editoria. 
career  in  1892  on  the  Buffalo  (N.  Y 
Evening  News. 

Edward  J.  McManimon,  68.  who  re 
tired  a  few  years  ago  after  40  years 
of  service  as  Associated  Press  tele 
graph  operator,  died  at  San  Jose.  Cal 
Feb.  13.  Mr.  McManimon  was  for  35 
years  with  the  San  Jose  .Mercury-  j 
Herald. 

Ralph  E.  Chadwick,  64.  former  pub- 1 
lisher,  Bell  (Cal.)  Herald  and  Mai- 
wood  Review,  died  Feb.  16  at  bs  ] 
home  in  Los  Angeles. 


Anniv^rsa^  ediUon.  1,0  pages  ip 


seven  sections. 

Le  Devoir,  Montreal,  Que.,  French 
language  daily,  64  pages  in  three  sec¬ 
tions  commemorating  30th  anni¬ 
versary  Feb.  24. 


at  his  farm  near  Olathe,  Kan. 
Alfred  Ayers,  79,  former  George 


and  Alabama  editor,  died  Feb.  20  < 
his  home  in  Birmingham.  Ala.  ft 

„  ,  ,  V  ,,,  ,  was  editor  of  the  Buchanan  NeiciJft 

Tulsa  (Okla.)  World,  16-page  tab-  ^^e  Douglas  County  Sentinel  in  Geor- 
loid  Feb.  25  to  advertise  the  city’s  ^nd  the  Rockford  Chronicle.  W 
trade  territory.  Chilton  County  News  and  the  Fat^' 

Eric  (Pa.)  Dispatch-Herald,  Feb.  Banner  in  Alabama  at  various  tune 
20,  “Better  Health”  section,  24  pages,  in  his  career, 
tabloid.  John  C.  Rogers,  associate  publ^ 

Boston  (Mass.)  Globe,  annual  Auto  of  the  Dyersburg  (Tenn.)  Doily 
Dealers  Open  House  section,  eight  Gazette  and  prominent  civic 
pages,  and  used  car  section,  three  died  at  his  home  in  Dyersburg  Feb. 
pages,  Feb.  21. 

Brockton  (Mass.)  Enterprise-Times, 

Feb.  22  Auto  Dealers  Open  House  sec¬ 
tion,  eight  pages,  Feb.  21. 

Boston  (Mass.)  Herald,  Auto  Deal¬ 
ers  Open  House  section,  eight  pages, 
and  used  car  section,  four  pages, 

Feb.  21. 

Boston  (Mass.)  Post,  animal  Auto¬ 
mobile  Dealers  Open  House  section, 
eight  pages,  Feb.  21. 


Frank  B.  Gibbons,  68,  for  more 


thiz 


30  years  the  Dover  corresjxmdw 
the  Newark  (N.  J.)  ^*’®’**!*^ 
died  suddenly  at  his  home  in  1*'^ 
N.  J.,  Feb.  19,  of  a  heart  attack 


CLOSES  BUREAU  _ 

Washington,  D.  C.,  Feb.  26-- 
Washington  Bureau  of  the  PhM<>^^ 
Evening  Public  Ledger  ceased  of»  ^ 
tions  this  week  and  that 
chief  correspondent  here. 
man,  became  associated  with 


Taunton  (Mass.)  Daily  Gazette, 
companied  Admiral  Robert  E.  Pea^  Taunton  Dollar  Days  edition,  two  sec-  correspondent  for 

in  the  explorer’s  first  attempt  to  reach  tions,  26  pages,  Feb.  19.  Houston  Chronicle  and  other  n«^^ 

the  North  Pole  in  1894-95,  spoke  be-  Greensboro  (N.  C.)  Daily  News,  papers.  Brayman  and  flmn'O"® 

Feb.  21,  announcing  opening  of  new  former  presidents  of  the  National^ 

Charles  Department  Store,  8  pages,  club  and  members  of  the 
full  size. 

Tryon  (N.  C.)  Daily  News  Bulletin, 

24-page  Florida  Good  Will  Tour  edi¬ 
tion.  Feb.  12. 


fore  a  meeting  of  the  American  Philo¬ 
sophical  Society  in  Philadelphia 
Feb.  24. 


Mark  Knight,  associate  editor, 
Janesville  (Wis.)  Daily  Gazette,  was 
one  of  the  principal  speakers  at  the 


presidents 

uiuo  and  members  i.  j  httf 

Club.  Frank  H.  Weir,  who  m 
Brayman’s  assistant  for  several 


Drayman  s  assistant  loi 
returned  to  the  city  staff  of  tn 
ning  Public  Ledger. 
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NEA  SERVICE  Adds 
TELEPHOTO  COVERAGE 

at  No  Increase  in  Rates! 


The  important  national  newspictures  will  be 
telephotoed  to  regional  bureaus  which  have 
been  established  throughout  the  country.  Each 
regional  bureau  will  make  daily  mat  mailings  of 
the  telephotos  to  client  newspapers  in  its  ter¬ 
ritory,  and  will  also  collect  and  distribute  pic¬ 
tures  of  particular  interest  to  that  section. 
Mailings  of  feature,  background  and  prepared¬ 
ness  pictures  will  continue  from  New  York  and 
Cleveland. 


^£•(1  SaiificGt  Unc* 


1200  U/eAt  l^khd  St,  SUt^dand,  O^hio 


Tax  &  Accounting  Service 

for  Newspapers, 
Adverfising  & 
Publishing  Firms 


Inquiries  Invited 


C.  A  PETERSEN  &  COMPANY 

S.S  Wfst  ■l2nH  Sireel,  Nev^  Ynrk.  N  Y 
LOnqocre  5-3939 


market  as  a  whole,  they  can  the  more 
easily  sell  their  individual  parts  of  it. 


NEWSPAPER  PROMOTION 
REVIEW 

By  T.  S.  mVIN 


Ohio  over  the  country.  It  is  an  inexpensive  instance,  we  learn  that  California  was 

Tins  WEEK’S  palm  goes  to  the  John  4-page,  once  believed  to  be  an  island— by 

W  Cullen  Comnanv  for  the  excel-  ^Mixll  folder.  It  is  interestmg  to  note  one  Ordonez  de  Montalvo,  a  Spanish 
le^market  data  book  it  has  just  is-  that,  aft^  publishingTrade  News  for  novelist,  who  wrote  in  1510  about  the 
sued  for  the  Ohio  Select  List,  a  group  year,  both  9wen  W.  Mereditlv  na-  “inland  of  California.”  It  may  seem 
of  49  newspapers  covering  the  small  tional  advertismg  manager,  and  Elmer  uke  a  useless  piece  of  information  to 
city  market  of  Ohio.  It  is  as  neat  a  P>‘°"!‘otion  manager,  are  en-  you,  but  it’s  interesting  enough  to  us 

market  guide  as  we  have  seen,  weU  thusiastic  about  its  value.  They  rec-  to  lift  a  promotion  piece  out  of  the 
written  well  designed,  well  pro-  this  form  of  promotion  to  ordinary  into  something  we  11  remem- 

duced.  It  may  serve  as  a  model  for  newspapers.  ber. 

similar  presentations.  “It  is  difficult  for  newspapers  in  the  We  learn  this  from  a  folder  sent  out 

urV.;<.v>  ic  smaller  fields  to  do  much  for  the  na-  by  the  Pacific  Rural  Press  of  San 

RV  11  f  r  oasu  filino  cniral  bniind  for  tional  advertiser,”  says  Mr.  Meredith.  Francisco.  It  is  the  basis  of  the  fold- 
fo"  '*'>«  «<  P““Uhmg  .  caption.  It  seems  to  ua  to  en- 

..  r  a  ,1-  monthly  trade  sheet  is  well  repaid  by  hance  interest  in  the  statistical  matter 

ence-is  the  followmg  date,  a  de-  ^  impossible  to  to  which  the  rest  of  the  folder  is  de- 

^*^ar,ateci?c  nf  retail  calcQ  in  fiViin’t!  nieasure  the  actual  value  of  this  pro-  voted,  a  routine  survey  of  California’s 
95  most  important  markets,  shewing  the  many  favorable  letters  mral  wealth  and  buying  power  In 

j  -  f  j  .*  and  comments  from  agencies,  manu-  fact,  had  it  been  our  folder,  we  should 

drug,  fo<^,  automobUe  and  tote  facturers  and  retailers  leave  litUe  have  made  much  more  of  the  item  as 

Stetor  e;ch  ^^^  doubt  about  it.”  an  attention-getter.  It  is  little  un- 

Uie  List;  merchandistog  co-Sp^ration  “We  cover  the  entire  local  field  in  usual  bits  like  this  that  mark  the  dif- 
offered  by  the  List;  a  page  for  each  of  relation  to  the  national  advertising  we  ference  between  memorable  promo- 
the  newspapers  in  the  List  with  com-  carry,”  Mr.  Price  explains.  “ReteUers  and  merely  promotion, 

plete  market  and  rate  information  and  are  kept  informed  about  schedules  and 
a  map;  and  an  index  of  all  Ohio  daily  selling  campaigns  and  a  constant  effort  Merchandising 
newspapers,  giving  circulation,  rate  made  to  get  him  to  use  part  of  his  A  GOOD  and  inexpensive  way  to  mer- 

and  population  figures  for  each.  cwn  advertising  space  to  promote  na-  chandise  house  advertising  is  being 

“We  included  an  index  of  all  Ohio  brands.  used  by  the  Boston  Evening  Transcript. 

daily  newspapers,”  writes  Mr.  Cullen,  “When  new  salesmen  are  assigned  After  an  ad  has  appeared  in  the  paper, 

“with  the  thought  that  whoever  might  I®  territory,  we  publish  a  picture  clean,  coated  proofs  of  it  are  pulled 
use  the  book  would  be  interested  not  ®ud  something  about  them  even  before  with  a  reprint  line  at  the  top.  ’These 
only  in  the  newspapers  in  the  List  II^®  salesman  gets  to  town.  ’This  helps  are  then  sent  to  advertisers  and  agen- 
but  in  all  other  newspapers  in  the  toward  an  easier  introduction  of  the  cies  with  a  simple  note,  “Attached  are 
state.  Without  this  date,  the  book  salesman  to  the  local  dealer  and  breaks  two  reprints  from  the  Boston  Evening 
would  be  very  much  like  a  telephone  down  considerable  dealer  resistance  Transcript  which  I  think  will  interest 
directory  that  did  not  include  the  toward  new  people.”  you,”  signed  by  Richard  N.  Johnson, 

A’s,  the  H’s  and  the  R’s.”  the  president,  A  simple  expedient 

Certainly  this  is  a  reasonable  view  Co-operative  like  ^  gives  an  advertisement  dou- 

of  the  matter,  and  a  highly  admirable  AS  ’THOUGH  in  answer  to  our  recent 
one,  too.  The  book  as  it  is  should  complaining  in  this  space  about  the 
profit  not  only  the  papers  in  the  List,  rarity  of  co-operative  promotional  ef- 
but  all  pajiers  in  Ohio.  And  a  promo-  fort  by  newspapers  with  a  community 
tion  that  does  that,  we  maintain,  is  a  interest,  there  comes  this  week  a  piece 
good  and  worthwhile  promotion.  carrying  the  signatures  of  four  pub- 

lications  and  four  radio  stations.  It 
Small-Newspaper  Promotion  is  a  simple  4-page  folder  showing  that 
THE  SMALL  newspaper  is  frequently  Minnesota  shines  bright  on  the  na- 
hard  put  to  it  to  devise  a  promotion  lion’s  economic  map,  and  it  is  sent  out 
that  will  impress  the  national  adver-  jointly  by  the  Minneapolis  Star-Jour- 
tiser.  Few  small  newspapers  are  for-  ^I*®  Minneapolis  Tribune,  the  St. 
tunate  enough  to  have  something  so  Dispatch  and  Pioneer  Press  and 

distinctive  about  themselves  or  their  ^I'®  -Poul  Farmer — and  by  Radio 
markets  that  they  stand  out  from  the  Stations  KS’TP,  WCCO,  WDGY  and 
.  -  WTCN. 


NJvj”7;OfD  TO  it  I 

.  ‘'Ul.*,  acMIS  AMO  I 

-  A  iA«AI"«  4 


«*4  ■ 


himdreds  of  others  all  over  the  coim- 
try  that  compete  for  the  national  ad-  Certainly  these  media  have  a  com- 
vertiser’s  attention.  munity  interest  in  the  market  in 

As  a  result,  most  small  newspapers  which  they  all  share  and  certainly  it 
seek  promotions  that  perform  some  is  to  their  interest  to  impress  the 
service  the  national  advertiser  wants,  value  of  that  market  upon  advertisers. 
Usually,  of  course,  this  is  some  form  ’There  is  no  reason,  therefore,  why  they 
of  merchandising  service.  Many  small  should  not  lay  aside  their  competitive 
newspapers  publish  a  periodical  mer-  interests  occasionally  to  sell  their 
chandising  sheet  which  keeps  dealers  market.  Once  they  have  soid  the 
informed  about  the  national  adver- 
tiser’s  local  schedules  and  seeks  to 

arouse  dealer  co-operation.  /T  T  T^\ 

One  such  sheet  is  Trade  News,  is-  |  T  I  1  )  | 

sued  each_  month  by  the  Chillicothe  I  I  I  I  # 

(Ohio) 


Three  SS-llne  adver¬ 
tisements  in  the  Flint 
Journal  sold  132  bottles  of 
Ru-Ex  for  the  Hart  Drug 
Store,  in  six  days.  The  Flint 
Journal,  like  every  Booth 
Michigan  Newspaper,  pro¬ 


duces  action  for  your 
dealers.  For  further  infor¬ 
mation,  ask  I.  A.  Klein,  50 
E.  42nd  Street,  New  York, 
or  John  E.  Lutz,  435  N. 
Michigan  Avenue,  Chicago. 


Gazette-Advertiser.  It  is 
^qiical  of  dozens  of  such  sheets  pub¬ 
lished  by  newspapers  everywhere 


OF  ACCURACY,  SPEED 
AND  INDEPENDENCE  IN 


WORLD  WIDE  NEWS 


COVERAGE 


i 


5 


I 


